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Lowe's Transport Manager's and Operator's 
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Future Shaper
How Leaders Can Take Charge in 
an Uncertain World

Edition   1 

Series: Kogan Page Inspire
Date 03/03/2020

Paperback 9781789662184 £14.99
Ebook 9781789662191 £14.99
Hardback 9781789662207 £45.00
Audio 9781789662221 £14.99

Pages 288
Dimensions 216x138
Subject Leadership

Author Information
Omar Abbosh is Group Chief Executive of 
Communications, Media and Technology, 
reporting to the Group CEO of Accenture. 
In his previous role he was Chief Strategy 
Officer at Accenture and was responsible 
for overseeing all aspects of the company’s 
strategy, innovation programmes and 
investments. Previously, Abbosh held several 
management roles including senior managing 
director - Growth & Strategy for the Resources 
operating group, managing director of the 
Resources business in the United Kingdom 
and Ireland, Global Utilities managing director 
and managing director of Accenture Smart 
Grid Services & Accenture Energy Consumer 
Services. He also served on the Global Energy 
Board chaired by Lord Browne of Madingley for 
ten years.

Niamh O’Keeffe is an experienced leadership 
advisor, business consultancy owner and a 
bestselling business author. She is the founder 
of CEO Assist and founder and chair of First 
100. 

This book
<< Illustrates ground-breaking thinking 

that will empower leaders to take 
control and shape the future

<< Offers readers checklists, questions 
and models helping them develop 
key skills of insight, imagination 
and inspiration

<< Contains case studies from 
organizations such as Crispr, Alexa 
and Sophia Awakens and Neuro-
Link

Description
We live in a world of continuous uncertainty and on the brink of a massive digital and AI-
powered shift. What should leaders do?
The answer is not to shy away from inevitable changes and more uncertainty, but to have the 
courage to face it. 
Leaders need to take charge by embracing new technologies, new ideas and converting these 
into opportunities for leadership innovation. The best ways for leaders to predict the future is 
to help create the future.
Future Shaper is about giving back a sense of control. It’s about empowering leaders to take 
charge and shape the future. Omar Abbosh and Niamh O’Keeffe ask leaders to recalibrate 
their leadership skills to include imagination and courage, to embrace innovation and drive 
growth and create a better future. 
Future Shaper helps readers to: 

·  Embrace new digital technologies, understand AI and equip themselves for those not-yet-
invented challenges

·  Gain insights from today’s successful leaders
·  Make an impact and feel more in control using an easy-to-understand leadership 

framework

Table of Contents
1 Introduction
2 The challenge for leaders today
2.1 Overwhelm – Speed of change and an 

uncertain future
2.2 How to respond – The new blend of leadership 

qualities needed now
3 Future Shaper formula
3.1 Insight – How to be a Future Shaper
4 Purpose – Identify your preferred outcomes
4.1 Imperative – Understand what is driving you
4.2 Imagine – Explore all the possibilities
4.3 Identify – Decide your preferred outcomes
5 Persuade – Convince others to follow
5.1 Inspire – Motivate others to follow your lead
5.2 Invest – Secure resources to jumpstart your 

ideas
5.3 Initiate – Take first steps, launch and learn
6 Persist – Stay the course
6.1 Inhibitors – Tackle any obstacles and challenges
6.2 Influencers – Accelerate faster outcomes
7 Prove – Show results
7.1 Impacts – Measure your results
7.2 Iterate – Create positive spirals of success

8 Platform – Raise your profile/followership
8.1 Increase – Multiply your efforts
9 In conclusion

Related Titles

The Agile Leader
9780749482732
£14.99

Too Fast to Think
9780749478865
£14.99
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Influencers and 
Revolutionaries
How Innovative Trailblazers, 
Trends and Catalysts Are 
Transforming Business

Edition   1 

Series: Kogan Page Inspire
Date 03/02/2020

Paperback 9780749498689 £14.99
Ebook 9780749498696 £14.99
Hardback 9780749498702 £45.00
Audio 9781789661569 £14.99

Pages 288
Dimensions 216x138
Subject Innovation

Author Information
Sean Pillot de Chenecey is a marketing 
expert, who for over twenty years has 
combined brand consultancy with 
ethnographic activity and trend research 
around the world. His clients have included 
Unilever, Swatch, Heineken, Diageo, General 
Motors, Beiersdorf, AXA, Vodafone, Comptoir 
des Cotonniers, Muller, GlaxoSmithKline, Visa, 
Granarolo and Starwood; and he’s collaborated 
with numerous advertising, branding, design, 
media and PR agencies. He is a university 
lecturer and has written for Admap, Brand 
Strategy, Contagious, Dazed and Marketing. A 
public speaker, he’s given speeches for over a 
decade in Asia, Europe, Africa, the Middle East 
and North America.

This book
<< Explains how to stay ahead of the 

competition by understanding key 
business and innovation trends and 
movements

<< Shows the importance of adapting 
to the never normal world and 
being agile in response to constant 
business shifts

<< Teaches readers how to transform 
the way that they do business while 
remaining true to their core values

Description
Around the world people are looking for alternatives, desiring a better way of doing 
things: cheaper, faster, more inclusive, more ethical, more flexible, more sustainable, more 
collaborative and more radical. Businesses in all sectors are being challenged by disruptive 
technologies, unforeseen competitors, unpredictable consumers and more demanding 
customers. They need to transform the way that idea and concept creation, product 
development, brand marketing and company organization are managed, while remaining true 
to their core values. 

Businesses need to stay ahead of the competition and understand those dynamic cultural, 
economic and social trends and new ways of living and consuming that are dictating a new 
way of doing business. They need to learn from the leaders of disruption, understand the 
impact of new movements on their businesses and adapt their own plans accordingly. 

Influencers and Revolutionaries explains how successful new brands, products, services and 
hyper-agile start-ups are providing answers to the never normal and are eclipsing many legacy 
brands. Strategists, marketers and product developers need a playbook that informs and 
explains how they can create the next big thing. This book is for them.

Table of Contents
1 Introduction – Where we are now and why the 

‘next big thing’ is a global obsession
2 Service innovation  – Including personalization, 

healthy-hedonism, technology, service, 
community, communications

3 Inc. premiumization, personalization, 
sustainability, health, new category drivers

4 Experience, community, connectivity, co-ops, 
VR/MR/AR, ethics, own label

5 Urban innovation, smart cities, future families/
homes, solo vs collective living

6 GenNext HR, leadership, future workplaces, 
impact of emerging tech/agility

7 Sharing economy, driverless / IoT tech, eco 
futures, crossovers

8 High/low disruptors, social-hubs, guest-tech, 
eco and alt events

9 Bitcoin, crowdfunding, blockchain and 
artificial intelligence, DigiBanks finance sector 
innovation

10 Independent vs legacy brands, analogue/
digifutures, customer centricity, media trends

11 Summary

Related Titles

The Post-Truth Business
9780749482817
£14.99

Digital Darwinism
9780749482282
£14.99

The Agile Leader
9780749482732
£14.99

Kogan Page Inspire
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How to Future
Leading and Sense-making in an 
Age of Hyperchange

Edition   1 

Series: Kogan Page Inspire
Date 03/07/2020

Paperback 9781789664706 £14.99
Ebook 9781789664713 £14.99
Hardback 9781789664720 £45.00

Pages 240
Dimensions 216x138
Subject Digital & Technology

Author Information
Scott Smith is a renowned futurist, business 
writer and adviser who is an expert in strategic 
foresight and futures design. He has over 
25 years of grounded experience in applied 
foresight and has advised global corporations, 
governments and NGOs including UNICEF, 
ASOS, the Dubai Future Foundation and 
Comcast. He has been featured in The Wall 
Street Journal, WIRED, Quartz and The Atlantic.  
He is based in Amsterdam.

Madeline Ashby is a consulting futurist, 
expert and adviser on technology, culture, 
politics and strategic foresight based in 
Amsterdam. She is a regular contributor to 
Slate and writes for MIT Technology Review.

This book
<< Provides clear, practical and easy 

to understand tools that will help 
you spot trends and patterns, 
strategically evaluate different 
futures and guide your strategy

<< Depicts a strategic framework to 
understand the uncertain nature 
of the current business world that 
crucially allows you to embrace 
hyperchange and adapt and plan 
for it

<< Delivers a common language to 
engage stakeholders and teams 
with innovation practices and 
strategy foresight

Description
How can you be prepared for what’s next when emerging trends constantly threaten to turn 
your strategic plan on its head? The world of business is experiencing a state of hyperchange 
influenced by global movements, disruptive technologies, political uprisings and new 
consumer expectations. If your world is turned upside down, will you know how to pivot 
and thrive, or will you be roadkill in the ‘adapt or die’ business race? Futuring is the art of 
anticipating and testing the trade-offs of different futures by making sense of key trends, 
signals and emerging patterns. How to Future is the only book that will teach you how to 
become a strategy wayfinder, allowing you to evaluate, plan and prepare for better futures for 
you and your business. 

How to Future is a guidebook to futuring and arms you with tools, strategies and practices 
that illuminate new strategic pathways. Renowned futurists Scott Smith and Madeline 
Ashby teach you how to manage the daily flood of information and signals and discern 
emergent patterns that have a direct impact on the direction of your business. How to Future 
isn’t about the “one future” you expect. Instead, this book equips you with valuable tools 
and concepts, builds a future-focused mindset and enables you to envision, stress-test and 
prototype adaptable, informed and agile strategic visioning. These tools will empower you, 
your team and your organization to anticipate whatever futures emerge.

Table of Contents
1 Introduction: Why “Future,” and Why Now?
2 Different Futuring for Different Needs
3 Getting Started: Scoping
4 Sensing and Scanning:Finding Signals of the 

Future Now
5 Sensemaking and Mapping: Turning Data and 

Insights into Patterns and Themes
6 Scenario Development: Combining Patterns 

and Themes to Tell Strategic Stories
7 Storytelling and Prototyping: Creating Ways for 

Others to Engage with Your Future Stories
8 Assessing Effectiveness
9 What to Do Next?
10 Conclusion
11 Resources and Further Reading

Related Titles

Digital Darwinism
9780749482282
£14.99

Humanity Works
9780749483456
£14.99

The Leadership Lab
9780749483432
£14.99

Kogan Page Inspire
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The Leadership 
Lab
Understanding Leadership in the 
21st Century

Edition   1 

Series: Kogan Page Inspire
Date 03/10/2018

Paperback 9780749483432 £14.99
Ebook 9780749483449 £14.99
Audio 9780749497149 £14.99

Pages 296
Dimensions 216x138
Subject Leadership

Author Information
Chris Lewis is the founder and CEO of LEWIS, 
one of the largest independent marketing 
and communications agencies in the world. 
He is a media trainer who has coached senior 
politicians, businesspeople and celebrities. He 
is a published author and journalist featured 
in The Financial Times, Daily Telegraph and The 
Guardian.

Dr Pippa Malmgren is a trend spotter who 
advises investors and governments about 
economic policy. She anticipated the Financial 
Crisis in 2007, the Chinese slowdown, Brexit 
and Trump’s presidency. She has featured on 
the BBC, Bloomberg, The Financial Times and 
The Economist.

Rights Sold 
1st Edition: Chinese (Simplified)

This book
<< Contains insights from C-level 

executives in businesses like 
Microsoft, Pret a Manger, 
General Electric, Oracle, the Red 
Cross and Google regarding the 
macroeconomic and geopolitical 
trends that are affecting business 
and how we can respond to them

<< Winner of the Business Book 
Awards 2019 Business Book of the 
Year

<< Builds an understanding of how 
business exists within a wider 
world of power, economics and 
international relations

Description
WINNER: Business Book Awards 2019 - Business Book of the Year

How can today’s business leaders keep up with seismic geopolitical and economic shifts 
that include Brexit, inflation and the unseating of traditional political powers and what do 
these mean for their own leadership narratives? In The Leadership Lab, bestselling author 
Chris Lewis and superstar megatrends analyst Dr Pippa Malmgren help you lead your 
team through this change successfully. Covering everything from how to build a new type 
of leadership trust when other spheres of public power have been overturned, to robots 
overtaking companies and worldwide indebtedness affecting business, this book explains not 
only why the old rules no longer apply, but also how to blaze a trail in this new world order 
and be the best leader you can be.

The Leadership Lab includes exclusive interviews with top executives grappling with the 
new world order and discusses what key global trends keep them awake at night and how 
they respond to them. It is a must-read for aspiring leaders and C-level executives seeking to 
develop a real intuition when it comes to dealing with the global currents disrupting business 
and how to build an empathetic, credible, stable and strong leadership path.

Table of Contents
1 Introduction
2 Understanding the effects of overload – 

Information and inundation
3 Understanding a new type of economics – 

Internationalism and insularity
4 Understanding a new type of behaviour – 

Immediacy and impatience
5 Understanding a new philosophy – Intelligence 

and insurgency
6 Understanding geopolitics and the new 

infrastructure –  Infrastructure and isolation
7 Understanding the data sphere – Innovation 

and intimidation
8 Understanding gender – Inclusivity and 

inequality
9 Understanding a new world – Inspiration and 

inversion
10 The global leaders’ narrative

Related Titles

Too Fast to Think
9780749478865
£14.99

Digital Darwinism
9780749482282
£14.99

Humanity Works
9780749483456
£14.99

Kogan Page Inspire



www.koganpage.com 11

Business & 
Management
Innovation and Best Practice in 

Business & Management Skills

Business Improvement

Business Planning

Business Research

Business Stories

Creating Success

Entrepreneurship

Innovation

International Business

Leadership

Management Analytics

Professional Services

Project Management

Strategic Management

Work/Life Balance



12 Discover our full portfolio of books at www.koganpage.com

Featured Titles

The Simplicity Principle

Julia Hobsbawm
April 2020
9781789663556
Page 13

Rapid Growth, Done Right 

Val Wright
May 2020
9781789664058
Page 17

Get a Life!

Rick Hughes
March 2020
9781789662009
Page 24

The New Strategist 

Günter Müller-Stewens 
February 2020 
9781789661125
Page 21



13

The Simplicity 
Principle
Six Ways to Find Your Focus and 
Improve Productivity

Edition   1 

Date 03/04/2020

Ebook 9781789663532 £14.99
Hardback 9781789663556 £14.99

Extent 288
Dimensions 216x138
Subject Business & Management  
 Skills

Author Information
Julia Hobsbawm is Honorary Visiting Professor 
at Cass Business School, London, Editor at Large 
of Arianna Huffington’s portal Thrive Global and 
columnist for PWC’s Strategy + Business magazine. 

She is a go-to expert commentator on how we 
manage modern connections, from networks and 
networking to staying human in a machine age. 
In 2018 the London Evening Standard listed her as 
one of the ‘1,000 Most Influential Londoners’.

This book
<< Explains why ‘simplicity bias’ 

affects the way the human 
brain works and why being 
straightforward is better than being 
complicated

<< Shows how any task or problem 
can be handled more effectively by 
following six easy to understand 
principles

<< Includes interviews with chef 
Massimo Bottura from world-
beating restaurant Osteria 
Francescana, Arianna Huffington 
and Sir Martin Rees, the 
Astronomer Royal

Description
Modern life is complicated. Much more complicated than it used to be. Smartphone users 
experience concentration interruptions every 12 minutes of their waking day, by 2020 
fifty percent of the workforce will be freelance, 250 billion emails are sent every 24 hours, 
supercomputing capacity is measured in quadrillions per second and each of us needs to plan 
for the 100 year lifespan.

The Simplicity Principle helps streamline complexities and cut through the layers to find a 
new way of how to work and live. Using the six hexagon principles of simplicity, individuality, 
knowledge, networks, time and rest, author and entrepreneur Julia Hobsbawm shows you 
how to be more creative, gain greater focus and reclaim productivity. 

Whether you are managing multiple teams in a multinational business, getting your freelance 
career off the ground or trying to gain control of a life which has become overgrown and 
tangled, The Simplicity Principle provides smart solutions to help you cope with overload and 
inefficiency.

Table of Contents
1 Introduction
2 Hexagon thinking’s six principles
2.1 KISS – Keep it simple
2.2 The individual snowflake
2.3 Playing for time
2.4 Networks – Build your hive
2.5 Knowledge
2.6 Saturn Saturdays – Rest
3 Hexagon doing
3.1 Checklist chapter – From thinking to doing
3.2 Time zones
3.3 Be the bee – Individuality
3.4 The network effect
3.5 Knowledge dashboards
3.6 On the sixth day – Rest

Related Titles

The Agile Leader
9780749482732
£14.99

The Leadership Lab
9780749483432
£14.99

Unlocking Happiness at Work
9780749478070
£14.99
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The Future Home
New Trends, New Strategies and 
New Business Models in the Age of 
Connected Living

Edition   1 

Date 03/04/2020

Ebook 9781789665574 £19.99
Hardback 9781789665529 £19.99

Extent 288
Dimensions 210x145
Subject Innovation

Author Information
Jefferson Wang is a Managing Director at 
Accenture in the Communications Media and 
Technology (CMT) strategy practice. He is 
also Accenture’s Global 5G Offering Co-lead 
responsible for defining Accenture’s 5G strategy. 

George Nazi is a Senior Managing Director at 
Accenture leading their global Communication & 
Media Industry within the Communication Media 
and Technology (CMT) group. He recently served 
as the Executive Vice President of Alcatel-Lucent 
and President of Global Customer Delivery (GCD).

Boris Maurer is a Managing Director at 
Accenture and the global lead for Digital 
Transformation for the CMT industries and leads 
the CMT strategy practice in Europe.  

Amol Phadke is a Managing Director at 
Accenture leading their global Network Services 
practice, helping CXO clients in all areas of 
digital network transformation. Prior to joining 
Accenture, he was responsible for Asia-Pacific 
network professional services delivery at Alcatel-
Lucent and worked with BT (British Telecom) 
as Chief Architect for their global network 
platforms. 

This book
<< Describes how the home of the 

future is moulded by 5G, edge 
computing AI, hyper connectivity 
and changing customer needs

<< Shows how communications, media 
and technology (CMT), digital and 
healthcare businesses will shape 
the home of the future

<< Demonstrates how businesses 
need to transform their business 
model and adopt agile innovation 
processes to meet consumer 
demand

Description
The Future Home looks at the way in which every corner of our lives will be disrupted by a 
synchronization of three major new technologies: 5G, edge computing and AI, which will 
have the most impact in our homes. This book describes how human needs and emerging 
technologies are reshaping consumer experiences, which in turn demand a new way of 
thinking about how people live, as well as the commercial opportunities this will bring. The 
authors assess the ways in which organizations need to deal with the changes brought by 
merging technologies and illustrates ways in which they need to transform themselves with 
agile innovation processes, new strategies and business models, to meet the needs of their 
customers. 

The Future Home brings together some of the most original research from the Accenture 
Innovation and Tech Labs and the Dublin Centre for Innovation, to provide practical advice 
and examples of how services need constantly to be improved, managed and orchestrated. 
Complemented by case studies from organizations including Comcast, Verizion, T-Mobile, 
Ikea, United Healthcare, the NHS, Eli Lilly and Walmart, it provides a business model for any 
organization which operates in the CMT (communications, media, technology) space, for 
hyper-scaled digital companies, healthcare providers and consumer and utility businesses.

Table of Contents
1 The development of the future home in the 

age of connected living
1.1 The future home to come
1.2 The rise of connected living
1.3 On my terms
2 Industries/businesses driving the change
2.1 Health tech revolution – When the patient 

becomes the doctor
2.2 New technologies – Powered by 5G & co
2.3 Security – Ensuring privacy and trust
3 Creating value – The journey
3.1 What is needed?
3.2 Markers of a roadmap
3.3 Emerging strategies and business models
3.4 Starting now – The path to the finish line

Related Titles

Reinventing the Product
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£19.99

When Digital Becomes Human
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The Intelligence 
Revolution
Transforming Your Business with AI

Edition   1 

Date 03/06/2020

Paperback 9781789664348 £14.99
Ebook 9781789664355 £14.99
Hardback 9781789664379 £45.00

Extent 224
Dimensions 234x156
Subject Digital & Technology

Author Information
Bernard Marr is a digital transformation, AI and 
big data guru and bestselling author. A strategic 
performance consultant, he has worked with 
and advised many of the world’s best-known 
organizations including Accenture, Barclays, BP, 
DHL, Fujitsu, Gartner, HSBC, Mars, Microsoft, 
Oracle, The Home Office, NHS, Orange, Tetley, 
T-Mobile, Toyota, Royal Air Force, SAP and Shell on 
their business models and strategies. A frequent 
keynote speaker, he also writes on the topic of AI 
and big data for various publications including 
Forbes, the Huffington Post and LinkedIn Pulse.

This book
<< Delivers an actionable guide to 

setting up an AI strategy that 
encompasses the main three areas 
where AI has the most impact: 
products, services and processes

<< Illustrates how AI and the host 
of new technologies it unveils is 
reinventing mainstream business 
and redefining the standards of 
operations, service delivery and 
customer expectations

<< Includes AI-fuelled business 
success stories by the likes of 
Amazon, John Deere, Disney, 
Salesforce, Spotify, Autodesk, Nest, 
Kohler and Rolls Royce

Description
Artificial Intelligence (AI) is the new electricity for business. No longer the world of science 
fiction, AI has infiltrated the mainstream. We all know about driverless cars, automated 
production lines and chatbots but how do you ensure your business keeps up and where 
do you start? Bestselling author and strategy guru, Bernard Marr, is here to show you that 
AI absolutely applies to your business and explains how to design an AI strategy that will 
guarantee its success. The Intelligence Revolution explores the opportunities and challenges 
that come with this monumental new taskforce that is defining the new standards of business.

Guiding us through intelligent products, services and work processes, The Intelligence 
Revolution illustrates how new technologies are impacting customer experience, product and 
service design and work efficiency. Bernard Marr delights us with fascinating case studies 
of businesses excelling at maximizing the potential of AI like Netflix, Autodesk, Disney, Rolls 
Royce and Amazon. Join the intelligence revolution and discover how to turbocharge your 
business.

Table of Contents
1 Introduction and setting the scene
1.1 The transformative impact of the intelligence 

revolution
1.2 How we got to the intelligence revolution
2 Artificial Intelligence in business
2.1 Artificial Intelligence in business
2.2 Using AI to make more intelligent products
2.3 Using AI to provide more intelligent services
2.4 Using AI to improve your business operations 

and processes
3 Becoming an AI business
3.1 Finding the AI opportunities in your business
3.2 People and culture
3.3 The need for ethics, trust and transparency
3.4 AI needs data (lots of data)
3.5 The need for a technology overhaul
3.6 Leadership challenges
3.7 A look ahead
3.8 Appendix

Related Titles

The Agile Leader
9780749482732
£14.99

Digital Darwinism
9780749482282
£14.99

Data Strategy
9780749479855
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Charismatic 
Leadership
The skills you can learn to motivate 
high performance in others

Edition   1 

Date 03/02/2020

Paperback 9781789660975 £14.99
Ebook 9781789660968 £14.99
Hardback 9781789660951 £45.00
Audio 9781789661583 £14.99

Extent 288
Dimensions 234x156
Subject Leadership

Author Information
Kevin Murray specializes in strategic 
communications, reputation management and 
leadership coaching. He has almost 40 years’ 
experience in communications, including 
appointments as Director of Communications of 
British Airways, Director of Corporate Affairs at 
the UK Atomic Energy Authority and Chairman of 
the Public Relations Division of Chime Group, the 
global sport, entertainment and communications 
company. He is the author of  The Language of 
Leaders, Communicate to Inspire and People 
with Purpose.

This book
<< Teaches the business benefits 

of charismatic leadership  - how 
customers, shareholders and 
employees all enjoy the fruits of 
positive charisma

<< Explains the anatomy of charisma 
- what neuroscientists and 
psychologists say about it and why 
it’s a learnable skill

<< Offers readers a personal ‘charisma 
checklist’, detailing the skills 
that enable charisma and how 
to measure their own charisma 
proficiencies

Description
We say that someone has charisma when they can attract, inspire and influence people 
through their personal qualities. We think that this is a special power some fortunate 
individuals have that makes them able to affect and influence others at a deep emotional 
level, to communicate effectively with them and make interpersonal connections. But very 
few of us understand what charisma really is. It is not widely-applauded magnetism or shallow 
charm. Rather, it’s the deep-rooted powerful charisma that helps people deliver incredible 
results. This charisma is a learnable skill. It’s the result of developing specific behaviours, 
which are proven to improve not only how people feel about you, but which will help others 
change their own behaviours and achieve success. 

Charismatic Leadership will show you how to be a powerful influencer with your peers, your 
colleagues and your customers. You’ll learn why charisma is a vital asset in any organization, 
understand its essential components, find out how to grow your charismatic presence and 
discover why you need the companion skills of coaching, problem-solving and empathy. Using 
charisma effectively helps everyone perform at a high level. This book will show you how.

Table of Contents

1 Introduction – Why charisma is a vital asset
2 The anatomy of charisma – What 

neuroscientists and psychologists say
3 The business benefits of charismatic leaders
4 The 11 essential components of charisma
5 How to authentically power up your passion
6 Growing your presence
7 How to be more present
8 Building your self esteem
9 The transformative power of a guiding vision
10 Building energy in yourself and others
11 Developing quivering antennae
12 Why showing humility and giving respect make 

such a difference
13 Radical curiosity drives everything
14 How positivity makes you happy and successful
15 The words you use and the way you deliver 

them really matters
16 The skills you need alongside charisma: 

Leadership, coaching, problem solving
17 The coming of a new age of transformation
18 The data that shows the effect of charisma
19 The dark side of charisma
20 The charisma checklist. The BIG list of skills 

that enable charisma. How to measure your 
own charisma quotient. How to skill stack to 
grow charisma over time

Related Titles

The Agile Leader
9780749482732
£14.99

Communicate to Inspire
9780749468149
£14.99

The Leadership Lab
9780749483432
£14.99
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Rapid Growth, Done 
Right
Lead, Influence and Innovate for 
Success

Edition   1 

Date 03/05/2020

Paperback 9781789664058 £14.99
Ebook 9781789664065 £14.99
Hardback 9781789664089 £45.00

Extent 288
Dimensions 234x156
Subject Leadership

Author Information
Val Wright is a US based innovation and 
leadership consultant working with clients 
including Starbucks, LinkedIn, Microsoft, the 
Financial Times and the LA Lakers. She is a regular 
contributor to the Wall Street Journal, CNBC Inc, 
Business Insider,  Fast Company, MSN, Reuters, the 
LA Times.

This book
<< Explains why organizations can’t 

leave innovation to chance and 
details the best way to build an 
innovative company

<< Advises how leaders can track and 
accelerate a company’s success 
and how to reward teams and 
individuals

<< Shows how to be an influential 
leader and speak to people in 
different departments, from 
technology to creatives, so 
that everyone understands an 
organization’s mission

Description
Corporations that prioritize innovation have three things in common: they are successful 
organizations who deliver consistent growth; they pay attention to the relationship between 
their technical, creative and business minds; they are well managed companies whose leader 
makes informed decisions and inspires both colleagues and customers. 

In Rapid Growth, Done Right, Val Wright explains how an inspirational CEO is the pivotal 
power in any organization. They need to lead and inspire in the right way, creating a team 
with complementary talents that circle the CEO so that business growth becomes effortless. 

The leader who influences and innovates successfully will orchestrate an organization that 
helps everyone dream big but stay grounded, rapidly taking ideas and putting them into 
action. Using examples from a number of leading corporations and featuring interviews with 
C-suite executives at some of the word’s most innovative businesses, Rapid Growth, Done 
Right is an essential guide to creating products and services that customers will love while 
delivering consistent growth.

Table of Contents
1 Why you cannot leave innovation to chance
2 How to evaluate your creative, technical and 

business power
3 How to speak so everyone understands you
4 How to build an innovative company
5 How to communicate with anyone
6 How to speed up decisions
7 How to increase the quantity and quality of 

ideas
8 How not to act like an idiot when working with 

a genius
9 How to track and accelerate your success
10 How to implement fast

Related Titles

The Agile Leader
9780749482732
£14.99

Communicate to Inspire
9780749468149
£14.99

The Leadership Lab
9780749483432
£14.99
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Neuroscience for 
Leaders
Practical insights to successfully 
lead people and organizations

Edition   2 

Date 03/04/2020

Paperback 9781789662146 £19.99
Ebook 9781789662153 £19.99
Hardback 9781789662160 £60.00

Extent 272
Dimensions 234x156
Subject Leadership

Author Information
Dr Nikolaos Dimitriadis is a communications 
professional, educator and consultant. He 
is the Regional Director of the University of 
Sheffield International Faculty, City College, for 
the Western Balkans. He delivers innovative 
post-grad modules, corporate training, executive 
coaching and consulting in brain-based 
change, leadership and neuro-communications 
approaches. As an award-winning consultant, 
he has worked with international brands such as 
IKEA, IBM, Nestle, Johnson&Johnson and Coca-
Cola.

Dr Alexandros Psychogios is a researcher 
and consultant in leadership and complexity, 
organizational behaviour and change and brain-
based leadership. He is Professor of Leadership & 
International HRM in Birmingham City Business 
School at Birmingham City University, a Research 
Visitor in South Eastern European Research 
Centre (SEERC) and an Associate Researcher in 
GNOSIS Research Group of the Management 
School at the University of Liverpool.

Rights Sold 
1st Edition: Chinese (Simplified), Japanese

This book
<< Provides a comprehensive 

approach to leading people and 
organizations using the latest 
neuroscience findings

<< Offers leaders practical guidance in 
an easy to understand framework

<< New to this edition: new 
examples, activities and applicable 
leadership suggestions plus 
updates with the latest scientific 
developments in neuroscience 
relating to leadership

Description
To be an effective leader, we need to make use of our most valued asset - our brain. As our 
understanding of neuroscience increases, we learn how scientific insights can be applied to 
develop and enhance leadership. Neuroscience for Leaders captures the most up-to-date and 
important findings in neuroscience and links these to the business world. This guide offers a 
simple framework to put these principles into practice to make better decisions, take the right 
actions and find faster solutions.

Now in its second edition, the book presents a comprehensive approach to leading people 
and organizations. The authors’ ‘Brain Adaptive Leadership’ approach offers a step-by-step 
guide to enhancing the way leaders think, understanding and nurturing emotions, shaping 
automated brain responses and developing dynamic relationships. Examples, activities and 
practical suggestions are all designed to be clear and engaging. Neuroscience for Leaders is 
the essential guide for leaders who are ready to gain the business advantage scientifically.

Table of Contents
1 Introduction – The leadership enigma and 

the human brain
2 Pillar 1 thinking brain
2.1 Powerful brain, powerful leader
2.2 Clear mind, strong direction
2.3 Higher performance, more followers
2.4 Summary of pillar 1
3 Pillar 2 emotional brain
3.1 More emotion, better decisions
3.2 Right emotion, right action
3.3 Summary of pillar 2
4 Pillar 3 brain automations
4.1 Gut reaction, faster solution
4.2 Summary of pillar 3
5 Pillar 4 relational brain
5.1 More connected, more successful
5.2 Brain communication, better persuasion
5.3 Summary of pillar 4
5.4 Concluding remarks – The future, the brain and 

the BAL approach
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Change
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The Agile Leader
How to Create an Agile Business in 
the Digital Age

Edition   1 

Date 03/06/2018

Paperback 9780749482732 £14.99
Ebook 9780749482749 £14.99
Audio 9780749497255 £14.99

Extent 224
Dimensions 234x156
Subject Leadership

Author Information
Dr Simon Hayward is Founder and CEO of Cirrus, 
a leading provider of leadership development and 
change programmes for large organizations. He 
has a wealth of strategic leadership experience 
gained over 30 years in consulting, with clients 
that include BT, HSBC, Marks and Spencer, 
Standard Chartered Bank and Three. Dr Simon 
Hayward has been featured in the Financial 
Times, Management Today, Forbes, the Sunday 
Times, the Guardian, Fast Company, BBC Radio 4 
and Sky News.

Rights Sold 
1st Edition: Hungarian, Korean, Russian, 
Vietnamese

This book
<< Illustrates the ground-breaking 

agile thinking methodology and 
unpicks how leaders adapt and 
react to a fast-changing business 
world

<< Contains diverse and international 
case studies that include the 
British Fashion Council, Standard 
Chartered and Three

<< Deals with crucial agile capabilities 
for leaders and businesses which 
have been shown to have a direct 
positive effect on organizational 
learning, innovation, resilience, 
speed to market and ultimately the 
bottom line

Description
The Agile Leader exposes how leaders can safely guide their teams to organizational stability 
and prosperity through agile leadership and building an agile culture. With the rise of political 
unrest, protectionism and economic uncertainties, business leaders have to assess, react 
and implement strategies rapidly and with enough responsiveness to recalibrate their efforts 
should circumstances change. When presented with key moments of choice, agility allows 
them to move quickly and responsively and offer coping strategies for this unprecedented 
rate of change. By adopting agile ways of working that focus on facilitating mental agility, 
ruthlessly prioritizing, devolving decision-making and investing in customer research, leaders 
will allow organizational learning and drive innovation, thus enabling their teams to flourish in 
this new uncertain world. 

With globally diverse and exciting case studies from top businesses including the British 
Fashion Council, Standard Chartered and Three, Dr Simon Hayward distils years of leadership 
research and consultancy work into an actionable agile leadership programme, which will 
deliver effective results for your business. The Agile Leader is an invaluable book for leaders 
looking to adapt and continuously evolve to match a complex business world.

Table of Contents
1 Agile leadership
2 What is agile leadership?
3 Being an agile leader
4 Agile ways of working
5 Building an agile business
6 Agile in practice
7 Ruthless prioritization
8 Collaboration and agile teamworking
9 Agile decision making
10 Learning, innovation and improvement
11 Next steps
12 Creating an agile enterprise
13 Agility and the digital society;

Related Titles
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Radical 
Business Model 
Transformation
How Leading Organizations Gain 
the Competitive Edge

Edition   2 

Date 03/04/2020

Paperback 9781789661965 £29.99
Ebook 9781789661972 £29.99
Hardback 9781789661996 £90.00

Extent 296
Dimensions 234x156
Subject Strategic Management

Author Information
Dr Carsten Linz is an entrepreneurial leader 
and business transformation expert with 20 
years’ experience. He has successfully started 
and developed several new businesses and is 
currently Business Development Officer at SAP 
SE.

Prof Dr Günter Müller-Stewens is Professor 
of Strategic Management and Director of the 
Institute of Management at the University of St. 
Gallen. His main research interest is corporate 
strategy.

Prof Dr Alexander Zimmermann is an 
Assistant Professor of Organization and Strategic 
Management and the Project Manager for the 
Center for Organizational Excellence (CORE) at 
the University of St. Gallen.

Rights Sold 
1st Edition: Chinese (Simplified), Hungarian, 
Russian, Vietnamese

This book
<< Provides insights into organizations 

that have made radical shifts 
including: SAP, SoftBank, AirBus, 
DBS Bank and Kodak

<< New to this edition: updated case 
studies with a global focus, new 
literature to keep up-to-date with 
the academic discourse and new 
chapters on areas such as Digital 
Transformation

<< Online resources: A business 
transformation board template for 
creating a shareable transformation 
map, outlining the steps from start 
position(s) to target position(s)

Description
Markets have been transformed by an ever-increasing number of disruptive technologies and 
disruptor companies. Once successful business models designed to function in a different 
time now struggle as the mainstream changes. Radical Business Model Transformation 
provides the guide for leaders of organizations looking to turn downward trends into upward 
momentum and gain the competitive edge on the competition.

Now in its second edition, this book offers practical advice on how to understand the fit of an 
existing business model and reconstruct it with a forward-thinking approach. New illustrative 
case studies with a global emphasis include organizations which have boldly transformed, 
including SAP, SoftBank, AirBus, DBS Bank and Kodak, as examples for change. Business 
transformation is presented as a leadership challenge and methods to realize and implement 
opportunities for innovation company-wide are discussed in detail. Radical Business Model 
Transformation is essential reading for business leaders, transformation experts and MBA 
students interested in ensuring that their business model is future-proof and can withstand 
the new proliferation of innovations set to transform the business landscape.

Table of Contents

1 Why business models need to radically shift
1.1 Taking consequences from digitization and 

servitization
1.2 Assessing your current business model
1.3 Moving from small tweaks to radical shifts
2 How to lead a radical shift of your business 

model
2.1 Shifting the level of inclusiveness
2.2 Shifting the level of customization
2.3 Sequencing multiple radical shifts
3 Learning from successful transformational 

organizations
3.1 Case studies of companies shifting radically the 

level of inclusiveness
3.2 Case studies of companies shifting radically the 

level of customization
3.3 Case studies of companies that sequence 

multiple radical shifts
4 How to move forward
4.1 Mastering the transformational leadership 

challenge
4.2 Navigating with the business model 

transformation manual
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The New Strategist
Shape your Organization and Stay 
Ahead of Change

Edition   1 

Date 03/02/2020

Paperback 9781789661125 £29.99
Ebook 9781789661132 £29.99
Hardback 9781789661149 £90.00

Extent 288
Dimensions 234x156
Subject Strategic Management

Author Information
Prof. em. Dr. Günter Müller-Stewens is Professor 
Emeritus of Management (previously Executive 
Director) at the Institute of Management and 
Strategy at the University of St. Gallen. He is 
a member of multiple boards of international 
organizations, works as a consultant and trainer 
for a variety of companies and is the recipient 
of several international awards. He researches 
and teaches on matters of strategic management 
and has co-authored nearly 400 publications, 
including Radical Business Model Transformation 
and The Management of Luxury (both published by 
Kogan Page).

This book
<< Explores how the role of strategist 

should adapt to face new 
challenges and drive the corporate 
agenda

<< Is based on original research 
from the prestigious Institute 
of Management and Strategy, 
University of St. Gallen

<< Focuses on the day-to-day practice 
of strategy and the practical 
implications of current challenges 
rather than the theory

Description
As organizations face an unprecedented rate of change, how should the role of the strategist 
adapt to address new challenges? Based on original research and consulting projects from 
the Institute of Management and Strategy, University of St. Gallen, The New Strategist is a 
practical guide which explains how to execute strategy, not just think about the theory. It 
examines day-to-day strategy work, explores the competences required by strategic leaders 
and maps out the strategist’s tools of the trade, including processes, initiatives and discourse. 

Using a rich and unique data set, this book looks at the roles of different strategists in an 
organization and emphasizes the importance of managers and strategy consultants as well 
as Chief Strategy Officers and other leaders. Crucially, The New Strategist focuses on the 
practice of strategy rather than the theory, answering key questions around how professional 
strategists should work and which methods and techniques they should draw upon. This 
timely and authoritative text will support and strengthen managers in fulfilling their strategic 
leadership responsibilities, allowing them to contribute to the professionalization of the field 
and ensure their role is suitable for the future of business.

Table of Contents

1 The professionalization of strategists
2 The manager as a strategist
3 The chief strategy officer
4 The strategists in the central department
5 The strategist’s competencies
6 The strategist’s tools of the trade
7 Looking into the future
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How to Make 
Partner and Still 
Have a Life
The Smart Way to Get to and Stay at 
the Top

Edition   3 

Date 03/12/2019

Paperback 9780749498368 £29.99
Ebook 9780749498382 £29.99
Hardback 9780749498375 £90.00

Extent 320
Dimensions 234x156
Subject Professional Services

Author Information
Heather Townsend has worked with over 100 
partners and coached and developed 1,000+ 
professionals in the world’s most ambitious 
professional practices. She is an in-demand 
international professional speaker and 
bestselling author of six books.

Jo Larbie is an executive coach specializing 
in inclusion. She coaches women and BAME 
professionals to develop the strategies they 
need to survive in senior and leadership roles. 
She brings experience gained from a successful 
career in leading international professional 
service firms such as Andersen’s, BDO LLP, 
Eversheds and DLA Piper.

This book
<< Addresses the needs of 

professionals who want to 
successfully take the step up to 
partner whilst still maintaining a 
life outside work

<< Provides practical exercises and 
actions points, case studies on 
real professionals and their route 
to partner and templates to 
personalize and structure your own 
career path

<< New to this edition: offers 
mindset tips, including applicable 
examples on how to effectively 
approach professional events and 
expands on the career progression 
of women and black and ethnic 
minority (BAME) professionals

Description
Becoming a partner in a professional services firm is for many ambitious fee-earners the 
ultimate goal. But in this challenging industry, with long hours, high pressure and even higher 
expectations, how do you stand out from the crowd? How do you build the most effective 
relationships? And how do you find the time to do all of this and still have a fulfilling personal 
life? Now in its third edition, How to Make Partner and Still Have a Life equips individuals at 
the start of their career through to partner with the skills needed to reach and succeed at the 
leadership level. 

How to Make Partner and Still Have a Life details the expectations and realities of being a 
partner and outlines how you can continue to achieve once you have obtained the much-
coveted role. This edition is updated with guidance on developing the right mindset for 
success and the importance of mentoring and sponsorship. There is a specific focus on women 
and BAME professionals and the challenges faced by individuals coming from non-traditional 
or under-represented backgrounds. Heather Townsend and Jo Larbie provide a guide to 
help you tackle common obstacles and work smarter - not harder - to reach the top. Start your 
journey to partnership and still have the time for a life outside of work.

Table of Contents
1 Overview and introduction
2 Is partnership right for you?
2.1 What does being a partner in the 21st century 

actually mean?
2.2 What do you want from your career and life?
2.3 The four different routes to partnership
2.4 Is partnership for you? Making the right 

choices
3 Building a firm foundation for partnership
3.1 How to keep your mind and body working at 

peak performance
3.2 How to become partnership potential
3.3 How to develop yourself on the route to 

partnership
3.4 Creating and writing your own career action 

plan
3.5 Building your support team
3.6 How your firm makes money
3.7 How to be seen as ‘one of the club’
3.8 How to find the time to fit it all in
3.9 How to look, sound and be the part
4 Surviving the early years
4.1 How to build your network for life
4.2 How your role will change as you move 

upwards

4.3 Keeping your eyes on the prize
5 How to build your own client portfolio and 

team
5.1 How to become the Go-To-Expert for your firm 

and profession
5.2 Building your own client portfolio
5.3 Managing and leading your way to success
6 On partner track – the final steps
6.1 Overcoming the final hurdles to making partner
7 Succeeding as a partner
7.1 How to make a successful transition to partner 

and owner of your firm
7.2 How to build strong leadership teams
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The Power to 
Change
How to Harness Change, to Make it 
Work for You

Edition   1 

Date 03/07/2020

Paperback 9781789664959 £14.99
Ebook 9781789664980 £14.99
Hardback 9781789664966 £45.00

Extent 288
Dimensions 234x156
Subject Work/Life Balance

Author Information
Campbell Macpherson is an international 
business advisor, keynote speaker, writer and 
award-winning author. He is adjunct faculty 
member of the Henley Business School. 

He helps CEOs and leadership teams align to a 
clear strategy, build enabling cultures and achieve 
the leadership of successful and sustainable 
change. He is the author of The Change Catalyst 
which won the inaugural Business Book of the 
Year award in March 2018.

This book
<< Explains why even the most 

substantial organizational change is 
still personal change and needs to 
be approached as such

<< Provides a range of business-
focused tools, checklists and 
models to help readers explore 
how they react to different types 
of change, offering reengineering 
solutions

<< Deals with the issue that even 
tough change is a good thing and 
provides methods for dismantling 
the barriers which prevent us from 
fully benefiting from change

Description
How we work, the way we live, even how long we live are changing at such a breathtaking 
pace that only those who can embrace everything that’s going on and reinvent themselves will 
survive and thrive.

Yet change  - even good change - is tough. Most of us feel utterly powerless when confronted 
by it, but we’re not. Learn to harness challenging situations and see the new opportunities 
with The Power to Change.

The Power to Change does more than simply enable you just to cope with change - it 
gives you the tools and approaches to embrace and celebrate change. Written by award-
winning author, Campbell Macpherson, this book provides a genuinely unique approach 
to celebrating change that will resonate with readers, no matter what sort of change they 
are having to confront. The Power to Change gives readers the permission to get emotional 
about change and the permission to have doubts and fears, but above all provides a range of 
techniques to put challenging change into perspective and embrace and prosper from those 
things that are happening. 

Table of Contents
1 Introduction
2 Our Rapidly Changing World
2.1 The technology revolution
2.2 Live long and prosper
2.3 Boyan Slat and the Millennials
2.4 The way we work has changed forever
3 The Psychology Of Change
3.1 The power of the mind
3.2 All change is personal
3.3 All change is emotional
4 How We React To Change
4.1 The Change Matrix
4.2 The Change Curves
4.3 Return to The Matrix
5 Overcoming The Personal Barriers To 

Change
5.1 Denial
5.2 Our emotions
5.3 Our thoughts and beliefs
5.4 Fear of failure
5.5 Fear of the unknown
5.6 Fear of blame
5.7 Doubting the vision
5.8 The cold comfort of victimhood
5.9 Lack of assistance

6 Be Your Own Change Catalyst
6.1 Find your own emotional triggers
6.2 Choose your attitude
6.3 Helping others
6.4 Your personal SWOT & Strategic Plan
6.5 Be your own change catalyst

Related Titles

Unlocking Happiness at Work
9780749478070
£14.99

Communicate to Inspire
9780749468149
£14.99
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Related Titles

Get a Life!
Creating a Successful Work-Life 
Balance

Edition   1 

Date 03/03/2020

Paperback 9781789662009 £14.99
Ebook 9781789662016 £14.99
Hardback 9781789662023 £45.00

Extent 272
Dimensions 216x138
Subject Work/Life Balance

Author Information
Rick Hughes (MBACP, MPhil, DipC, DipM) is 
Head of Service for the University of Aberdeen 
Counselling Service and former Lead Advisor: 
Workplace for the British Association for 
Counselling and Psychotherapy. He has been 
a Wellbeing Consultant, Workplace Counsellor, 
Coach, Employee Support trouble-shooter and 
writer for over 25 years, providing support, 
counsel or guidance for thousands of individuals.

This book
<< Helps you take control, whether 

work is taking over your life, or 
your life is interfering in your 
professional success

<< Is thorough and comprehensive, 
addressing a wide range of work-
life aspects including mental 
health and wellbeing; workload 
management and delegation; 
relationships at home and at 
work; mindset and mindfulness; 
job satisfaction; approach to 
working hours; networking; 
and professional and personal 
development

<< Features case studies from diverse 
people and situations and practical 
action plans and exercises to help 
you manage your own work-life 
balance successfully and apply the 
advice to your own circumstances 
and outlook

Description
Is work taking over your life? Is your life interfering with your success at work? Work-life 
balance is ever-evolving and can be hard to find and maintain, especially as your career 
develops and circumstances change. Get A Life! is a highly practical handbook to help you do 
just that. 

Written by experienced coach, counsellor and wellbeing consultant Rick Hughes, this book 
covers everything from assessing your own needs, delegation and workload management 
and the myths of perfectionism, to managing and investing in relationships at work and at 
home, considering professional and personal development and creativity and self-worth. With 
a wealth of advice, case studies and useful action plans founded in over 25 years of real-world 
experience, Get A Life! will help you find the balance that works for you, now.

Table of Contents
1 Introduction – The six ‘P’s
2 Personal development
3 People
4 Professional
5 Productivity and performance
6 Psychological wellbeing
7 Practical and physical wellbeing

Related Titles

Unlocking Happiness at Work
9780749478070
£14.99

Dealing with Difficult People
9780749475598
£9.99

Develop Your Leadership Skills
9780749475635
£9.99
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Accounting for Non-
Accountants

Edition   12 

Date 03/05/2020

Paperback 9781789664300 £19.99
Ebook 9781789664317 £19.99
Hardback 9781789664331 £60.00

Extent 344
Dimensions 234x156
Subject Business & Management  
 Skills

Author Information
David Horner has taught Accounting and related 
courses for over 25 years in the UK. He currently 
teaches at Birkdale school, Sheffield. He has 
written numerous textbooks aimed at students 
both for schools and university level. He has 
worked with AQA, a major examination board in 
the UK, for over 20 years.

Rights Sold 
10th Edition: Arabic

This book
<< Uses examples to embed learning 

through detailing the current issues 
in accounting and recent economic 
issues

<< New to this edition: fully updated 
with new content including 
reworked chapters on the current 
issues in accounting and economic 
issues that have an effect on 
accounting

<< Online resources: Review 
questions for each chapter, multiple 
choice questions and glossary

Description
Accounting for Non-Accountants guides non-specialists through the fundamental principles 
of accounting and finance. This book presents key and often complex, concepts in a simple 
and understandable way designed to be accessible to those with little or no background in 
accounting.

Now in its 12th edition, Accounting for Non-Accountants addresses the current issues in 
accounting and finance, including recent, important economic issues and provides a range 
of examples to understand and recognize these concepts in practice. This book has been 
fully updated to the latest regulatory requirements including UK GAAP accounting standards, 
International Financial Reporting Standards (IFRS) and International Accounting Standards 
(IAS). Updates also include introductions to areas including tax, transfer pricing and creative 
accounting. A clear and intuitive structure helps readers navigate these topics while online 
resources further support readers with their learning throughout. This is the guide for non-
specialists to understanding how to interpret financial data and make informed decisions.

Table of Contents
1 Financial Record Keeping
2 Income Statements
3 The Balance Sheet
4 Further Adjustments to the Income Statement
5 Checking the Double-entry System
6 Accounting Concepts
7 Accounting for Other Business Organizations
8 An Introduction to Business Costing
9 Marginal Costing and Decision Making
10 Standard Costing
11 Budgeting
12 Working Capital Management
13 Capital Investment Appraisal
14 An Introduction to Limited Companies
15 Published Accounts of the Limited Company
16 Current Issues in Accounting
17 Statement of Cash Flows
18 Accounting Ratios
19 The Economic Environment

Related Titles

Accounting for Non-
Accountants
9780749480769
£19.99

Accounting and Finance for 
Managers
9780749481148
£34.99

The 30 Day MBA in Business 
Finance
9780749475406
£16.99
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Make Your Brain 
Work
How to Maximize Your Efficiency, 
Productivity and Effectiveness

Edition   2 

Date 03/01/2020

Paperback 9781789660494 £14.99
Ebook 9781789660548 £14.99
Hardback 9781789660500 £45.00

Extent 312
Dimensions 216x138
Subject Business & Management  
 Skills

Author Information
Author, coach and global speaker Amy Brann is 
the founder of Synaptic Potential, through which 
she works with companies including Twinings, 
EY and Allen & Ovary to help them better 
understand their teams, clients and organizations 
as a whole. She is the author of Make Your Brain 
Work and Neuroscience for Coaches, published by 
Kogan Page.

Rights Sold 
1st Edition: Arabic, Italian
2nd Edition: Chinese (Simplified)

This book
<< Provides accelerated learning 

techniques, in a way that’s easy 
to grasp and follow immediately, 
to increase productivity in today’s 
time-pressured world

<< Based on insights from the latest 
scientific research, presented in 
an engaging easy-to-follow style, 
incorporating stories of characters 
everyone can relate to

<< Gives practical tips and action 
points in 15 critical areas that 
present challenges at work, from 
time management to meetings

Description
Do you know how your brain functions? Do you sometimes feel like you’re fighting your own 
brain and habits in order to be productive at work? What if there was a way to work with your 
brain to become more efficient, effective and productive... and transform the way you operate? 
Make Your Brain Work is here to help. Author Amy Brann is fascinated by the application of 
brain science to business and you don’t have to be an expert to understand - she explains the 
principles and latest insights in practical and easy-to-understand language, enabling you to 
understand the way you work and form the helpful habits that will revolutionize your output. 

With clear, in-context examples; hands-on tips; and focused case studies on how companies 
are doing things well and the pitfalls to avoid, this entertaining book will help you reduce the 
stress and overwhelm of poor time management and help get you to that next professional 
level. Including brand-new content on developing resilience and creativity and managing your 
work-life balance, now it’s even easier to Make Your Brain Work!

Table of Contents
1 Introduction
2 You
2.1 Can a marshmallow predict your success?
2.2 Is your hippopotamus under attack?
2.3 Learning how to influence what feels out of 

your control
2.4 The challenge of being everything to everyone
2.5 Is a busy brain a clever brain?
2.6 Getting results easily and with less effort
3 Your colleagues and clients
3.1 Working and living in balance
3.2 Upgrading your life one step at a time
3.3 The minefield of motivating people
3.4 Resilience
3.5 Creativity
3.6 Appearing competent to others
4 Your company
4.1 Leading with your brain switched on
4.2 Work life balance
4.3 Managing people, managing brains

Related Titles

Make Your Brain Work
9780749467579
£14.99

The Leader’s Guide to Lateral 
Thinking Skills
9780749481025
£14.99

How to Organize Yourself
9780749475772
£9.99
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Career Fear (and 
how to beat it)
Get the Perspective, Mindset and 
Skills You Need to Futureproof 
your Work Life

Edition   1 

Date 03/07/2020

Paperback 9781789664621 £14.99
Ebook 9781789664638 £14.99
Hardback 9781789664652 £45.00

Pages 256
Dimensions 216x138
Subject Career Development

Author Information
Somi Arian is a speaker, entrepreneur and 
award-winning filmmaker specializing in the 
impact of technology on the digital native 
generations. She has hosted and spoken at 
events with attendees including the BBC, The 
Economist, Marie Claire, The Guardian, Amazon, 
HSBC, Virgin Atlantic, American Express and 
many others. Her 2018 documentary The 
Millennial Disruption has been nominated for 
a number of international film festival awards, 
winning the Worldfest Houston Silver Remi 
award and the IIRC Mary Austin Award in 
Excellence In Directing [Documentary], both 
in 2019.

This book
<< Takes a topic that feels 

overwhelming and abstract and 
breaks it down into clear, practical 
steps that will reassure and help 
you take control of your career

<< Guides you through the process of 
understanding the career landscape 
of the past, present and future and 
your unique place in it

<< Features inspiring case studies, 
clear and practical examples and 
tools such as decision-making 
techniques to help you apply the 
theory to your own career path

Description
What’s going on with the world of work? Will my job exist in five years’ time? What’s 
‘disruption’ all about and what does it mean for me? 

Jobs don’t look like they used to. In this age of innovation, staying in control of your work life 
can feel overwhelmingly challenging. So what does it take to have - and be in control of - a 
successful and fulfilling career? Career Fear (and how to beat it) will help you answer this 
question for yourself.

In this practical and reassuring book, you’ll explore the perspective, mindset and 
uniquely human skills you need for a resilient and thriving career - without the fear. From 
understanding how the world of work is changing, to self-reflection and developing your 
critical thinking, author Somi Arian guides you through everything you need to be ready for 
an exciting and varied journey through life and work. Packed with clear, useful examples and 
inspiring case studies, Career Fear (and how to beat it) helps you beat that career fear and 
prepare to succeed - no matter where your career takes you.

Table of Contents
1 Introduction
2 Perspective
2.1 A history of jobs
2.2 Today’s career landscape
2.3 Qualities that define the future of work
3 Mindset
3.1 Physical – building a healthy foundation for the 

right mindset
3.2 Psychological – eight factors that define who 

you are
3.3 Global – find your place in the world
4 ‘Human’ skills
4.1 Critical thinking
4.2 Emotional intelligence
4.3 Mindfulness

Related Titles

Be a Free Range Human
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£14.99

Unlocking Happiness at Work
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The Successful Career Toolkit
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Skills, Careers & Employability28 Discover our full portfolio of books at www.koganpage.com

Featured Titles

Career Fear

Somi Arian
July 2020
9781789664621
Page 29

People with Awesome Jobs 

Holly Brockwell
June 2020
9781789661262
Page 30

Confident Cyber Security

Jessica Barker
June 2020
9781789663402
Page 33

Confident Coding 

Rob Percival & Darren Woods
June 2020
9781789663082
Page 32

PART 
of a  
series



30

People with 
Awesome Jobs
The Dream Tech Jobs You Didn’t 
Know Existed and the People Who 
Do Them

Edition   1 

Date 03/06/2020

Paperback 9781789661262 £14.99
Ebook 9781789661279 £14.99
Hardback 9781789661286 £45.00

Pages 240
Dimensions 216x138
Subject Career Development

Author Information
Holly Brockwell is the founder and editor-in-
chief of Gadgette, a tech and lifestyle website. 
Named as The Drum’s Woman of the Year in 
2015 and one of Business Insider’s ‘100 coolest 
people in tech’ for 2016, she runs the popular 
Women with Awesome Jobs series, featuring 
interviews with people such as Toni Reid, the 
VP of Alexa; successful entrepreneur Cindy 
Gallop; and Whitney Wolfe, the co-founder of 
Tinder and CEO of Bumble. 

A freelance tech journalist, she writes 
extensively for publications including The 
Guardian, the BBC, the Daily Mail, Woman & 
Home, Gizmodo and many others.

This book
<< Informs and inspires - you can have 

an awesome job even if you’re from 
the ‘wrong’ background, or feel 
like you’ve tried everything; you’ve 
already got a non-awesome job, 
or there’s no-one like you in your 
chosen (awesome) field

<< Features interviews from a diverse 
range of people doing all kinds of 
interesting and unusual ‘tech’ jobs, 
including YouTube star Simone 
Giertz; inventor of Sugru mouldable 
glue Jane ní Dhulchaointigh; and 
the CEO of a DNA testing company 
for cats, Anna Bethke

<< Is practical, aspirational and 
educational - giving you a behind-
the-scenes look at what it’s really 
like to work at the big-name tech 
companies, the tiny exciting start-
ups and everything in between

Description
Having an awesome job in tech probably doesn’t mean what you think it means. Did you 
know that the VP of Alexa has an Anthropology degree? Or that there’s a big skills demand 
in the tech industry for language structure specialists? Can you imagine Mark Zuckerburg’s 
career adviser advising him to be CEO of the Facebook that didn’t yet exist? People with 
Awesome Jobs shines a light on the incredibly cool jobs that exist in tech, the diverse range of 
interesting people who do them and the unexpected ways they got there.

In this fascinating and inspirational read, journalist and self-proclaimed supergeek Holly 
Brockwell shows you that you don’t have to be ‘techy’ to have an awesome job in tech. 
Featuring interviews and inspirational case studies, as well as practical tools, tips and advice, 
People with Awesome Jobs shows you what’s possible now and what might be possible in the 
future - and helps you take control of your career.

Table of Contents
1 Introduction – My awesome job
2 You can have an awesome job if you don’t 

come from the ‘right’ background
3 You can have an awesome job if there’s a big 

hurdle in the way
4 You can have an awesome job if you come 

from a developing country
5 You can have an awesome job if you’ve been 

doing a non-awesome job for ages
6 You can have an awesome job that doesn’t 

exist
7 You can have an awesome job if you feel like 

you’ve tried everything
8 You can have an awesome job if you don’t 

know anyone with an awesome job
9 You can have an awesome job if there’s no one 

like you in your chosen field
10 You can have an awesome job if you don’t 

believe you can have an awesome job
11 You can have an awesome job if you’re reading 

this

Related Titles

Confident Coding
9780749479633
£14.99

Be a Free Range Human
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£14.99

Working in the Gig Economy
9780749483555
£14.99
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The A-Z of Careers 
and Jobs

Edition   26 

Date 03/07/2020

Paperback 9781789664584 £19.99
Ebook 9781789664591 £19.99
Hardback 9781789664614 £60.00

Pages 368
Dimensions 234x156
Subject Job Seeking

This book
<< Fully updated content for 2020, 

including new careers in the digital 
space

<< Provides jobseekers with crucial 
and concise information: what 
qualifications are required, what 
does the job entail, what are the 
starting salaries and what are the 
opportunities in the industry

<< Functions as an easy-to-read 
and non-intimidating guide 
that is perfect for young people 
considering their career options

Description
From accountant to zoologist, this new edition of The A-Z of Careers and Jobs is your one-stop 
shop for insightful guidance on more than 300 different career areas in the UK. This book 
is a quick and informative way to find out about what jobs and careers are out there, from 
traditional roles to new opportunities in the digital world. For those looking for their first job 
after school or university, or for anyone considering a change of career, this book provides 
reliable and up-to-date advice on a wide range of professions to help you choose the right 
path for you.

The A-Z of Careers and Jobs covers the practical issues you need to understand, such as the 
extent of job opportunities in each industry, what personal skills are needed, what experience 
is required, entry qualifications, training, and typical earnings and starting salaries. In an ever 
more competitive and changing job market, information will help maximize your chances of 
success. This book is designed to help identify what personal strengths fit to what kinds of 
work, what skills you should highlight on a CV and what you need to know about each job. 
This handy and informative reference guide is also a valuable resource for careers advisers 
working in schools, colleges and universities who need to keep track of new developments - 
such as new roles and routes of entry, professional associations and exams - to offer the very 
best guidance to today’s job hunters.

Related Titles

The A-Z of Careers and Jobs
9780749482305
£19.99

Ultimate CV
9780749481537
£14.99

Great Answers to Tough 
Interview Questions
9780749481421
£12.99
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Confident Coding
How to Write Code and 
Futureproof Your Career

Edition   2 

Series: Confident Series
Date 03/06/2020

Paperback 9781789663082 £14.99
Ebook 9781789663099 £14.99
Hardback 9781789663105 £45.00

Pages 288
Dimensions 216x138
Subject Career Development

Author Information
Rob Percival is a web developer, author and 
entrepreneur who has taught over 500,000 
students how to code through his online 
courses on Udemy. His courses have been 
translated into over five different languages 
and have taught people all around the world 
to become proficient and confident web-
developers. 

Darren Woods is Managing Director of 
Synapture, a Cambridge-based Web/
Software Development Agency. Alongside his 
development work, he teaches a Pre-Diploma 
Computer Science course.

Rights Sold 
1st Edition: Korean

This book
<< Contains practical guidance on how 

to enhance your career through 
coding skills

<< Teaches you how to use HTML, CSS, 
JavaScript and Python; debug and 
problem-solve; create your own 
websites and apps for Android and 
iOS

<< Was the Bronze Runner Up at the 
Axiom Awards 2018 - Business 
Technology Category (1st edition)

Description
BRONZE RUNNER UP: Axiom Awards 2018 - Business Technology Category (1st edition)

Whether you’re an entrepreneur, a recent graduate or a professional - you can supercharge 
your career by learning how to code. Coding is one of the most in-demand skills in the job 
market, so grasping the basics can advance your creative potential and make you stand out 
from the crowd and Confident Coding is here to help.

This new and improved second edition of the award-winning book gives you a step-by-step 
learning guide to HTML, CSS, JavaScript, Python, building iPhone and Android apps and 
debugging. For entrepreneurs, being able to create your own website or app can grant you 
valuable freedom and revolutionize your business. For aspiring developers, this book will give 
you the building blocks to embark on your career path. For working professionals, coding skills 
can add a valuable edge to your CV. Whatever your professional profile, if you want to master 
the fundamentals of coding and kick start your career, Confident Coding is the book for you.

About the Confident series...

From coding and web design to data, digital content and cybersecurity, the Confident books 
are the perfect beginner’s resource for enhancing your professional life, whatever your career 
path.

Table of Contents
1 Introduction
2 Why coding
2.1 Why coding is important and what it can do 

for you
2.2 What coding is
3 Languages
3.1 HTML
3.2 CSS
3.3 JavaScript
3.4 Python
4 In practice
4.1 Website development
4.2 Building an android app
4.3 Building an iPhone/iPad app
4.4 Debugging
5 Futureproofing your career with coding
5.1 Using coding to enhance your career prospects
5.2 Coding and entrepreneurship – creating your 

own business or product
5.3 Pursuing coding further – becoming a developer
5.4 Conclusion

Related Titles

Confident Coding
9780749479633
£14.99

Confident Data Skills
9780749481544
£14.99
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£14.99
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Confident Cyber 
Security
How to Get Started in Cyber 
Security and Futureproof Your 
Career

Edition   1 

Series: Confident Series
Date 03/06/2020

Paperback 9781789663402 £14.99
Ebook 9781789663419 £14.99
Hardback 9781789663426 £45.00

Pages 272
Dimensions 216x138
Subject Career Development

Author Information
Dr Jessica Barker has been named one of 
the top 20 most influential women in cyber 
security in the UK and in 2017, was awarded as 
one of the UK’s Tech Women 50. Co-Founder 
and co-CEO of Cygenta, she is a popular 
keynote speaker internationally, as well as a 
frequent contributor to print and broadcast 
media. She appears on the BBC, Sky News, 
Channel 4 News, Channel 5 News, Radio 4’s 
Today programme, Radio 2’s Jeremy Vine 
show and more and has been published in the 
Sunday Times, Grazia and the Guardian, as well 
as industry press.

This book
<< Covers the basic principles of cyber 

security, a vital and in-demand skill 
area

<< Features real-world case studies 
to help you apply your knowledge, 
from companies such as Facebook, 
Google and the NHS, plus examples 
from a range of industries including 
entertainment, fashion and 
property

<< Includes practical exercises to 
help you hone your skills, as well 
as dedicated advice on how cyber 
security can enhance your career, 
wherever you are in your work life

Description
Are you a freelancer or entrepreneur needing to keep your business secure? Hoping to kick-
start or pivot your career with a highly desirable skill? Or simply looking to enhance your CV? 
Cyber security skills are in huge demand - recent estimates suggest there will be as many as 3.5 
million unfilled industry roles by 2021, meaning there are vast career opportunities to be taken.

Confident Cyber Security is here to help. Written by expert author and speaker, Dr Jessica 
Barker, this jargon-busting guide will give you a clear overview of the world of cyber security. 
Exploring everything from the human side to the technical and physical implications, this book 
takes you through the basics: how to keep secrets safe, how to stop people being manipulated 
and how to protect people, businesses and countries from those who wish to do harm.

Featuring real-world case studies from companies such as Facebook, Google and the NHS, 
as well as fashion, entertainment, property and other industries, this book is packed with 
clear explanations, sound advice and practical exercises to help you understand and apply 
the principles of cyber security. With a dedicated section on what it could mean for you, let 
Confident Cyber Security give you that cutting-edge career boost you seek. 

About the Confident series...

From coding and web design to data, digital content and cyber security, the Confident books are 
the perfect beginner’s resource for enhancing your professional life, whatever your career path.

Table of Contents
1 Introduction
2 Why cyber security?
2.1 What cyber security is
2.2 Why it is important
3 The technical side of cyber security
3.1 Technical attacks
4 The human side of cyber security
4.1 Why people are so important in cyber security
4.2 Social engineering
4.3 Attacks that utilize social engineering
5 The physical side of cyber security
5.1 Why physical space matters in cyber security
5.2 Attacks on the individual
5.3 Attacks on organizations
5.4 Nation state cyber security – Geopolitics
6 The future of cyber security and what it 

means for your career
6.1 Cyber security in different industries
6.2 Cyber security at the board level
6.3 The variety of cyber security careers
6.4 Pursuing a cyber security career
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Confident Data 
Skills
How to Work with Data and 
Futureproof Your Career

Edition   2 

Series: Confident Series
Date 03/06/2020

Paperback 9781789664386 £14.99
Ebook 9781789664393 £14.99
Hardback 9781789664416 £45.00

Pages 288
Dimensions 216x138
Subject Career Development

Author Information
Kirill Eremenko is a data science entrepreneur, 
instructor and consultant. As Founder and CEO 
of SuperDataScience, he leverages data to drive 
business strategy, revamp customer experience 
and revolutionize business processes. 
Eremenko runs close to 50 online courses, 
taken by over 1,000,000 students worldwide.

Rights Sold 
1st Edition: Russian

This book
<< Covers the most important 

techniques of working with data, 
including: visualization, modelling, 
preparation, presentation and 
communication

<< Contains several inspiring case 
studies that show you how data 
skills are applied in real companies 
from around the world, including 
Netflix, LinkedIn, Goodreads, Deep 
Blue, AlphaGo and Mike’s Hard 
Lemonade Co.

<< Gives insightful guidance on how 
your new skills can boost your 
employability, enhance your career 
and make a difference to your 
chosen industry

Description
Data has dramatically changed how our world works. Understanding and using data is now 
one of the most transferable and desirable skills out there - whether you’re an entrepreneur 
wanting to boost your business, a job-seeker looking for that employable edge or hoping to 
make the most of your current career. Learning how to work with data may seem intimidating 
or difficult - but don’t worry, Confident Data Skills is here to help. 

This updated second edition takes you through the basics of data: from data mining and 
preparing and analyzing your data, to visualizing and communicating your insights. Featuring 
in-depth international case studies from companies like Netflix, LinkedIn and Mike’s Hard 
Lemonade Co., as well as easy to understand language and inspiring advice and guidance, 
Confident Data Skills helps you use your new-found data skills to give your career that 
cutting-edge boost.

About the Confident series...

From coding and web design to data, digital content and cyber security, the Confident books are 
the perfect beginner’s resource for enhancing your professional life, whatever your career path.

Table of Contents
1 Introduction
2 “What is it?” key principles
2.1 Defining data
2.2 How data fulfils our needs
2.3 The data science mindset
3 “When and where can I get it?” data 

gathering and analysis
3.1 Identify the problem
3.2 Data preparation
3.3 Data analysis (part I)
3.4 Data analysis (part II)
4 “How can I present it?” communicating data
4.1 Data visualization
4.2 Data presentation
4.3 Your career in data science
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Confident Digital 
Content
How to Create and Manage 
Amazing Social Media and Web 
Content for a Futureproof Career

Edition   2 

Series: Confident Series
Date 03/06/2020

Paperback 9781789663365 £14.99
Ebook 9781789663372 £14.99
Hardback 9781789663389 £45.00

Pages 232
Dimensions 216x138
Subject Career Development

Author Information
Adam Waters has been producing digital 
content for over ten years at a number of 
production companies and TV channels. 
He currently works for the British Forces 
Broadcasting Service, where he works as their 
Director of Digital Content and Training. He has 
advised government departments, charities, 
ambassadors and senior military personnel.

Rights Sold 
1st Edition: Korean

This book
<< Explains the basics of video 

creation, graphic design, 
photography, digital journalism and 
writing skills

<< Can enhance all career paths, 
with  advice on boosting creativity, 
career prospects, entrepreneurship 
and leadership in the digital world 
and exercises to help you put your 
knowledge into practice

<< New to this edition: Covers the 
latest trends including fake news 
and social listening analysis; 
updated and improved case 
studies; and a new chapter on 
digital content campaign planning

Description
Are you considering a career in social media? Are you an entrepreneur or freelancer looking 
to boost your online content marketing? Maybe you’re looking for your next career pivot, or 
you’re simply seeking skills to give your CV that competitive edge?

Wherever you are in your career, Confident Digital Content can help. Covering the essentials 
of online content, this book takes you through everything you need to know - from how 
to write effectively for online platforms, to video, audio, graphic design and photography. 
Featuring inspiring case studies from individuals at companies including CNN International, 
Mumsnet, Bunster’s Hot Sauce and HuffPost UK, this practical beginner’s guide includes 
guidance on content marketing strategy, metrics and community management. 

This updated second edition also features advice on the latest trends, including fake news, the 
importance of stories and social listening analysis and a new chapter on campaign planning 
for digital. Though trends, fads and hashtags change, the principles of great online content 
remain the same - let Confident Digital Content give you the grounding you need to ace your 
social channels and supercharge your career. 

About the Confident series...

From coding and web design to data, digital content and cyber security, the Confident books are 
the perfect beginner’s resource for enhancing your professional life, whatever your career path.

Table of Contents
1 Introduction
2 Why digital content skills are essential for your 

career
3 How to write for digital
4 Making great video
5 Graphic design, photography and audio
6 Digital community building
7 Evaluation
8 Social media
9 People
10 Campaign planning
11 Conclusion
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Confident Web 
Design
How to Design and Create 
Websites and Futureproof Your 
Career

Edition   1 

Series: Confident Series
Date 03/06/2020

Paperback 9781789663457 £14.99
Ebook 9781789663464 £14.99
Hardback 9781789663471 £45.00

Pages 272
Dimensions 216x138
Subject Career Development

Author Information
Kenny Wood has over 12 years of experience 
in web design and is the founder of 
IndigoMelody. He has created websites and 
apps for organizations including SkillPill, 
Globelynx, the University of Warwick, 
Crenshaw Associates, Lennon Wright, Gadfly 
Media and the British Forces Broadcasting 
Service. A regular blogger, he created 
IndigoMelody’s ‘How we Made It’ web design 
blog.

This book
<< Covers the essential skills and 

concepts you need, including 
coding languages, tools, creating, 
enhancing and publishing the 
website

<< Provides a step-by-step guide 
which enables you to build your 
own basic website by the end of 
the book, in easy-to-understand 
language

<< Features practical online exercises, 
to allow you to test out your new 
skills and consolidate your learning

Description
Do you need a website to support your freelance business or entrepreneurial venture? Or are 
you considering a career in web design? Maybe you’re looking for your next career pivot, or 
you’re simply seeking skills to give your CV that competitive edge?

Wherever you are in your career, Confident Web Design can help. The ultimate beginner’s 
guide to designing, building and publishing basic websites, this book features exclusive online 
exercises to help you practise your new skills in context. Covering the basics of HTML, CSS 
and JavaScript, as well as giving you a thorough grounding in the real-life application of these 
principles, this book provides helpful examples and explanations of technical terms in clear, 
easy-to-understand language - meaning your first website is only a few chapters away.

Taking you on a practical journey to publish a basic website from scratch, the book’s structure 
is designed to break down each skill into manageable chunks, aided by helpful examples, 
technical term glossaries, tables and images to support you as you learn. Wherever you are in 
your career, let Confident Web Design give you that cutting edge with vital programming and 
design skills. 

About the Confident series...

From coding and web design to data, digital content and cyber security, the Confident books are 
the perfect beginner’s resource for enhancing your professional life, whatever your career path.

Table of Contents
1 Introduction
1.1 How the web works and the tools and 

languages of web design
2 HTML
2.1 HTML part 1
2.2 HTML part 2
3 CSS
3.1 CSS part 1
3.2 CSS part 2
3.3 CSS part 3
4 JavaScript
4.1 JavaScript part 1
4.2 JavaScript part 2
4.3 JavaScript part 3
4.4 JavaScript part 4
5 Putting everything into practice
5.1 Creating the website
5.2 Getting your website online
5.3 Conclusion
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Artificial 
Intelligence for 
Learning
How to use AI to Support Employee 
Development

Edition   1 

Date 03/05/2020

Paperback 9781789660814 £29.99
Ebook 9781789660821 £29.99
Hardback 9781789660838 £90.00

Pages 288
Dimensions 234x156
Subject Learning and Development

Author Information
Donald Clark has over 30 years’ experience 
in online learning, simulations, virtual reality, 
mobile and artificial intelligence projects. He 
was a founding member of Epic Group plc and 
the Founder and CEO of Wildfire Learning. He 
is a frequent global speaker, blogger, advisor 
and researcher on AI in learning and is also a 
Visiting Professor at the University of Derby.

This book
<< Shows how to use AI to curate and 

personalize learning content to 
improve learner engagement

<< Debunks the myths around AI 
and explains how to cut through 
the hype and critically assess the 
impact of artificial intelligence on 
L&D

<< Provides guidance on how artificial 
intelligence can be used to improve 
the assessment, evaluation and 
measurement of learning in 
organizations

Description
Artificial intelligence is creating huge opportunities for workplace learning and employee 
development. However, it can be difficult for L&D professionals to assess what difference AI 
can make in their organization and where it is best implemented. Artificial Intelligence for 
Learning is the practical guide L&D practitioners need to understand what AI is and how to 
use it to improve all aspects of learning in the workplace. It includes specific guidance on how 
AI can provide content curation and personalization to improve learner engagement, how it 
can be implemented to improve the efficiency of evaluation, assessment and reporting and 
how chatbots can provide learner support to a global workforce.

Artificial Intelligence for Learning debunks the myths and cuts through the hype around AI 
allowing L&D practitioners to feel confident in their ability to critically assess where artificial 
intelligence can make a measurable difference and where it is worth investing in. There is 
also critical discussion of how AI is an aid to learning and development, not a replacement as 
well as how it can be used to boost the effectiveness of workplace learning, reduce drop off 
rates in online learning and improve ROI. With real-world examples from companies who have 
effectively implemented AI and seen the benefits as well as case studies from organizations 
including Netflix, British Airways and the NHS, this book is essential reading for all L&D 
practitioners needing to understand AI and what it means in practice.

Table of Contents
1 How did we get here?
2 Intelligence, learning and AI
3 AI is the new UI
4 Teaching and AI
5 Learning using AI
6 Chatbots and AI
7 Creation and curation using AI
8 Personalized learning and AI
9 Practise using AI
10 Assessment using AI
11 Learning jobs and AI

Related Titles

Neuroscience for Learning and 
Development
9780749474614
£29.99

Humanity Works
9780749483456
£14.99

Data-Driven HR
9780749482466
£29.99

Human Resources, Learning & 
Development



40

Solving the 
Productivity 
Puzzle
How to Engage, Motivate 
and Develop Employees to 
Improve Individual and Business 
Performance

Edition   1 

Date 03/07/2020

Paperback 9781789664744 £19.99
Ebook 9781789664751 £19.99
Hardback 9781789664768 £60.00

Pages 224
Dimensions 234x156
Subject Human Resources   
 Management

Author Information
Tim Ringo is the Vice President for Europe, 
Middle East and Africa at SAP SuccessFactors 
where he focuses on helping organizations 
drive performance through an effective human 
resources strategy. Prior to this, he was an 
Executive Partner for Human Capital Service 
at Accenture and then the Global Leader of 
IBM’s Human Capital Management consulting 
practice.

This book
<< Provides guidance on how to 

effectively motivate and engage a 
multi-generational workforce with 
competing priorities to improve 
employee commitment and 
productivity

<< Explains how to embed learning 
in the business to upskill staff 
and ensure they have the skills 
needed to meet personal role and 
organizational goals

<< Includes case studies from global 
organizations such as Accenture, 
IBM, Sainsbury’s, Kellogg’s, 
Singapore Airlines, BT and the UK 
Cabinet Offices

Description
A productive workforce is essential for organizational growth and business success but 
record levels of disengaged staff, a lack of motivation and employees feeling that they lack 
the necessary skills and support needed to excel at their jobs is putting this in jeopardy. 
However, HR practitioners are ideally placed to effectively address these issues and boost 
productivity at every stage of the employee lifecycle to improve individual performance 
and drive business results. Solving the Productivity Puzzle is a practical guide for all people 
management professionals. It covers how to embed learning and development activities to 
ensure that employees feel equipped with the skills they need to meet their goals, how to 
motivate a workforce made up of five generations with competing priorities, how to develop 
an effective workforce planning strategy to make sure the right people are in the right place in 
the organization and how to develop a company culture that allows people to thrive. 

Solving the Productivity Puzzle also includes expert guidance on how to use people data 
to identify areas of opportunity in the workforce, track and measure productivity and how 
to leverage new technologies to support employees. Including case studies from global 
organizations including IBM, Accenture, Kellogg’s, BT and Singapore Airlines, this is essential 
reading for HR professionals needing to supercharge productivity in their organization for 
both employee and business success.

Table of Contents
1 The Productivity Crisis
2 What’s Causing Poor Productivity and how HR 

can Help
3 Motivation and the Emerging Workforce
4 Engaging Your Talent
5 Giving People the Skills they Need to Succeed
6 Getting the Right People in the Right Place
7 Building a Structure for Peak Performance
8 Creating a Culture that Helps Employees Thrive
9 Tracking and Measuring Productivity
10 Using Data for Insights and Innovation
11 Concluding actions for Sustainable Productivity 

Growth
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Performance 
Coaching
A Complete Guide to Best Practice 
Coaching and Training

Edition   3 

Date 03/07/2020

Paperback 9781789664461 £29.99
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Hardback 9781789664492 £90.00

Pages 384
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Subject Coaching

Author Information
Carol Wilson is an international speaker, 
writer and broadcaster and the founder and 
CEO of Culture at Work and Performance 
Coach Training. She delivers coaching and 
leadership programmes throughout the world 
for corporate, public sector and charitable 
organizations, including IKEA, UK National 
Health Service (NHS) and the African Prisons 
Project. She worked at board level with 
Sir Richard Branson at Virgin, where she 
experienced the value of a coaching culture at 
first hand. She is an Honorary Life Fellow and 
Global Advisory Panellist to the Association for 
Coaching.

Rights Sold 
2nd Edition: Italian, Vietnamese

This book
<< Provides a complete resource for 

creating a coaching culture in 
organizations and developing the 
skills needed to coach effectively

<< Explores the key techniques 
and models in the field, from 
360-degree feedback to neuro-
linguistic programming (NLP), 
which forms a helpful reference 
guide for those at all stages of their 
coaching careers

<< Contains case studies from 
organizations including the BBC, 
Virgin and IKEA showing how 
effective coaching approaches have 
been applied in practice

Description
Performance Coaching is a complete resource for improving organizational and employee 
performance through coaching. Full of tips, tools and checklists, it covers all the fundamental 
elements of the coaching process, from developing the skills needed to coach effectively, to 
coaching in leadership, cross-cultural coaching and measuring return on investment. It also 
explores the key techniques and models in the field, from 360-degree feedback to neuro-
linguistic programming (NLP), to allow readers to identify which approach is most suited to 
specific situations. Featuring case studies from organizations including the BBC, Virgin and 
IKEA showing how effective coaching approaches have been applied in practice, this book is 
for coaches of all levels of experience, as well as HR managers and leaders looking to embed a 
coaching culture in their organizations.

This revised third edition of Performance Coaching has been updated to include the latest 
insights and developments and contains new chapters on distance coach training and peer 
leadership in the workplace and new material on neuroscience in coaching, coaching in 
education, managing difficult conversations and stakeholder mapping.

Table of Contents

1 The fundamentals of performance coaching
2 Creating a coaching culture in organizations
3 Skills for coaches and managers
4 Tools of the trade: continuing professional 

development
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Systemic Coaching 
and Constellations
The Principles, Practices and 
Application for Individuals, Teams 
and Groups

Edition   3 

Date 03/04/2020

Paperback 9781789662849 £29.99
Ebook 9781789662856 £29.99
Hardback 9781789662863 £90.00

Pages 296
Dimensions 234x156
Subject Coaching

Author Information
John Whittington is an individual and team 
coach with a broad portfolio of clients that 
includes entrepreneurs, executive leaders 
and public figures. He facilitates regular 
systemic workshop interventions in corporate 
environments and leads a small teaching 
team who share the systemic coaching and 
constellations approach with other professional 
coaches internationally. He is also a guest tutor 
at Henley Business School for students of the 
MSc in Coaching and Behavioural change in 
the UK and South Africa.

Rights Sold 
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This book
<< Shows how to draw out and 

overcome systemic and relational 
issues in organizations to improve 
coaching approaches and 
performance

<< Contains a wide range of practical 
exercises which coaches can use 
for their own development and 
with clients, both in one-to-one 
and group settings

<< Includes case studies from a joint 
ICF/EMCC constellation workshop 
and examples from coaches around 
the world, including Australia, 
Mexico, France, Spain, the US and 
the Netherlands

Description
Systemic Coaching and Constellations offers a refreshingly uncomplicated path into a 
potentially complex subject, demonstrating how to understand and manage intricate 
relationship systems as part of a powerful coaching agenda. It provides a comprehensive 
introduction to the principles that sustain systems, how to map and explore them through 
constellations, as well as a step-by-step guide to integrating these principles and practices 
into coaching. Featuring a variety of case studies from around the world to illustrate different 
facilitation styles and approaches, it also contains practical exercises which can be used in a 
variety of contexts, including one-to-one coaching, group coaching, leadership development 
coaching and managing conflict in teams.

This updated third edition of Systemic Coaching and Constellations contains a new chapter 
on systemic supervision, new material on team coaching, systemic questions and resourcing 
constellations as well as new and refreshed case studies and updates to wider research 
and thinking. Whether used in an initial selection meeting or to underpin all coaching 
conversations and interventions, it remains an indispensable resource for coaches of all 
levels of experience and in all remits looking to transform their practice, as well as for those 
studying coaching as part of a degree or coaching qualification.

Table of Contents
1 Principles
1.1 The universal language of systems
1.2 Back to the start  – Origins and definitions
1.3 Belonging  – Conscience, guilt and innocence
1.4 The time is now
1.5 Inside out
2 Practices
2.1 An invitation – An experiential exercise
2.2 Map making
2.3 Living maps
2.4 Answers to frequently asked questions
3 Application
3.1 From tabletop to workshop – Principles and 

practices in action
3.2 Sticky moments
3.3 Supervision from a systemic perspective
3.4 Extending your practice  – Further practices 

and applications
3.5 Outside in
3.6 The F word – familiar patterns
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Personalization at 
Work
How HR Can Use Job Crafting to 
Drive Performance, Engagement 
and Wellbeing

Edition   1 

Date 03/03/2020

Paperback 9781789662948 £29.99
Ebook 9781789662955 £29.99
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Pages 256
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Subject Employee Engagement

Author Information
Rob Baker is the Founder and Director of 
Tailored Thinking, an evidence-based positive 
psychology wellbeing and HR consultancy. 
Prior to this, he has held a number of senior 
HR positions at the University of Melbourne 
and University of Sheffield as well as positions 
at RBT Connect and PwC. Rob’s work, ideas and 
research on how people can personalize work 
and bring their whole and best selves to the 
workplace has been presented at academic and 
professional conferences around the world.

This book
<< Explains what job crafting is, 

why it’s important, why it’s HR’s 
responsibility and how it can 
be achieved regardless of time, 
resource or budget constraints

<< Outlines how to use job crafting 
to improve employee motivation, 
engagement, productivity and 
performance as well as to boost 
wellbeing and staff retention

<< Provides guidance on how to apply 
personalization to all aspects of HR 
including recruitment, performance 
management, L&D and reward

Description
The potential benefits of personalization on a workforce are huge. We curate music and 
online streaming content to suit our own tastes and we place more value on lottery numbers 
we have chosen ourselves, rather than a random selection from a lucky dip. When job roles 
are also personalized, employees are more interested, engaged and motivated at work. The 
responsibility for enabling this personalization lies with HR and people professionals and a 
key approach to doing this is via job crafting. Personalization at Work is a practical guide 
explaining what job crafting is, why it’s important, what the benefits are and more broadly 
how a personalized approach can be brought to all aspects of HR including recruitment, 
learning and development, performance management, diversity and inclusion and reward. 

Full of practical advice and case studies from companies who have already seen the benefits 
of a personalized approach including Virgin Money, KPMG, Make a Wish Foundation and Atom 
Bank, Personalization at Work is essential reading for all HR professionals wanting to improve 
staff engagement, retention and productivity. With expert guidance on how to encourage job 
crafting and a personalized approach to work for employees through everything from job 
titles, role descriptions and benefits packages through to working patterns, flexibility and 
work environment, this is a book that HR and people professionals can’t afford to be without.

Table of Contents
1 Explore
1.1 Why personalization at work matters
1.2 Why personalization is missing from our work 

and what we can do about it
2 Explore
2.1 An introduction to job crafting
2.2 The benefits of job crafting and a personalized 

approach to work
3 Experiment
3.1 How to disrupt our working habits
3.2 How to task, skill, purpose and wellbeing craft
4 Enable
4.1 How to enable job crafting in others - people, 

teams and organizations
5 Embed
5.1 How can we embed a job crafting and 

personalized mindset into our organizational 
design and people processes

5.2 How job crafting amplifies the HR and people 
agenda

5.3 The personalized workplace of the future;
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Managing 
Employment 
Relations

Edition   7 

Date 03/02/2020

Paperback 9781789661453 £47.99
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Pages 424
Dimensions 246x189
Subject Employment Law &   
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Author Information
Tony Bennett is Visiting Fellow and lecturer 
at Sheffield Hallam University, UK and is also a 
freelance researcher, workplace mediator and 
trainer. 

Richard Saundry is a Professor of HRM and 
Employment Relations at the University of 
Plymouth

Virginia Fisher is an Associate Professor in 
Human Resource Studies at the University of 
Plymouth

This book
<< Covers managing conflict, 

workplace grievances, employee 
discipline and how to use 
mediation to resolve conflict

<< New to this edition: brand new 
content on workers in the gig 
economy, the need for greater 
transparency in the employer-
employee relationship and how to 
support and encourage diversity in 
the workplace

<< Online resources: lecturer guides, 
lecture slides, sample essay 
questions, additional case studies 
for students and lecturers and 
annotated web links

Description
Employment relations is concerned with the relationship between employees and their 
employers and is one of the most important aspects of an HR role. Managing Employment 
Relations will give students a thorough grounding in the processes, context and practical 
application of employment relations and give them the knowledge and skills they need for a 
successful career in HR. 

Covering everything from the legal aspects of employment relations, essential policies, 
strategies and the changing social context to conflict resolution, mediation, employee 
engagement and workplace discipline, Managing Employment Relations is an indispensable 
guide. With brand new content on gig economy workers, supporting diversity in the 
workplace, individual and group policies and the need for greater transparency in the 
employer-employee relationship, this book is a comprehensive guide to the theory and 
practice of employment relations. Mapped to the CIPD Level 7 module in employment 
relations and full of case studies and exercises to help students understand the practical 
application of the core topics, this is an essential textbook for postgraduate HR students 
and practitioners in an employment relations role. Online resources include a lecturer guide, 
lecture slides, sample essay questions and additional case studies for students and lecturers 
as well as annotated weblinks.

Table of Contents
1 Introduction
2 The concepts and processes of employment 

relations
3 The context of employment relations
4 Employment relations and the law
5 The global environment
6 Employment relations strategies, policies and 

change
7 Employee engagement
8 Managing employment relations
9 Employee representation
10 Employee involvement and participation
11 Managing workplace conflict
12 Managing workplace discipline
13 Managing employee grievances
14 Managing redundancy
15 The role of mediation in conflict resolution
16 Conclusion – Thoughts for the future
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Introduction to 
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A Practical Guide to Data-driven 
HR

Edition   1 

Date 03/04/2020

Paperback 9781789661804 £29.99
Ebook 9781789661828 £29.99
Hardback 9781789661811 £90.00

Pages 256
Dimensions 234x156
Subject HR Analytics

Author Information
Nadeem Khan is Managing Director of 
OptimizHR Ltd, a consultancy specializing in 
people analytics and talent strategy services. 
He is a lead analyst on the EPIC project run by 
EY and is an analytics contributor for Tucana. 

David Millner has over 30 years’ experience 
in HR and is frequently listed as one of the 
most influential HR practitioners to follow 
on social media. He is the Founder and 
Managing Director of HR Curator Ltd and has 
previously held roles at Natwest, Kenexa and 
most recently as Consulting Partner at IBM 
Workforce Science.

This book
<< Enables HR practitioners with little 

or no experience of analytics to feel 
confident in their ability to find and 
handle workforce data and use it to 
make better business decisions

<< Demonstrates how to make an 
impact by starting small and 
building people analytics into 
business processes

<< Shows how people analytics can 
be used to increase perfomance, 
improve efficiency and reduce costs

Description
An understanding of people analytics is a crucial skill for all HR professionals. No longer 
limited to employees in data teams or those with analyst in their job titles, people analytics 
is now an integral part of every HR job. Introduction to People Analytics allows all HR 
professionals to get to grips with analytics, feel confident in their ability to handle employee 
and organizational data and use analytics to move from opinions to insights.

From where to find data in an organization, how to collect it and analyze it through to how 
to use these findings to add business value, Introduction to People Analytics is essential 
reading for all HR professionals. With case studies from companies who have leveraged 
people analytics to improve employee engagement, increase performance and reduce costs 
including easyJet, Unilever, Brompton Bikes and Swarovski, this book shows how and where 
HR analytics can make a tangible difference to organizations. There is also expert guidance 
and practical advice on how to embed analytics into HR processes and adopt a data-driven 
approach to all workplace activities.

Table of Contents
1 Redefining HR
2 Getting started with analytics
3 Building your capability
4 What does success look like?
5 The road ahead
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Author Information
Michael Armstrong is the UK’s bestselling 
author of HRM books. With over a million 
copies sold, his books have been translated 
into twenty-one languages. He is managing 
partner of E-Reward and was previously a 
chief examiner of the Chartered Institute of 
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Stephen Taylor is a senior lecturer in Human 
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Rights Sold 
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This book
<< Aligns with the Chartered Institute 

of Personnel and Development 
(CIPD) profession map and 
standards and is ideal for both 
professionals and those studying 
undergraduate degrees and the 
CIPD’s level 5 and 7 qualifications

<< New to this edition: new chapters 
on the HRM role of line managers, 
evidence-based HRM, E-HRM and 
the gender pay gap, further case 
studies and updated wider content 
with the latest developments and 
thinking 

<< Online resources: comprehensive 
handbooks for lecturers 
and students, lecture slides, 
questionnaire and checklist toolkits 
and a literature review, glossary 
and bibliography

Description
Armstrong’s Handbook of Human Resource Management Practice is the bestselling and 
definitive resource for HRM students and professionals to understand and implement HR 
in relation to the needs of the business as a whole. It contains in-depth coverage of all the 
areas essential to the HR function such as employment law, employee relations, learning 
and development, performance and reward, as well as the HR skills needed to ensure 
professional success, including those related to leadership, managing conflict, interviewing 
and using statistics. In full-colour and with a range of pedagogical features to consolidate 
learning including source review boxes, key learning points summaries and case studies from 
international organizations such as IBM, HSBC and Oxfam, this fully updated fifteenth edition 
includes new chapters on the HRM role of line managers, evidence-based HRM, E-HRM and 
the gender pay gap as well as further case studies and updated wider content with the latest 
research and developments.

Armstrong’s Handbook of Human Resource Management Practice is aligned with the 
Chartered Institute of Personnel and Development (CIPD) profession map and standards 
and is ideally suited to both professionals and those studying HR qualifications, including 
undergraduate degrees and the CIPD’s level 5 and 7 qualifications. Online supporting 
resources include comprehensive handbooks for lecturers and students, lecture slides, 
questionnaire and checklist toolkits and a literature review, glossary and bibliography.

Table of Contents
1 Fundamentals of human resource management
2 Delivering HRM
3 Human resource management processes
4 People and organizations
5 Factors influencing employee behaviour
6 People resourcing
7 Learning and development
8 Performance management
9 Rewarding people
10 Employee relations
11 Employee wellbeing
12 International HRM
13 HRM practices
14 HR skills;
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Author Information
Bernard Marr is a big data guru and 
bestselling author. A strategic performance 
consultant, he has advised many of the world’s 
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Barclays, BP, DHL, Fujitsu, Gartner, HSBC, 
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This book
<< Shows how to take a data-

driven approach to recruitment, 
engagement, safety, wellbeing, 
training and performance 
management

<< Helps HR professionals analyze 
the vast amount of company data 
to gain tangible organizational 
insights and drive performance

<< Includes guidance on how 
to ensure data collection is 
transparent and that employees 
understand what information is 
being collected and why

Description
FINALIST: Business Book Awards 2019 - HR and Management Category

Traditionally seen as a purely people function unconcerned with numbers, HR is now uniquely 
placed to use company data to drive performance, both of the people in the organization 
and the organization as a whole. Data-Driven HR is a practical guide which enables HR 
professionals to leverage the value of the vast amount of data available at their fingertips. 
Covering how to identify the most useful sources of data, collect information in a transparent 
way that is in line with data protection requirements and turn this data into tangible insights, 
this book marks a turning point for the HR profession.  

Covering all the key elements of HR including recruitment, employee engagement, 
performance management, wellbeing and training, Data-Driven HR examines the ways 
data can contribute to organizational success by, among other things, optimizing processes, 
driving performance and improving HR decision making. Packed with case studies and real-
life examples, this is essential reading for all HR professionals looking to make a measurable 
difference in their organizations.

Table of Contents
1 What is data-driven HR?
2 The evolution of intelligent (and super-

intelligent) HR
3 Data-driven strategy: making a business case 

for more intelligent HR
4 Capitalizing on the data explosion: identifying 

key sources of HR-relevant data
5 Data-driven HR tools: turning data into insights 

with HR analytics
6 Potential pitfalls: looking at data privacy, 

transparency and security
7 Data-driven recruitment
8 Data-driven employee engagement
9 Data-driven employee safety and wellness
10 Data-driven learning and development
11 Data-driven performance management
12 The future of data-driven HR
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Author Information
Soumyasanto Sen is the Founder of People 
Conscience, a consultancy providing advice to 
companies dealing with digital transformation. 
Prior to this he was a consultant at IBM 
and Global HR IT manager at PwC. He is a 
frequent conference speaker and commentator 
on all aspects of HR Technology, Digital 
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This book
<< Provides guidance on how 

to build a strategy that uses 
digital advancements and new 
technologies to make HR processes 
more efficient, improve individual 
performance and increase company 
profits

<< Explains how to use insights from  
data and analytics to improve 
employee engagement and 
wellbeing

<< Demonstrates how to recruit new 
staff and upskill existing employees 
so that the business has the 
expertise it needs to succeed in the 
digital age

Description
There is no doubt that technology is changing the way we work and the variety of digital 
advancements available to HR professionals has never been greater. The sheer volume of 
these technologies can feel overwhelming and the warnings that artificial intelligence and 
robotics will replace employees are unsettling for a profession focused on people. However, 
with a robust digital strategy, HR professionals are in fact uniquely placed to capitalize on the 
opportunities these new technologies create and use them to improve both individual and 
business performance. Digital HR Strategy is crucial reading for all HR practitioners needing 
to understand and leverage the opportunities technology is generating in the new world of 
work but are unsure where to start. 

Digital HR Strategy covers everything from how HR teams can build the company cultures 
and structures needed to realize the benefits of technology, how to use people data to 
improve employee experience, invest in appropriate solutions for wellbeing and talent 
management challenges and how to recruit, upskill and reskill a workforce with the 
knowledge and expertise they need to succeed in a changing business environment. This book 
also contains specific advice on how HR professionals can adopt the attitude and mindset 
needed for HR strategy to succeed in the digital age. Packed with real world examples and 
case studies from companies who have successfully implemented a digital HR strategy 
including Deloitte, Santander and Starbucks, this book provides practical guidance on how to 
build, develop and execute a digital HR strategy and will ensure that HR don’t get left behind.

Table of Contents

1 Digital transformation in a fast-changing world
2 Opportunities created by technology
3 The need for a digital HR strategy
4 Cultures and structures
5 Data, insights and decision-making
6 Workforce skills and development
7 Collaboration and augmentation
8 Artificial intelligence and machine learning
9 Innovation and agility
10 The digital mindset you need to succeed
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Tom Haak is the Director of the HR Trends 
Institute where he detects, researches and 
analyzes people, organizational and workforce 
trends. Prior to this, he has held senior HR 
positions in multinational companies including 
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This book
<< Explains how to use analytics, 

agility and gamification to improve 
employee engagement and 
performance

<< Shows how to develop an evidence-
based approach to HR in order to 
make defensible business decisions 
for organizational success

<< Includes case studies from global 
organizations including Oracle, 
AstraZeneca, Arcadis and Proctor 
and Gamble

Description
HR professionals are uniquely placed in organizations to drive individual employee 
performance as well as to improve overall business results and a company’s bottom line. 
However, HR can only leverage its full potential if it understands the key developments in 
the industry that will make a measurable difference to workplace performance and how 
to use them. Supported by extensive research from The HR Trend Institute, How to Make 
an Impact with HR is a practical handbook, which allows human resources professionals 
to answer questions including how can I utilize people analytics to make better business 
decisions? What do the changing demographics of the workforce mean for job design and HR 
processes? How can I assess what HR technologies are worth investing in? How important is 
personalization for employee experience and how should I address this in my business? What 
does globalization mean for my organizational structure and how can I use gamification to 
improve L&D?

Written for mid-level and senior HR professionals, How to Make an Impact with HR also 
includes essential guidance on how to adopt an evidence-based approach to HR in order 
to make well-informed, defensible business decisions as well as advice on how to embrace 
business agility and move at pace. Full of case studies, practical tips and examples from 
global organizations who have already used these insights to drive performance and reduce 
employee turnover including Oracle, AstraZeneca, Arcadis and Proctor and Gamble, this is 
essential reading for all HR professionals wanting to stay ahead of the competition.

Table of Contents

1 Industry Developments
1.1 Networked organizations
1.2 Technologies
1.3 Globalization and Localization
1.4 Changing Demographics
1.5 Personalization
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2.4 Performance Management
2.5 L&D
2.6 Reward and Recognition
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Author Information
Stacey Harris is Vice President of Research 
and Analytics at Sierra-Cedar in North Carolina. 
Prior to this, she was the VP of Research and 
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This book
<< Uses clear, accessible and jargon-

free language to explain the 
different types of technologies 
available to HR professionals

<< Uses a brand-agnostic approach to 
show how to assess the available 
technologies and identify which are 
worth investing in

<< Explains how technology can be 
used to improve performance 
in each of the core areas of HR 
activity including recruitment, 
reward, performance management 
and learning and development 
(L&D)

Description
Technology can have huge benefits for the human resources function. Whether it’s saving time 
by streamlining processes, boosting engagement and retention by enabling analysis of people 
data or improving employee development by allowing staff to access the content they need on 
different platforms, wherever and whenever they need it; the opportunities are vast. However, 
with more apps, software and platforms being created than ever before, the volume and 
variety of available technologies can be overwhelming. This makes it extremely difficult for HR 
professionals to know where to start when assessing what technologies are out there, where 
they can add value, which are worthwhile investing in and how to embed them effectively in 
an organization. Introduction to HR Technologies addresses these issues in clear, accessible 
and jargon-free language and is an indispensable guide for HR professionals needing to get 
to grips with human resources technologies and understand how to use them to add tangible 
business value. 

Covering all the core areas of HR including recruitment, performance management, learning and 
development (L&D) and reward, Introduction to HR Technologies allows practitioners to identify 
areas where technologies can be used to drive performance and what to look for when assessing 
technological solutions. There is also discussion of artificial intelligence (AI), machine learning 
and the Internet of Things (IoT) and what they mean for HR. This book is essential reading for 
all HR professionals looking to use technology confidently to increase performance, improve 
processes and add value to both employees and the business as a whole.

Table of Contents

1 What are HR technologies?
2 Different types of HR technologies
3 How can technology help?
4 What to Look for
5 Recruitment
6 Learning and Development (L&D)
7 Performance management
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9 AI, machine learning and the Internet of Things
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This book
<< Provides detailed guidance through 

each stage of an HRM business 
project as well as collecting and 
interpreting both qualitative and 
quantitative data

<< New to this edition: international 
case studies, increased discussion 
of methodological issues, best 
practice sample literature reviews 
and real-life examples

<< Online resources: instructor’s 
manual, lecture slides, reflective 
questions, annotated web links and 
further reading

Description
Research Methods in Human Resource Management is a key resource for anyone undertaking 
a research report or dissertation. It covers the planning and execution of HRM research 
projects, from investigating and researching HR issues to designing and implementing 
research and then evaluating and reviewing the results. 

Filled with international examples to provide a global perspective, this fully updated 4th 
edition of Research Methods in Human Resource Management balances theoretical 
frameworks and practical guidance. Fully updated throughout, this edition now includes 
increased discussion of methodological issues, more real-life examples and international 
case studies and best practice sample literature reviews and write-ups. ‘Review and Reflect’ 
sections at the end of each chapter help to consolidate learning and explain how it can aid 
professional development. This book is fully mapped to the CIPD Level 7 Advanced module 
on Investigating a Business Issue from an HR Perspective and multiple-choice questions 
and a glossary of terms help students understand the key concepts and use the terminology 
confidently. Online supporting resources for lecturers include an instructor’s manual and 
lecture slides and there are annotated web links,  further reading and new reflective questions 
for students.

Table of Contents
1 Introduction
1.1 Investigating and researching HR issues
2 Plan and design the research
2.1 First stages towards an HR project
2.2 Finding and reviewing HR literature and 

information sources
2.3 Ethics, professionalism and HR research
2.4 Planning the research process
3 Implement your research
3.1 Finding and using documents and 

organisational evidence
3.2 Collecting and recording qualitative data
3.3 Analysing qualitative data
3.4 Collecting and recording quantitative data
3.5 Analysing quantitative data
4 Evaluate and review
4.1 Writing up your project and making 

recommendations
4.2 Developing effective links between research 

and practice
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This book
<< Gives a complete theoretical 

grounding in reward management 
as well as practical examples and 
case studies so the theory can be 
applied in the workplace

<< New to this edition: Coverage of 
the latest developments in reward 
management including the gender 
pay gap, international reward, the 
impact of Brexit, executive reward 
and pay ratio reporting

<< Online resources: lecturer guide, 
lecture slides and multiple choice 
questions for students

Description
Reward Management is a comprehensive guide to all elements of reward in the workplace. 
From the theoretical frameworks and legal context of reward through to practical application 
in the workplace, this book provides all the essential information for both students of reward 
management and practitioners involved in reward management in organizations. 

Covering all the key areas of reward management including pay structures and pay setting, 
job evaluation and employee benefits, Reward Management is a key book for anyone 
studying the Level 7 CIPD reward management module or a postgraduate qualification in HR. 
This book also includes guidance on non-financial reward and new coverage of the gender 
pay gap, executive reward and pay ratio reporting. There is also extensive discussion of 
international reward including the impact of different cultures on reward, benefits for multi-
local talent, rewarding expatriates and why one size of reward doesn’t fit all. Accompanying 
online resources include lecturer guides, PowerPoint slides and multiple choice questions for 
students.

Table of Contents
1 Introducing the reward management system
2 Conceptual and theoretical frameworks
3 The legal, employment relations and market 

context
4 Base pay structures and relationships
5 Pay-setting, composition and progression
6 Variable pay schemes
7 Benefits
8 Pensions
9 Non-financial reward
10 Rewarding directors and executives
11 International reward management
12 Reward management within HRM
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Author Information
Mirjam Neelen leads learning experience 
design processes at Accenture. Prior to this she 
was an instructional designer at Google and 
the learning design lead and Houghton Mifflin-
Harcourt.  
 
Paul A. Kirschner is the Professor of 
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of the Netherlands and Visiting Professor of 
Education at the University of Oulu, Finland. An 
international speaker and researcher, he was 
also the President of the International Society 
for the Learning Sciences.

This book
<< Shows how to apply evidence 

from scientific research, learning 
sciences and business to create 
effective learning experiences

<< Provides design techniques, 
structures and recommendations 
which can be used in both online 
and offline learning courses and 
content

<< Explains how to make defensible 
decisions on learning design and 
prove its effectiveness and display 
ROI to key business stakeholders

Description
Learning and Development (L&D) programmes are too often based on fads, the latest trends 
or course designers’ personal preferences without critical evaluation. In a time when L&D 
professionals are fighting to ensure training is recognized as adding value, not just as a cost 
and the pressure to prove the ROI of learning interventions is rising, there is an urgent need 
to move away from this type of design and towards an evidence-based approach. Evidence-
Informed Learning Design will allow L&D practitioners to assess and apply relevant scientific 
literature, learning science research and proven learning techniques to design their training in 
a way that will make a measurable difference to employee performance and overall business 
success. 

Packed with tips, tools and examples Evidence-Informed Learning Design enables L&D and 
training professionals to save both time and money by ensuring that efforts are focused on 
designing learning that’s proven to be effective. Covering techniques like interleaving and 
explaining the importance of cognitive load, this book will ensure L&D professionals are fully 
equipped with the knowledge they need to decide how best to test, measure and reinforce 
learning in both online, offline and face-to-face scenarios. It ensures that practitioners make 
defensible design decisions, understand what learning technologies are really worth investing 
in and demonstrate the value and impact on performance of evidence-based learning design to 
key organizational stakeholders. Essential reading for anyone responsible for designing learning, 
this book enables employees to effectively develop the skills the business needs to succeed.

Table of Contents

1 What is evidence-based learning design?
2 Learning and development design in 

organizations
3 Fads and fallacies
4 Tools and techniques
5 Self directed learning
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Laura Overton is an award-winning learning 
expert with over 30 years’ experience in 
the learning industry. She is the founder of 
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This book
<< Shows how L&D practitioners 

can prioritize performance and 
overcome barriers to learning in 
their organization

<< Is supported by insights from 
research with over 7,500 L&D 
professionals and 50,000 workers

<< Provides guidance on how to 
develop strategies for learning 
success to improve individual 
employee performance as well as 
overall business results

Description
The world of work is changing and the pressure on learning and development (L&D) 
professionals to develop a workforce with the necessary skills to succeed both now and in the 
future as well as to drive overall business performance is huge. However, this goal can only 
be achieved if L&D practitioners themselves have the right skills, capabilities and strategies 
in place. According to research from Towards Maturity which surveyed 7,500 learning 
professionals, 95% of people didn’t feel confident in their ability to meet this objective 
because they felt ill-equipped and under skilled. Excellence in Learning and Development 
Practice solves this problem by providing L&D practitioners with everything they need to use 
their role to drive individual and business performance.

Excellence in Learning and Development Practice covers how to assess the current learning 
landscape, how to prioritize performance, how to overcome barriers to learning, outlines 
strategies for learning success and develops the skills and mindset needed to succeed in 
an L&D role. It is supported by insights from Towards Maturity research throughout and is 
full of practical tips, tools and examples from top-performing learning organizations. It also 
includes interviews with exceptional L&D professionals such as the Chief Learning Strategist 
at PwC and the Learning and Innovation Director at Unilever. Written by a leading name in the 
learning industry, this is a book that no L&D practitioner can afford to be without.

Table of Contents
1 The learning landscape
2 The L&D role
3 The L&D skills needed for success
4 The strategies needed for success
5 Driving performance
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This book
<< Shows how to measure and 

evaluate learning and development 
initiatives through analytics in 
order to maximise their impact and 
identify gaps for improvement

<< Enables L&D professionals to make 
the business case for their activities 
and deliver an evidence-based 
service to their organizations

<< Features case studies from 
organizations such as JetBlue 
Airways, Hilton Worldwide 
University and Seagate Technology 
who have applied these approaches 
in practice

Description
Effective evaluation and measurement of learning and development initiatives is critical to 
maximise the impact of training, identify gaps for improvement and ensure that efforts are 
aligned to the business’ needs. Learning Analytics outlines how analytical approaches can 
respond to these challenges, the types and benefits of technological solutions and how to ask 
the right questions of organizational data in order to build a learning organization that boosts 
performance and competitive advantage. 

Drawing upon case studies from organizations who have applied such approaches such as 
JetBlue Airways, Hilton Worldwide University and Seagate Technology, Learning Analytics 
will enable those involved in learning and development to make the business case for their 
activities and deliver an evidence-based service to their organizations. This revised and 
updated second edition features updates to the chapters on learning technology tools and 
moving beyond learning analytics to talent management analytics and new content on 
informal learning, instructor management and a portfolio evaluation approach.

Table of Contents
1 What is learning analytics?
2 Technology’s role in learning measurement
3 Linking learning to business impact
4 Scrap learning: the new leading indicator of 

success
5 Aligning L&D to business goals through needs 

assessment
6 Benchmarks
7 Optimizing investments in learning
8 Beyond learning analytics to talent 

management analytics
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Shakers of 2018 by eLearning Industry.

This book
<< Provides practical tips, tools and 

models to improve performance 
both immediately and for mid and 
long-term success

<< Shows how to embed digital 
and social learning into an 
organization’s L&D offering

<< Includes guidance on engaging 
stakeholders in learning and 
aligning L&D strategy with overall 
business strategy

Description
The skills needed in today’s business world are not the same as they were in the past. 
Therefore, upskilling, reskilling and developing staff have never been more important. 
However, classroom training isn’t the best way to achieve this with employees forgetting more 
than 70% of what they’ve been taught within just one day. Learning outside the workplace is 
social, digital and immediate and companies need to embrace this to achieve the productivity, 
performance and revenue benefits that come from effective learning. The Learning and 
Development Handbook is a practical guide for L&D professionals wanting to move away 
from traditional classroom teaching but not sure where to start. Full of practical tips and 
advice, this is urgent reading for anyone in the learning profession.

The Learning and Development Handbook includes advice on how to embed social and 
digital learning, make the most of blended learning, adopt brain-friendly learning and design 
more effective learning content for improved employee engagement and performance. This 
book also provides guidance on how to identify learning needs in an organization, gather 
evidence to engage stakeholders and align L&D strategy with overall business strategy. There 
is also expert guidance on how to evaluate and measure the effectiveness of learning, where 
to find the data needed to support learning activity. Written by an L&D practitioner, for L&D 
practitioners, this book is packed full of tips, hints, tools and models that can be used to 
improve both employee and overall business performance in the immediate, middle-term and 
long-term future.

Table of Contents

1 Practical L&D
1.1 Immediate ideas
1.2 Social and digital learning
1.3 Stakeholder engagement
1.4 Consultative L&D
1.5 Evidence-based practice
2 Models and tools
2.1 The whole 100 – Blended learning
2.2 ICE – Information, Communication, Education
2.3 EPC – Environment, Permission and Culture
2.4 3Rs – Required, Resourced, Referred
3 Impact
3.1 Evolution or revolution
3.2 Evaluation and measurement
3.3 Data and metrics
3.4 Reflective practice
3.5 Celebrating success
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Managing Culture
Develop a People-Centred 
Organization for Improved 
Performance

Edition   1 
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Pages 288
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Subject Organizational    
 Development

Author Information
David Liddle is the CEO of the TCM Group 
where he trains individuals and organizations 
on managing conflict, resolution and how 
to solve cultural issues that are holding 
companies back. He is also the founding 
president of the Professional Mediators’ 
Association (PMA), the founder of the 
Collaborative Justice Institute, an engagement 
guru for Engage for Success and the author of 
Managing Conflict, also published by Kogan 
Page.

This book
<< Shows how a strong, values-based 

company culture can improve 
engagement, reduce employee 
turnover and increase profits

<< Outlines the importance of 
company values and how to use 
them to measure and reward 
performance

<< Explains how to resolve 
internal conflict and employee 
disagreements that can derail a 
company’s culture

Description
Company culture is the foundation of business success. Organizations with strong cultures 
see an average of four times more revenue growth, develop a more engaged workforce with 
employees who are 12% more productive and reduce employee turnover by almost half. 
However, good culture can be derailed by company politics, employee disagreements and 
internal politics. Managing Culture provides practical guidance for HR professionals on how 
to address these issues and develop a people-centred culture for both individual and business 
success. 

With expert discussion on the benefits of a people-focused culture, the importance of 
company values and how to measure and reward performance, this is an indispensable guide 
for HR and OD practitioners looking to create an environment that gives their organization 
the best chance of success. Guidance is also included on how to tackle bullying and 
harassment, the role of mediation and how to align workplace culture with CSR. Including 
toolkits, downloadable templates and case studies from organizations who have successfully 
implemented this approach including Aviva, Deutsche Bank and Royal Mail, Managing 
Culture enables HR practitioners to create, develop and embed a person-centred approach to 
company culture and improve both employee and company performance.

Table of Contents
1 What is the culture challenge
2 The benefits of a person-centred organization
3 The value of values
4 How to create and embed, a people-centred 

strategy
5 Simplifying rules, policies and processes
6 Using values to measure and reward 

performance
7 Managing cultural change
8 Tackling complaints of bullying and harassment
9 The role of mediation and restorative justice
10 Aligning workforce culture with CSR
11 Toolkits and templates
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The Energized 
Workplace
Designing Organizations where 
People Flourish
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Author Information
Perry Timms is a coach, consultant, 
international conference speaker and the 
founder of People and Transformational HR 
Ltd. He is also the social media and HR adviser 
to the Chartered Institute of Personnel and 
Development (CIPD).  Named by HR Magazine 
as one of the most influential HR thinkers 
of 2017, he is a visiting fellow at Sheffield 
Hallam University Business School, a fellow 
of the Royal Society of Arts (RSA) and the 
world’s first WorldBlu-certified Freedom at 
Work coach. Perry Timms is also the author of 
Transformational HR, published by Kogan Page.

This book
<< Explains why traditional 

organizational structures and 
processes are holding employees 
and businesses back and how to 
redesign them to allow both people 
and the business to reach their full 
potential

<< Shows how technological advances 
that mean staff are connected to 
work in their evenings, weekends 
and on holiday are having a direct 
impact on employee wellbeing and 
how to tackle this

<< Includes international case studies 
from companies including ING 
Bank, Ministry of Social Affairs, 
Belgium and WD-40

Description
Productivity is flatlining, employee wellbeing is at an all-time low and stress at an all-time 
high. Mental health issues are now the biggest single disability affecting the UK and are 
estimated to cost the economy £105bn each year. Traditional company design, structures 
and processes are making these issues worse and leading to unprecedented levels of staff 
burnout. This not only impacts individual employees, there is also a detrimental effect on 
overall company performance when employees can’t perform to their full potential. It is 
the responsibility of Organizational Development and HR professionals to address these 
issues urgently and redesign work to allow people to flourish and businesses to thrive. Full 
of practical advice, tips and tools, The Energized Workplace provides a blueprint for how 
practitioners can redesign their organizations to support employees and ensure the business 
outperforms the competition. 
It covers everything from why existing structures are causing business output to decline, 
why traditional processes are holding organizations back and what the consequences of not 
addressing these design issues will mean for business including increased staff turnover, 
a rise in employee absence and a decline in company profits. Including case studies from 
organizations across a range of sectors who have successfully put people at the heart of their 
workplace design such as ING Bank, Tata Consulting and WD-40 and with specific guidance on 
designing for five generations working side by side, across different countries and on separate 
time zones, The Energized Workplace will help OD and HR professionals confidently tackle the 
organizational issues putting their company success and employee health and happiness in 
jeopardy.  Supported by research from Cranfield School of Management, this book is essential 
reading for practitioners needing to deal with the wellbeing crisis and productivity puzzle in 
the new world of work.

Table of Contents
1 The future design of work
2 Traditional design flaws
3 The impact of the new working life
4 The 20 dysfunctions of modern work
5 Evidence to support the redesign of work
6 Exemplary organizations designed to help 

people flourish
7 How people-focused design creates top 

performing businesses
8 Design tips and tools for building a workplace 

of the future
9 Advice for sustained success
10 What next?
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Brand Storytelling
Put Customers at the Heart of 
Your Brand Story

Edition   1 

Date 03/03/2020
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Author Information
Miri Rodriguez is an award-winning storyteller 
and creative journalist at Microsoft. She is a 
renowned keynote speaker and international 
thought leader on brand storytelling, personal 
branding and youth entrepreneurship. Her 
award-winning work has been acknowledged 
as best practice by the annual Microsoft Think 
Tank Summit and she has previously worked 
with clients including Adobe, Walmart and 
McKesson.

This book
<< Tap into authentic brand loyalty 

and human connection by aligning 
brand voice with individual 
customer values, experiences and 
aspirations

<< Understand how to weave, 
measure and advocate the brand 
storytelling mission into the 
marketing mix and throughout 
every department

<< Leverage the brand as a creative 
thought leader with a personalized 
brand narrative for leaders, 
employees and influencers, to 
strengthen customer engagement 
and differentiate from competitors

Description
Despite understanding essential storytelling techniques, brands continue to explain how their 
product or service can help the customer, rather than showcasing how the customer’s life 
has changed as a result of them. Brand Storytelling gets back to the heart of brand loyalty, 
consumer behaviour and engagement as a business strategy: using storytelling to trigger 
the emotions that humans are driven by. This book provides a step by step guide to assess, 
dismantle and rebuild a brand story, shifting the brand from a ‘hero’ to ‘sidekick’ mentality 
and positioning the customer as a key influencer to motivate the audience. 

Written by the award-winning storyteller Miri Rodriguez at Microsoft, Brand Storytelling is 
a clear, actionable guide that goes beyond content strategy, simplifying where to begin, how 
to benchmark success and ensuring a consistent brand voice throughout every department. 
Inspiring with interviews, advice and case studies from leading brands like Expedia, Coca Cola, 
McDonalds, Adobe and Google, it clarifies why machine-learning, AI and automation only tell 
one side of the story. Aligning an emotive connection with the customer’s personal values, 
experiences and aspirations will enable brand leaders, employees and influencers to celebrate 
and strengthen brand engagement for long-term growth, rather than trying to win it.

Table of Contents
1 What is brand storytelling and why is it 

important?
2 Brand, business, customer? Where to begin in 

building your brand story
3 The five essential elements to humanize your 

brand through storytelling
4 Assessing and dismantling your current brand 

story to redesign a customer-led narrative
5 Shifting the role of your brand from hero 

to sidekick in your brand story giving your 
customer the starring role

6 Bring your story to life with the sixth 
storytelling element – Passion

7 How to integrate brand storytelling into your 
marketing mix

8 Embracing dark social, immersive and data-
driven storytelling

9 Why 'personal branding' your leaders is a key 
pillar of brand storytelling success

10 The power of advocacy – Using employees and 
influencers to celebrate your story

11 Inspire your brand story – Interviews with 
leading storytellers around the world

12 How to align and integrate brand storytelling 
into every department

13 Benchmarking and measurement – How do you 
know your brand storytelling is working?

14 The future of brand storytelling – How 
machine, AI and automation can only tell one 
side of the story
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Digital Marketing 
Strategy
An Integrated Approach to Online 
Marketing

Edition   2 
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Pages 384
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Subject Digital Marketing

Author Information
Bestselling author Simon Kingsnorth is a 
recognized digital leader and strategist and 
is currently Global Head of Digital Marketing 
at Citi Private Bank. Highly experienced at 
leading teams in digital marketing, digital 
transformation and user experience, he is a 
regular keynote speaker and contributor to 
industry publications.

This book
<< Balance essential theory with 

global business practice using 
practical templates, case studies 
and expert contributions such as 
display advertising and SEO

<< Updates to new edition: New 
chapters on marketing automation, 
messaging and email and 
expansion on social selling, data 
protection laws and technology 
advances like AI, big data, 
consumer behaviour plus online 
and offline integration

<< Online resources: lecture slides, 
activity sheets, test banks, practical 
implementation guides and 
templates, which will be updated 
regularly over the lifetime of the 
edition

Description
Effectively select, align and manage digital channels and operations using this second edition 
of the bestselling guide, Digital Marketing Strategy. This accessible, step-by-step framework 
enables the planning, integration and measurement of each digital platform and technique, all 
tailored to achieve overarching business objectives.

Ranging from social media, SEO, content marketing and user experience, to customer loyalty, 
automation and personalization, this edition features cutting edge updates on marketing 
automation, messaging and email, online and offline integration, the power of technologies 
such as AI, plus new data protection and privacy strategies. Accompanied by downloadable 
templates and resources, Digital Marketing Strategy is an ideal road map for any marketer 
to streamline a digital marketing strategy for measurable, optimized results. Online resources 
include practical implementation guides spanning SEO, paid-search, email, lead-generation 
and more, as well as group activities, which will be regularly updated to equip readers as 
digital marketing continues to evolve.

Table of Contents
1 Introduction – How will this book transform 

your digital marketing strategy?
1.1 The foundations of digital marketing
2 Knowing your business objectives and your 

customer
2.1 Understanding the digital ecosystem
2.2 Integrating digital into wider organization 

strategy
2.3 Understanding the evolving digital consumer
2.4 Barriers, considerations and data protection in 

digital marketing strategy
3 Integrating digital change into your wider 

organization
3.1 Enabling technologies for online marketing and 

digital transformation
3.2 Planning your digital marketing strategy – 

Objectives, teams and budgeting
4 Using channel strategy to reach your 

customers
4.1 SEO strategy and organic techniques
4.2 Building and optimizing a winning paid search 

strategy
4.3 Display advertising and programmatic targeting
4.4 Tailoring your social media strategy
4.5 Marketing automation, messaging and email 

marketing – The unsung heroes
4.6 Lead generation that delivers results
4.7 Content strategy – A key pillar of success

4.8 Personalizing the customer journey and digital 
experience

5 Conversion, retention and measurement
5.1 Effective design, e-commerce and user 

experience (UX)
5.2 Managing loyalty, CRM and data
5.3 Providing a smooth online service and 

customer experience
5.4 Measuring success through data analytics and 

reporting
6 Tailoring your final digital marketing 

strategy
6.1 Putting together your digital marketing 

strategy
6.2 Index
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B2B Digital 
Marketing 
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How to Use New Frameworks and 
Models to Achieve Growth
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Author Information
Simon Hall is a marketing innovator with 
over 20 years’ experience in technology and 
services marketing. He has served as UK Chief 
Marketing Officer for Dell as well as senior 
roles at Acer, Microsoft and Toshiba. Hall is a 
Course Director with the Chartered Institute of 
Marketing (CIM), a B2B council member with 
The Institute of Direct and Digital Marketing 
(IDM), the Internal Consulting Group’s (ICG) 
Global Thought Leader for B2B Marketing and 
a member of the European CMO Council. He is 
the founder of NextGen Marketing Solutions 
and author of Innovative B2B Marketing, also 
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Rights Sold 
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This book
<< Gives clear, direct explanations 

of the more advanced aspects of 
digital B2B marketing and makes 
these accessible and user-friendly

<< Expertly explains the most up-to-
date digital frameworks relevant 
to the B2B marketing sphere and 
shows how to implement these to 
achieve lead generation, customer 
retention and data management

<< Includes a wealth of global case 
studies, featuring companies such 
as Danfoss, American Express, IBM, 
Schneider Electric and more

Description
B2B Digital Marketing Strategy is a decisive guide to the most recent developments in the 
field. It gives readers an overview of the latest frameworks and models and shows how these 
can be used to overcome the everyday challenges associated with account targeting, data 
utilization and digital campaign management.

Intensely practical, B2B Digital Marketing Strategy helps readers get to grips with some 
of the more advanced and complex elements of B2B marketing. It expertly explains how to 
incorporate the latest digital methodologies into critical processes such as lead generation, 
customer retention and customer experience personalization. Packed with global case studies 
and examples, this book is an invaluable resource for any professional operating in the B2B 
space.

Table of Contents
1 Introduction
1.1 The new evolving business landscape
2 Developing digital strategy and 

understanding the customer digital 
experience

2.1 The B2B digital marketing strategy framework
2.2 The customer experience and the digital 

journey
2.3 Personalization of the customer experience
2.4 Customer insights and data management
3 Generating awareness in the early stage of 

the customer journey
3.1 Defining the B2B SEO and search strategy
3.2 Website and dynamic web content
3.3 The B2B digital awareness mix
4 Digital for lead nurturing
4.1 Lead generation and lead nurturing
4.2 The importance of content marketing in 

nurturing
4.3 Digital nurturing techniques and tactics
5 Digital campaign management and 

integration
5.1 The digital campaign process
5.2 Digital integration management
5.3 Digital sales and marketing alignment
5.4 Measuring and controlling digital marketing
6 Digital for retaining customers
6.1 Digital and customer retention
6.2 Digital marketing mix for retaining customers
7 The future of B2B digital marketing
7.1 Marketing technology landscape and AI, what’s 

next?
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Author Information
Gay Flashman is a former television and 
news journalist for BBC, ITN and Sky and 
was Managing Editor of Channel 5 News and 
Channel 4 News, where she was responsible 
for all Channel 4 and More 4 News programme 
output. She is the founder of Formative 
Content, a corporate digital content specialist, 
where she works with clients such as Nestle, 
Tata, BlackRock and the World Economic 
Forum.

This book
<< Explains why brand storytelling 

and journalistic skills are key 
to developing content tailored 
specifically to B2B clients

<< Demonstrates how to develop 
trusting and long-standing 
relationships with customers, 
connections and potential clients

<< Shows how to engage with B2B 
consumers at multiple stages in 
the sales funnel and understand 
how customers are responding to 
specific messages

Description
Global audiences are sceptical about advertising content, banner ads and promotional 
messaging that pushes content or products at them. In the B2B market, building an authentic 
brand is even more difficult and buying decisions are more complicated, take longer and are 
more involved. Building trust and credibility requires time and effort. 

Powerful B2B Content helps readers understand the importance of a brand narrative and 
explains how successful organizations can create brand journalism content that has influence 
and impact. Using the rigour of journalistic practices and constructing content that is 
developed and crafted with a journalist’s sensibility, B2B companies will ensure that stories 
are engaging and eye-catching, develop trust and attract the attention of the right audiences. 
Building on many years’ experience in award-winning newsrooms, Gay Flashman explains 
what makes a great story, describes what audiences want to hear and shows the most 
effective way to deliver it. 

By creating focused content that is tailored to a B2B audience, Powerful B2B Content will 
help B2B organizations listen, observe, understand their customers' goals and deliver an 
experience that their customers know they can trust.

Table of Contents
1 Introduction – What is brand journalism and 

why should organizations be using it?
2 What is your strategy? How do you develop a 

strategy as a B2B brand for your own corporate 
journalism?

3 Who is the B2B audience?
4 What’s the narrative? What should a brand be 

publishing about?
5 Content and platform planning
6 Formats – Why visual content is the key to 

awareness
7 Establishing your story
8 Volume publishing
9 Selling in value to the business – and KPIs
10 Influencers in B2B marketing
11 Content hubs
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Author Information
Wolfgang Schaefer is Chief Strategic Officer 
at Select World, one of the world’s leading 
premium brand building networks, based in 
New York and Germany. He has been building 
global brand strategies for over 20 years in 
Europe, the US and Asia Pacific for companies 
as diverse as PepsiCo, P&G, Unilever, Coty and 
Nestle. His expertise lies in prestige brands and 
companies such as LVMH, Davidoff, Chopard, 
Swarovski and Wella.

JP Kuehlwein is a global brand builder, 
recognized strategy expert, author and 
speaker, based in New York. He has 20+ 
years of hands-on experience in successfully 
creating or re-staging brands that have grown 
to generate over a billion dollars in combined 
incremental sales annually around the world. 
He served as Managing Director of Global 
Strategy & Innovation - Premium Consumer at 
CPG multinational Procter & Gamble and was 
Executive Vice President of its Premium Hair 
Care subsidiary Frédéric Fekkai & Co.

This book
<< Explains how any marketer, in any 

category, can benefit from knowing 
about prestige branding

<< Provides actionable checklists and 
advice on how to apply the power 
of prestige to their own brand 
and how to build a B2B prestige 
business

<< Includes answers to key questions 
such as how to operate a luxury 
brand on social media

Description
The luxury goods industry, which includes drinks, fashion, cosmetics, fragrances, watches and 
jewellery, luggage and handbags, is on a constant upward growth curve. It’s a truly global 
market with the world’s top 100 luxury brands making sales of over $250 billion each year. 
Other than price alone, what is it about this market that makes it so valuable?

The Power of a Prestige Brand explains the stories of successful prestige brands, from a range 
of categories and backgrounds. Covering start-ups to classic organizations, membership 
brands to NGOs and branded spaces to blue chip companies, the authors interrogate these 
prestige companies and explain how any business, irrespective of its market segment or 
level, can learn the lessons from successful luxury categories and apply them to their own 
organization. 

The Power of a Prestige Brand includes case studies and interviews from companies as 
diverse as Chobani, Coppola, Vanguard, the New York High Line, Tiffany & Co. and Pernot 
Ricard. Addressing business challenges such as taking e-commerce from convenience to 
experience, turning a brand into a digital experience, being exclusive to customers throughout 
the customer journey and moving from standardization to personalization, Wolfgang 
Schaefer and JP Kuehlwein skilfully explain how any brand can become a prestige brand.

Table of Contents

1 The power of prestige – The ueber-model of 
brand elevation

1.1 A new kind of prestige
1.2 The ueber-brand model (including the six 

dimensions)
1.3 The ueber-process 101
2 Marketing forward – Ueber-answers to 

branding’s biggest challenges
2.1 Are we post-purpose? Why brands will always 

need a why
2.2 Is Uber ueber? When platforms become brands
2.3 Medium or message? How communication is 

being reintegrated
3 Lessons from the top – Ueber-branding in 

action
3.1 Rimowa – How to build a powerful influencer 

strategy [Hector Muelas, CMO Rimowa]
3.2 LVMH – [Mathilde Delhoume, Global Brand 

Officer LVMH]
3.3 Kashi – Building a healthy premium in mass 

[Ivan Pollard, Global CMO General Mills]
3.4 Pernot Ricard – CRM in prestige [Tareef Shawa, 

Director Luxury/CRM at Pernot Ricard]

3.5 Tiffany & Co. – Walking the fine line between 
proximity and distance [Andrea Davey, SVP 
Global Marketing, Tiffany & Co.]

3.6 We Work – Reinventing the way we work – 
That’s ueber

3.7 Google – Lifting brands beyond words through 
YouTube [Rija Goldscheider, Video Brand 
Evangelist, Google]

3.8 Vanguard 
3.9 Volvo
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Dan Croxen-John is CEO of AWA Digital, a 
global e-commerce conversion optimization 
agency. He is a certified Web Analyst, a Fellow 
of the Institute of Direct Marketing and has 
served on advisory boards for numerous 
associations. 

Johann van Tonder is COO at AWA Digital, 
working with brands such as Canon, Avis and 
Interflora. He has trained and coached big 
and small e-commerce businesses around the 
world and is a regular speaker at international 
conferences.
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This book
<< Highlights the most effective 

changes to undertake, 
demonstrating how to focus 
valuable time on tangible 
efficiencies and revenue gains

<< Shows how to gain insights into 
online customers’ behaviour and 
identifies free or inexpensive tools 
to help access them

<< Supports the transition to 
becoming a data-driven 
organization, helping to adopt a 
scientific approach to implementing 
an optimized e-commerce website

Description
Conversion rate optimization (CRO) is a complex field and one that is rapidly evolving. It’s 
about understanding people and their behaviour, not simply website visits. E-commerce 
Website Optimization provides an introduction, explaining the how and why, before focusing 
on techniques and tools to increase the percentage of visitors who buy from the site and 
increase the amount that these visitors spend when they buy. Grounded in best-practice 
theory and research, this book brings together usability, analytics and persuasion to offer a 
detailed, step-by-step guide to improve conversion rates, increase ROI from online marketing 
campaigns, generate higher levels of repeat business and increase the e-commerce value of 
websites. 

In the fast-moving world of e-commerce, this fully revised second edition includes updates 
on test metrics, prioritization and personalization, as well as a new chapter on persuasive 
copywriting. Alongside updated case studies and newly recommended tools, E-commerce 
Website Optimization is an invaluable guide for those seeking to implement a data-driven 
ethos for their organization’s e-commerce programme, for everyone from chief digital officers 
and heads of online sales, to entrepreneurs and small business owners.

Table of Contents
1 Introduction to e-commerce website 

optimization
2 The kick-off
3 How people buy
4 Essential research
5 Add depth with further research
6 Merchandizing analytics
7 Creating the optimization plan
8 Hypotheses and creative work
9 Testing your hypothesis
10 Personalization
11 Optimizing the optimization
12 People and culture
13 Persuasive website copywriting
14 Launching a new website
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The End of 
Marketing
Humanizing Your Brand in the Age 
of Social Media and AI

Edition   1 
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Pages 240
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Author Information
Carlos Gil is an international keynote speaker 
and award-winning digital storyteller with over 
a decade of experience leading social media 
strategy for global brands including LinkedIn, 
Winn-Dixie, Save-A-Lot and BMC Software. His 
work has been featured in Harvard Business 
Review, Inc., Entrepreneur and Social Media 
Examiner and his speaking includes keynotes 
for clients across the United States, Europe and 
South America. He is the CEO and Founder 
of Gil Media Co., working with Fortune 500 
clients including DocuSign, Western Union and 
Keller Williams.

This book
<< Explains how to humanize your 

brand through storytelling, 
customer advocacy and effective 
influencers

<< Describes how to engage 
customers and employees as brand 
ambassadors

<< Features case studies and examples 
from social media giants such as 
Kim Kardashian and D J Khaled

Description
Social networks are the new norm and traditional marketing is failing in today’s digital, 
always-on culture. Businesses across the world are having to face up to how they remain 
relevant in the choppy waters of the digital ocean. In an era where a YouTube star gets more 
daily impressions than Nike, Coca-Cola and Walmart combined, traditional marketing as we 
know it is dead. 

The End of Marketing revolutionizes the way brands, agencies and marketers should 
approach marketing. From how Donald Trump won the American presidency using social 
media and why Kim Kardashian is one of the world’s biggest online brands, through to the 
impact of bots and automation, this book will teach you about new features and emerging 
platforms that will engage customers and employees. Discover bold content ideas, hear from 
some of the world’s largest brands and content creators and find out how to build smarter 
paid-strategies, guaranteed to help you dominate your markets. 

The End of Marketing explains that no matter how easy it is to reach potential customers, 
the key relationship between brand and consumer still needs the human touch. Learn how 
to put ‘social’ back into social media and claim brand relevancy in a world where algorithms 
dominate, organic reach is dwindling and consumers don’t want to be sold to, they want to be 
engaged.

Table of Contents
1 Foreword
2 “Marketing is dead”
3 “Stranded in a digital ocean”
4 “How to be savage AF – Like Randy”
5 “Don’t be mad at Facebook, you just suck at 

marketing”
6 “Swipe right – Sales & marketing is no different 

than finding your match on Tinder”
7 “Growth hacking your way to greatness”
8 “Marketing lessons from social media giants DJ 

Khaled and Kim Kardashian”
9 “Transforming your advocates into the faces of 

your brand”
10 “Judgement day – The battle of AI versus 

humans”
11 “The power of personality and persuasion”
12 “Bringing it all together”
13 “2030 – The new frontier”
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Marketing 
Communications
Integrating Online and Offline, 
Customer Engagement and Digital 
Technologies

Edition   7 

Date 03/12/2019

Paperback 9780749498641 £39.99
Ebook 9780749498658 £39.99

Pages 600
Dimensions 246x189
Subject Marketing Fundamentals

Author Information
PR Smith is a marketing consultant, bestselling 
business author and inspirational speaker. 
He has helped hundreds of businesses, from 
innovative start-ups to established blue-
chip companies. He is founder of SOSTAC® 
Planning framework, voted in the Top 3 
Business Models worldwide by the Chartered 
Institute of Marketing’s Centenary Poll and 
created the Great Sportsmanship Programme. 

Ze Zook is an integrated marketing author, 
lecturer, producer and consultant specializing 
in helping the creative industries fulfil both 
their missions and business goals. He is a 
visiting academic at Regent’s University 
London and he consults on digital marketing 
for private-sector disruptive start-ups.

Rights Sold 
5th Edition: Chinese (Simplified)

This book
<< Grounds big picture theory in 

real-world practice with case 
studies from cutting-edge global 
companies, including Snapchat and 
Spotify

<< Demonstrates how the latest 
technologies, including AI, Internet 
of Things, Big Data, AR/VR and 
marketing automation, have been 
used in successful marketing 
campaigns

<< Online Resources: PPT lecture 
slides per chapter, multiple choice 
question bank, video reviews

Description
The integration of online and offline marketing techniques is central to modern marketing 
practice. Companies can no longer compete if their digital and traditional marketing operate 
in silos and organizations are therefore looking for graduates with the skills to implement 
genuinely integrated marketing campaigns. This new edition of Marketing Communications 
has had, from its very first edition, a strong focus on integration and will give students the 
precise skills that employers are seeking. 

This new, seventh edition is written by both an academic and professional and therefore 
provides the perfect balance of research and theory combined with real world practicality that 
teaches students the why behind the how. Marketing Communications features a mixture of 
extended and short case studies, giving lecturers the flexibility to choose what best suits their 
teaching style. With increased focus on social media as well as coverage of the latest digital 
technologies, students will learn more than just how to use the current preferred digital 
marketing tools - they will become truly confident working in an environment of ongoing 
technological transformation. Online resources include chapter PowerPoints, multiple choice 
question bank and video reviews.

Table of Contents
1 Communications background and theories
1.1 New marketing communications
1.2 Branding
1.3 Customer relationship management
1.4 Buyer behaviour
1.5 Communications theory
1.6 Marketing communications research
1.7 Media buying and planning
1.8 Marketing communications agencies
1.9 International marketing communications
1.10 The marketing communications plan
1.11 The changing communications environment
2 Communications tools
2.1 Selling, social selling, sales management and 

key account management
2.2 Advertising
2.3 Publicity and public relations – Online and 

offline
2.4 Sponsorship
2.5 Sales promotions, gaming and content 

marketing
2.6 Direct mail – Online and offline
2.7 Exhibitions, conferences and events
2.8 Merchandizing and point of sale
2.9 Packaging
2.10 Owned media – Websites and social media
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Using Semiotics in 
Marketing
How to achieve consumer insight 
for brand growth and profits

Edition   1 
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Subject Market Research

Author Information
Dr Rachel Lawes is recognized as one of the 
original founders of commercial semiotics. She 
has convened the MRS Advanced Qualitative 
Methods Masterclass for over ten years 
and was previously a Principal Lecturer in 
Marketing at Regent’s University London. She 
has supplied brand strategy and consumer 
insight to major brands globally, including 
Unilever, P&G, Kraft, Tesco, The Discovery 
Channel and many more.

This book
<< Gives truly fascinating insight into 

what semiotics is, why it matters 
and how it enables marketers to 
tap into consumers like never 
before

<< Walks readers through the 
end-to-end process of running 
a commercial semiotics project, 
from commission and design right 
through to analysis of results

<< Shows how to convert those 
results into brand strategy to guide 
business development and increase 
profit margins

Description
Semiotics is big business. It is most famous for its unique ability to decode visual images 
and is the only market research method which provides a systematic, reliable and culturally 
sensitive method for interpreting what visual images mean. Semiotics sheds new light on 
consumers and the world they live in, stimulates creativity and innovation, guides brand 
strategy and finds solutions to a plethora of marketing problems. Using Semiotics in 
Marketing will help marketers looking to launch new brands, reposition existing brands, 
or rejuvenate established brands. In what can seem a complex and abstract field, this book 
is an invaluably clear, practical resource that shows readers how to seize the tremendous 
opportunity that semiotics offers.

Written by one of the original founders of commercial semiotics, Using Semiotics in 
Marketing outlines precisely what semiotics is and why it matters, before moving on to show 
readers how to run a successful commercial semiotics project. Packed with fascinating case 
studies proving how visual imagery is interpreted differently across cultural, racial and social 
demographics, it provides essential insights into understanding consumers. This results in 
better ads, websites, packaging and social media content - ultimately driving brand growth 
and profits.

Table of Contents
1 This book will change your market research 

career
2 An explosion of semiotics in business
3 How to do semiotics
4 Images, text and other semiotic signs
5 Society, culture and other big influences on 

consumers
6 Creativity and innovation – semiotic tools for 

thinking
7 How to do semiotic field trips
8 Combining semiotics with ethnography and 

discourse analysis
9 Data – Insight – Strategy
10 Sharing the findings of semiotic research
11 Industry debates and the future of semiotics
12 Inspiration – How to continue teaching yourself 

to do semiotics
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Myths of 
Marketing
Banish the Misconceptions and 
Become a Great Marketer

Edition   1 
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Author Information
Grant Leboff is one of the UK’s leading 
sales and marketing experts. He serves as 
a non-executive director and runs Sticky 
Marketing Club, a sales and marketing strategy 
consultancy. He speaks regularly at global 
conferences and contributes to publications 
including the Daily Telegraph, the Independent 
and the Financial Times and is the author of 
Sticky Marketing and Stickier Marketing, both 
published by Kogan Page.

This book
<< Explores and debunks the most 

deeply entrenched myths about 
marketing, exposing them through 
academic research and examples

<< Helps readers clarify and improve 
their own understanding of the 
marketing industry, allowing 
them to become more effective 
marketers

<< Features fascinating examples 
and real world case studies from 
a diverse range of companies and 
sectors

Description
It’s common knowledge that marketing is nothing but advertising and if your business comes 
through word of mouth then you don’t need marketing anyway. Besides, everyone knows that 
social media is the best form of free marketing there is... don’t they?

The world of marketing is abound with a staggering number of misconceptions, fallacies and 
falsehoods. In Myths of Marketing, recognized industry expert Grant Leboff takes readers 
on a fascinating and entertaining journey through some of the most deeply entrenched 
stereotypes that exist in the industry, from the idea that sales and marketing are basically the 
same and that getting people’s attention costs a lot of money, to the notion that demography 
is the best way to segment your market and ‘content is king’. 

Using a combination of academic research, amusing examples and industry case studies, 
Myths of Marketing effectively debunks many of the most pervasive myths and assumptions, 
leaving readers with a clearer, more perceptive understanding of marketing as a whole, to 
improve their own practice and marketing strategy.

Table of Contents
1 Myth 1 – Marketing communications haven’t 

fundamentally changed
2 Myth 2 – Marketing is just communications
3 Myth 3 – Sales and marketing are basically the 

same
4 Myth 4 – I don’t need marketing – my 

company is too small and business comes from 
word of mouth

5 Myth 5 – I don’t need a marketing plan
6 Myth 6 – Marketing is solely the responsibility 

of the marketing department
7 Myth 7 – Ultimately, people buy on price
8 Myth 8 - Pricing is a matter of charging the 

highest amount possible
9 Myth 9 - The purpose of a brand is to build 

awareness
10 Myth 10 – Every business is a brand
11 Myth 11 – Business to business purchases are 

purely based on logic
12 Myth 12 – Business to business and business to 

consumer marketing are completely different
13 Myth 13 – Effective marcom means running a 

series of great campaigns
14 Myth 14 – A successful business requires a 

compelling USP
15 Myth 15 – Market positioning is all about the 

product or service on offer

16 Myth 16 – Visuals are the most important 
aspect of any marketing communications

17 Myth 17 – Our offering must attract the largest 
audience possible

18 Myth 18 – Demography is the best way to 
segment your market

19 Myth 19 – The focus of marketing 
communications should be a company’s 
product or services

20 Myth 20 – We are operating in a service 
economy

21 Myth 21 – The customer buying journey is no 
longer a linear process

22 Myth 22 – I instinctively understand my 
customer

23 Myth 23 – Marketing can still rely on the 
traditional purchase funnel

24 Myth 24 – Creating content takes too much 
time and money

25 Myth 25 – Social media is nothing more than 
some alternative channels to market

26 Myth 26 – Every business requires a ‘higher 
purpose’
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Myths of Social 
Media
Dismiss the misconceptions, side-
step the slip-ups and use social 
media effectively in business

Edition   1 

Series: Business Myths
Date 03/03/2020

Paperback 9780749498719 £14.99
Ebook 9780749498726 £14.99
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Pages 288
Dimensions 216x138
Subject Digital Marketing

Author Information
Michelle Carvill is Founder of Carvill Creative - 
a social media marketing agency whose clients 
include the BBC, Nuffield Health and Norbord.  
Passionate about the digital future she advises 
clients on online marketing communication 
and social media strategies and leads a team 
delivering practical social media planning and 
daily management. She is the author of Get 
Social, published by Kogan Page.

Ian MacRae is Director of High Potential, 
an organizational consultancy providing 
customized psychological tests and reports for 
improving performance, predicting potential 
and developing people. He is the co-author of 
Motivation and Performance and Myths of 
Work, published by Kogan Page.

This book
<< Banishes the most commonly held 

myths and fictions about the use of 
social media as a business tool

<< Helps readers understand the very 
real commercial benefits - and 
costs - of social media

<< Is packed with instructive and 
entertaining examples and case 
studies of what should and 
shouldn’t be done with social 
media

Description
Everyone knows that social media is free, millennials are all adept social media experts, that 
businesses always have to be available 24/7 and ultimately none of it really matters, as the 
digital space is full of fake news and online messaging is seen as inauthentic. Don’t they?

The use of social media as a business tool is dominated by falsehoods, fictions and 
fabrications. In Myths of Social Media, digital consultant Michelle Carvill and workplace 
psychologist Ian MacRae dismiss many of the most keenly-held misconceptions and instead, 
present the reality of social media best practice. Using helpful and instructive, sometimes 
entertaining and occasionally eye-watering examples of what you should and should not do, 
Myths of Social Media debunks the most commonly held myths and shows you how to use 
social media effectively for work and at work.

Table of Contents
1 Social media is free
2 Social media is a waste of time
3 Social media is the best use of my time
4 Social media is a fad
5 Social media is for posting photos of your 

breakfast
6 Social media replaces real-life networking
7 Social media is the best source of information
8 Social media is full of fake news
9 Social media creates information “bubbles”
10 Social media means my business has to be 

available 24/7
11 People’s personal information on social media 

should not be used by businesses
12 Businesses should ignore negative comments 

on social media
13 Social media use detracts from business 

relationships
14 All my customers/clients are on social media
15 I’ve had a few glasses of wine and, people 

on Twitter will really appreciate my sense of 
humour right now

16 Millennials are all social media experts
17 Digital natives understand how to use social 

media for business
18 Social media cannot be done in-house
19 Social media is just for connecting with people 

outside the company
20 Businesses should be on every social media 

platform
21 Social media is purely for broadcasting my 

business’s information

22 Social media can replace the traditional 
business website

23 It’s not possible to measure ROI on social 
media

24 Sharing too much on social media will reveal 
trade secrets

25 Sharing more content is always better
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Executive 
Engagement 
Strategies
How to Have Conversations and 
Develop Relationships that Build 
B2B Business
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Author Information
Bev Burgess is an industry expert in 
marketing business services, predominantly 
in the technology sector. She is Senior Vice 
President at ITSMA (Information Technology 
Services Marketing Association), leading its 
Global Account-Based Marketing Practice and 
delivering consultancy and training on the 
design, development and implementation of 
ABM programmes.

This book
<< Helps readers build a solid 

understanding of senior buyers 
and the issues they face, in order 
to make the best decisions about 
building sustainable engagement

<< Provides a step-by-step guide 
to engaging at each stage of 
the B2B buying process, using a 
combination of people, messages 
and communication channels

<< With fascinating case studies 
from around the world, with key 
takeaways at the end of every 
chapter to help readers put the 
ideas into action

Description
When it comes to buying and selling complex, high value products and services, people buy 
from people. Big businesses and public sector organizations rely on solutions to keep their 
essential services running - things like payroll, IT, property maintenance and communications 
technology. For the companies that provide those services, winning the business can 
mean huge, multi-year, multi-million contracts. Executive Engagement Strategies is a 
comprehensive guide to engaging with the senior professionals making the buying decisions 
to win sustainable, long-lasting business. It provides a easy-to-follow guide that will help 
readers interact at each step of the B2B buying process using a combination of people, 
messages and communication channels. 

Highly practical, this book provides a clear, step-by-step process that will allow readers to 
capture the attention of busy c-suite executives and keep them engaged and motivated 
through the lengthy buying process. Filled with global case studies and examples, it will help 
readers know what to say and when and how to say it, to build trust and win the business. 
With key takeaways at the end of each chapter and clearly actionable guidelines and 
instructions, Executive Engagement Strategies is the only resource you’ll need to build truly 
customer-centric engagement with core decision makers.

Table of Contents
1 Business buyers don’t behave like consumers
2 What is executive engagement?
3 Understanding executives
4 Who should engage?
5 Having something to say
6 Knowing when to engage
7 Engaging with peer networks
8 Engaging with small groups
9 Engaging with individuals
10 Measuring success
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The Commercial 
Charity
How business thinking can help 
non-profits grow impact and 
income

Edition   1 

Date 03/04/2020
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Subject Marketing Strategy &  
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Author Information
Martyn Drake is recognized as one of the 
leading experts on strategy and commerce 
within the non-profit sector. He founded 
Binley Drake Consulting, with clients including 
WeightWatchers, Walgreens Boots Alliance, 
Joules, First Choice and many more. Since 2013, 
he has worked in the non-profit sector for 
clients including the National Autistic Society, 
the National Health Service, Royal Mencap 
Society, Parkinson’s UK, Sense and Anthony 
Nolan.

This book
<< Shows charities and non-profits 

how to use commerce and business 
strategy to create sustainable social 
outcomes and identify new ways to 
develop earned income streams

<< Contains a wealth of interviews 
from CEOs and commercial 
directors of successful charities, 
including the National Autistic 
Society, NSPCC, Nacro, NCVO, 
World Jewish Relief, British Asian 
Trust, Scouts and Skills for Care

<< Reveals the marketing strategies 
and business techniques currently 
being used by the biggest and most 
successfully charities and shows 
how these can be adapted and 
scaled to suit non-profits of any 
size

Description
Contrary to popular perception, charities and non-profits now generate over half their 
total income by selling goods and professional services. Charities of all shapes and sizes 
are increasingly targeting commercial growth to help fulfil their aims and commercial 
income within the sector has doubled since the year 2000. Big opportunities exist and The 
Commercial Charity will help any professional in the sector to take advantage of them and 
increase the social and financial impact of their organization.

Using a wealth of examples, The Commercial Charity demonstrates the wider societal benefits 
of taking a professional approach to commercial income and harnessing business to bring 
about change. It provides a process for creating a clear, integrated strategy, outlining a 
methodology for developing ideas and scaling innovations, while providing an ethical model 
for marketing and selling them. With interviews from leaders of many of the most successful 
charities including the National Autistic Society, NSPCC and British Asian Trust, this book 
will show readers how to evolve their organization into a professional, commercially-adept 
non-profit. Ultimately, readers will learn how to successfully use business principles and 
techniques not just to raise money, but to create long-lasting and self-sustaining social impact.

Table of Contents
1 A commercial journey
2 Developing earned income
3 Customer-centred models
4 The business of social change
5 Improving business performance
6 A strategy for commerce
7 The sales imperative
8 Leading the charge
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100 Practical 
Ways to Improve 
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Experience
Achieve End-to-End Customer 
Engagement in a Multichannel 
World
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Author Information
Martin Newman is founder and chairman 
of a global e-commerce and multi-channel 
consultancy, Practicology and a non-executive 
director for White Stuff. He has headed up 
multichannel operations for brands including 
Burberry, Ted Baker and Harrods. He is a global 
thought leader and advisor to the boards of 
numerous international brands.

Professor Malcolm McDonald is Emeritus 
Professor at Cranfield and Honorary Professor 
at Warwick Business School. As Chairman 
of six companies, McDonald works with the 
operating boards of some of the world’s 
leading multinationals and has written over 
40 books, including the bestseller, Marketing 
Plans.

Rights Sold 
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This book
<< Shows companies how to remain 

competitive when faced with 
disruptive brands such as Uber, 
AirBnB, Alibaba and Amazon and 
become truly customer-centric to 
create lasting value

<< Features highly international case 
studies from a range of sectors 
including FMCG, retail, travel, food 
and beverage, financial services 
and automotive

<< Online resources: Best practice 
checklist to optimize mobile apps

Description
FINALIST: Business Book Awards 2019 - Sales and Marketing Category 

Virtually all consumer-facing businesses talk about putting the customer first, but in reality, 
few deliver on this as effectively as they could. 100 Practical Ways to Improve Customer 
Experience walks readers through a wealth of practical tips, tools, guidelines and frameworks, 
for implementing customer-focused marketing strategies at every step of the customer journey. 
By ensuring that the customer remains the key focus, companies can identify areas in need 
of improvement and implement relevant steps throughout the value chain to transform their 
business.

A unique blend of strategy and best practice, 100 Practical Ways to Improve Customer Experience 
has a particular focus on multi-channel industries such as retail, FMCG, travel, financial services, 
leisure, food and beverage and automotive. These industries are all facing major disruption from 
trendsetting brands such as Uber, AirBnB and Amazon and as such, now face more pressure 
than ever to adopt new practices and remain relevant in a continually competitive marketplace. 
Featuring case studies packed full of practical examples, this book is a unique and valuable 
resource for both senior industry professionals looking to transform their business and MBA 
students. Online resources include a best practice checklist to optimize mobile apps.

Table of Contents

 Introduction
1 Put the customer first: if you don’t, someone 

else will
2 Marketplaces and disruptors are eating your 

lunch (taking your market share)
3 Removing friction from the customer’s journey: 

getting the basics right in travel, retail, food 
and beverage, leisure and financial services

4 How to be disruptive in your own business
5 The role of the store and its new footprint
6 We live in a hyper-local world where mobile 

is key
7 Organizational design to put the customer first
8 Cultural change – must be top down and 

bottom up
9 Less about corporate, more about social 

responsibility
10 Retail as a service
11 Winning the hearts and minds of customers in 

international markets
12 Customer-centric marketing communications
13 A new framework for the marketing mix: the 

Customer Mix or 6Ws

14 Strategic social media and its importance to the 
whole organization

15 The impact of AI, augmented virtual reality, 
machine learning and voice on customer 
experience

16 The rise of the ‘ations’ in driving differentiation
17 Understanding customer behaviour: turning 

data into actionable insight and the key drivers 
for customer relationship management

18 So where do you start to transform your 
business?

19 100 practical ways to improve customer 
experience
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Crisis 
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How to prepare in advance, 
respond effectively and recover in 
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Author Information
Amanda Coleman has spent 18 years as Head 
of Corporate Communications for the Greater 
Manchester Police and is a fellow of both the 
Chartered Institute of Public Relations and the 
PR & Communications Association. She has 
managed many significant crises including the 
Manchester Arena terrorist attack in 2017 and 
has been involved in European studies of crisis 
communication, law enforcement and social 
media crisis usage. She is currently Chair of the 
PRCA Council for 2019.

This book
<< Gives a practical framework with 

easy to follow tips, checklists and 
guidelines that readers can adapt 
to any industry and any kind of 
crisis

<< Takes a long-term approach to crisis 
management, giving readers the 
skills to set up policies in advance, 
meaning that when a crisis hits 
they already have the tools in place 
to respond effectively

<< Written by a recognized Corporate 
Communications expert, who has 
been the Director of Corporate 
Communications for the Greater 
Manchester Police since 2001

Description
Crisis communication is high stakes work. For communications managers and PR 
professionals, it’s likely to be the most stressful time of their working life. Effective Crisis 
Communication is a must-have handbook for laying the groundwork before a crisis hits, 
meaning that when the inevitable day comes, the company already has policies and 
procedures in place to leap into meaningful action without delay. 

Effective Crisis Communication is unique in that it equips readers to deal with any kind of 
crisis - whether it’s caused by internal error, customer action, natural disasters, terrorism or 
political upheaval. Moving chronologically, the book opens by looking at the skills, policies 
and procedures that should be set up in advance, during times of normal business operations. 
It then moves on to look at how those procedures can be activated when a crisis occurs and 
during the immediate response. Finally, it delivers strategies for true long-term recovery for 
both the company itself and, where necessary, the wider community. 

Packed with actionable tips, checklists and global case studies, Effective Crisis Communication 
is the essential guide to protecting your company and building true, long-term resilience.

Table of Contents
1 The lead up
1.1 Are you ready for a crisis?
1.2 Help recognize a crisis
2 During the crisis
2.1 The operational response
2.2 The people – Communicating internally and 

externally
2.3 The leaders – The role of business leadership 

in a crisis
2.4 The community – The impact on the business, 

the wider community and elsewhere
3 The aftermath
3.1 Support – Resilience, well-being and rebuilding 

in both the short term and long term
3.2 The recovery – Returning to day-to-day 

business
3.3 Where next?
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Amazon
How the World’s Most Relentless 
Retailer will Continue to 
Revolutionize Commerce

Edition   1 

Date 03/01/2019

Paperback 9780749482794 £19.99
Ebook 9780749482800 £19.99
Hardback 9780749497729 £60.00
Audio 9780749498344 £19.99

Pages 240
Dimensions 234x156
Subject Retail Studies

Author Information
Natalie Berg has spent many years helping 
retailers compete, or partner with, retail giants 
like Walmart and Amazon. A global speaker 
and retail commentator, she is former Global 
Research Director at Planet Retail and runs her 
own consultancy, NBK Retail, specializing in 
retail strategy, changing shopping habits and 
future trends. She is co-author of Walmart.

Miya Knights is Head of Eagle Eye Solutions 
with 20 years’ experience as an analyst, 
journalist and editor, specializing in enterprise 
technology use in retail. She owns Retail 
Technology magazine, is ranked one of Vend's 
top 50 retail influencers and co-author of 
Omnichannel Retail, also published by Kogan 
Page.

Rights Sold 
1st Edition: Chinese (Complex), Chinese 
(Simplified), Dutch, Greek, Italian, Japanese, 
Korean, Portuguese, Russian, Spanish, Thai, 
Ukrainian, Vietnamese

This book
<< Provides fascinating insight into 

Amazon’s retail strategy, including 
the unique challenges it faces in 
making the pivotal leap from online 
to bricks-and-mortar

<< Explores the impact of and 
strategies behind, Amazon’s most 
disruptive new developments, 
including drone delivery, check-
out free supermarkets and the 
longevity of Amazon Prime

<< Examines the impact that these 
revolutionary strategies will have 
on the wider retail sector, offering 
lessons that can be applied to 
consumers and businesses globally

Description
The retail industry is facing unprecedented challenges. Across all sectors and markets, retailers 
are shifting their business models and customer engagement strategies to ensure their survival. 
The rise of online shopping and its primary player, Amazon, is at the heart of many of these 
changes and opportunities. Amazon explores the e-commerce giant’s strategies, providing 
original insight at a time when the company is on the cusp of revolutionizing itself even further. 

Amazon’s relentless dissatisfaction with the status quo is what makes it such an extraordinary 
retailer. This book explores whether Amazon has what it takes to become a credible grocery 
retailer and as it transitions to bricks and mortar retailing, explores whether Amazon’s stores can 
be as compelling as their online offering and if innovations such as voice technology, checkout-
free stores and its Prime ecosystem will fundamentally change the way consumers shop.

Written by industry leading retail analysts who have spent decades providing research-based 
analysis and opinion, Amazon analyzes the impact these initiatives will have on the wider retail 
sector and the lessons that can be learned from its unprecedented rise to dominance, as stores 
of the future become less about transactions and more about experiences.

Table of Contents
1 A shifting retail landscape
2 Why Amazon is not your average retailer: 

introduction to retail strategy
3 The prime ecosystem: redefining loyalty for 

today’s modern shopper
4 Retail armageddon: reality or myth?
5 End of pure-play e-commerce: Amazon’s 

transition to bricks & mortar retailing
6 Tapping into new categories for future growth: 

is Amazon a credible grocery threat?
7 Voice, AI and frictionless shopping: separating 

the functional from the fun
8 Store of the future: how digital automation will 

enrich the customer experience
9 Store of the future: shifting from transactional 

to experiential
10 Retail fulfilment: winning the customer over 

the final mile
11 Amazon the manufacturer: winning with 

private label
12 Co-opetition: running on Amazon’s rails to 

better serve the customer
13 Preparing for retail 2030: a world shaped by 

Amazon

Related Titles

Data Strategy
9780749479855
£19.99

Customer Innovation
9780749471644
£29.99

When Digital Becomes Human 
9780749473235
£19.99

Marketing & Communications



www.koganpage.com 77

Logistics, 
Supply Chain 
& Operations
Innovation and Best Practice in 

Logistics

Manufacturing & Production

Maritime

Operations

Procurement

Retail Supply Chain

Supply Chain

Sustainability

Transport



78 Discover our full portfolio of books at www.koganpage.com

Featured Titles

Toyota Methods and Operating Models

Stefano Cortiglioni, Leonardo Salcerini 
& Danilo Vergo
April 2020
9781789663044
Page 79

The Technology 
Procurement Handbook

Sergii Dovgalenko
April 2020
9781789662108
Page 87

Supply Chain 4.0

Michael Bourlakis, Emel Aktas, 
Vasileios Zeimpekis & Ioannis Minis
May 2020
9781789660739
Page 91

Lowe's Transport Manager's and 
Operator's Handbook 2020

David Lowe & Clive Pidgeon
February 2020
9781789663136
Page 94



7979

Toyota Methods 
and Operating 
Models
Achieve Business Success with the 
Toyota Way

Edition   1 

Date 03/04/2020

Paperback 9781789663044 £34.99
Ebook 9781789663075 £34.99
Hardback 9781789663051 £110.00

Pages 288
Dimensions 234x156
Subject Manufacturing &    
 Production

Author Information
Stefano Cortiglioni is the Business 
Development Director at the Toyota Academy, 
a senior specialist in T.P.S, Toyota Material 
Handling Europe and an International 
Consultant optimizing business processes, He 
was formerly Operations Director at Toyota 
Material Handling Manufacturing, Italy.

Leonardo Salcerini is the Head of Sales, 
Toyota Material Handling, President of Toyota 
Service Centre, Bologna, President of MBT, 
Toyota Material Handling, Italy, Chairman of 
the Academy and Logistics Solutions, Toyota 
Material Handling Italia, Bologna.

Danilo Verga is an international consultant 
working in business transformation through 
Toyota methods and practices.

This book
<< Presents a case study of an 

organizational development 
programme, which transformed a 
small business into an international 
success through applying the 
Toyota methods and values

<< Provides a detailed analysis of 
Toyota methods and operating 
models

<< Gives advice on how to grow a 
business and achieve commercial 
success through the application of 
learnings from Toyota

Description
Toyota Methods and Operating Models presents a case study of a small, traditional Italian 
manufacturer in the Toyota Industries Corporation Group, which began an important process 
of transformation until it became a successful, modern and advanced international business: 
Toyota Material Handling. Toyota management made internal changes and developed the 
commercial networks, successfully applying the Toyota Production System (TPS, or Lean 
Production) as well as the values of the Toyota Way. 

Author Stefano Cortiglioni led the transformation project, which took four years. Toyota 
Methods and Operating Models presents the continuing success story. The authors analyze 
the Toyota methods and operating models that can be directly applied to your business in 
order to reach excellence in operations and industry 4.0. It provides tangible advice on how 
to grow a business and achieve commercial success, with superior processes and logistics 
networks, as well as the development of an advanced and highly successful supply chain.

Table of Contents
1 From CESAB to Toyota Material Handling 

Manufacturing Italy
1.1 The Toyota Group
1.2 The History of CESAB
1.3 The product
1.4 From Push to Pull
1.5 The production lines
1.6 The model
1.7 The 2S (Seiri and Seiton)
1.8 The Logistics
1.9 The organisation of Toyota
1.10 Standardisation
1.11 Quality
1.12 Visual Management
1.13 Kaizen and efficiency
1.14 Starting from the bottom up
1.15 Examples of the implementation of TPS in 

other organizations
1.16 Monozukuri and Hitozukuri (important men at 

the centre of the transformation)
1.17 Toyota and Business
1.18 Kaizena and Financial Results
1.19 TPS and Industry 4.0
2 The implementation of the Toyota Way into 

commercial processes and sales operations
2.1 The Toyota Academy
2.2 Problems faced, interviews with central figures
2.3 The Italian market

2.4 The Toyota Way, values, interpretations and 
lean

2.5 The new model A.C.C.E.S.S
3 Appendices
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The Logistics and 
Supply Chain 
Toolkit
Over 100 Tools for Transport, 
Warehousing and Inventory 
Management

Edition   3 

Date 03/03/2020

Paperback 9781789660869 £44.99
Ebook 9781789660852 £44.99
Hardback 9781789660876 £140.00

Pages 400
Dimensions 234x156
Subject Supply Chain

Author Information
Gwynne Richards has over thirty years’ 
experience in warehouse management and 
logistics. As well as running his own successful 
logistics consultancy he provides a number 
of courses on warehouse and transport 
management for practitioners. He lectures 
at Warwick and Hong Kong Polytechnic 
University. He is also the author of Warehouse 
Management

Susan Grinsted is an independent educator, 
trainer and consultant, who works with 
a number of educational institutions in 
Britain, France and Finland, as well as with 
multinational companies all over the world. 
Her work focuses on transferring knowledge 
and skills to enable companies to improve their 
performance.

Rights Sold 
2nd Edition: Russian

This book
<< Presents models such as the 8D 

approach and Decision Matrix 
Analysis (DMA) as well as examples 
of how they are used in practice

<< Provides over 100 tools that cover 
every function of warehousing, 
transport and inventory 
management

<< Online resources: lecture slides 
and downloadable tools such as 
supply chain audits and supply 
chain strategy decision charts

Description
The Logistics and Supply Chain Toolkit provides practical tools for warehouse, inventory and 
transport managers and students to help them tackle the challenges of logistics and supply 
chain management. It is full of practical ideas and information to optimize the management of 
logistics and supply chain processes. 

The Logistics and Supply Chain Toolkit offers solutions and plans spanning across a variety 
of sub-disciplines such as warehousing, logistics, supply chain management, inventory and 
outsourcing. Each toolkit addresses key principles within its area of discipline, providing the 
reader with a precision approach to be used in complex and sensitive circumstances. The 
toolkit presents a number of major management tools such as Fortna’s Product Flow Smart 
Design, SMART, DMAIC and Gantt charts. General management, performance management 
and problem-solving tools have also been included to provide a broader, transferable scope of 
tools for the reader.

Table of Contents
1 Introduction
2 Warehouse management tools
3 Transport management tools
4 Inventory management tools
5 Supply chain management tools
6 Outsourcing tools
7 General management tools
8 Performance management tools
9 Financial management tools and ratios
10 Problem-solving tools
11 Appendix 1 – Useful websites
12 Appendix 2 – Imperial/metric conversions
13 Appendix 3 – Automatic identification (autoID)
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An Introduction to 
Macrologistics
Global Logistics Strategies and 
Cost Saving Solutions

Edition   1 

Date 03/05/2020

Paperback 9781789664010 £49.99
Ebook 9781789664027 £49.99
Hardback 9781789664041 £160.00

Pages 320
Dimensions 234x156
Subject Logistics

Author Information
Professor Jan Havenga is a Professor of 
Logistics at the University of Stellenbosch. 
He is part of a global network of researchers 
(GAIN Group), sponsored by the World Bank to 
improve the sustainability and affordability of 
freight logistics worldwide.

Anneke de Bod is a lecturer at the Department 
of Logistics, University of Stellenbosch and part 
of the Transnet and GAIN Groups.

Zane Simpson is a researcher at the 
Department of Logistics, University of 
Stellenbosch. He is responsible for GAIN 
Group’s freight flow and logistics costs models 
for South Africa.

Ilse Witthöft is a freelance writer with a 
current focus on narrative development 
and critical review of non-fiction content, 
leveraging a career in organizational strategy 
development and strategic consulting.

This book
<< Explains measurement processes 

for macrologistics, looking at GDP 
and freight flow measurements

<< Includes case studies examining 
the use of freight-flow and logistics 
cost models

<< Online resources: lecture slides

Description
Macrologistics is a global, strategic view of logistics. Instead of logistics just being a functional 
discipline, it becomes a value chain optimizer. Macrologistics involves maximizing the 
effectiveness of logistics activities within different countries and achieving the lowest costs. 
An Introduction to Macrologistics presents research from a wide range of global companies, 
commissioned by the world bank, on physical infrastructure and the roles of the providers, 
operators and freight owners. It also explains the standardized business processes and 
regulations in different countries.

An Introduction to Macrologistics presents fascinating case studies examining customer 
service, marketing and cost management, industry 4.0 and climate change. The authors 
explain the standardized business processes and regulations in different countries, as well 
as examining key value metrics and measurement processes, with worked examples and 
downloadable templates.

Table of Contents
1 An introduction to logistics and macrologistics
2 Business logistics and its role in customer 

service
3 Measuring and communicating the value of 

logistics
4 An introduction to strategy
5 Logistics strategy
6 Strategy implementation and change 

management
7 The need for macrologistics
8 The instrumentation of macrologistics
9 Macrologistics strategy
10 Logistics and the future
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Health and Safety 
in Logistics
Assessing and Avoiding Risk in 
Warehousing and Transportation

Edition   1 

Date 03/06/2020

Paperback 9781789663259 £39.99
Ebook 9781789663266 £39.99
Hardback 9781789663273 £120.00

Pages 288
Dimensions 234x156
Subject Logistics

Author Information
Jerry Rudd is a logistics consultant. He was 
formerly Logistics Manager at Gefco and 
Business Unit Director at Wincanton, working 
with Waitrose, Sainsburys and British Airways.

This book
<< Focuses on compliance and 

the avoidance of fines for 
unsafe practices in logistics and 
transportation

<< Features case studies from a cross-
section of companies, provided by 
a team of expert contributors from 
companies including John Lewis, 
Wincanton and DHL

<< Online resources: downloadable 
sample risk assessments and audits

Description
Logistics is a complex industry that exposes employees to a whole variety of risks, such as 
falling from a height, poor lifting, unsafe use of forklifts, inadequate fire safety provision. 
Work related accidents within the storage and warehousing industry remain a major issue, 
with many thousands of reported incidents recorded each year. Health and Safety in 
Logistics examines each aspect of health and safety in turn, with a focus on warehousing and 
transportation.  

Health and Safety in Logistics informs managers of the potential hazards found within the 
logistics industry and how they can make the workplace as safe as possible for their staff, 
giving them an in-depth knowledge of this vital area. It features case studies of best practice 
and essential downloadable tools of sample risk assessments and audits.

Table of Contents
1 Introduction to health and safety in logistics
2 Risk assessment
3 Protective clothing and personal protection
4 Mental health issues
5 Drug and alcohol testing
6 Warehouse layout
7 Racking and shelving
8 Manual handling
9 Fork-lifts and other equipment
10 Fire safety
11 Yard safety
12 Vehicle loading
13 Safety features on vehicles
14 Vehicle operations
15 ADR regulations. dangerous goods
16 Safe loading of seafreight containers
17 Specific rules for airfreight
18 Case studies
19 Appendices providing sample risk assessments 

and audits
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Health and Safety at Work
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Warehouse Management
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Fashion Logistics
Insights into the Fashion Retail 
Supply Chain

Edition   2 

Date 03/11/2019

Paperback 9780749493318 £44.99
Ebook 9780749493325 £44.99
Hardback 9781789660395 £140.00

Pages 288
Dimensions 234x156
Subject Logistics

Author Information
John Fernie is Emeritus Professor of Retail 
Marketing at Heriot-Watt University. He has 
written and contributed to numerous textbooks 
and papers on retail management, especially 
in the field of retail logistics. He is editor of the 
International Journal of Retail and Distribution 
Management. 

David B. Grant is Professor of Logistics at 
Hull University Business School, UK and 
Distinguished Senior Fellow at Hanken School 
of Economics, Helsinki. He has over 175 
publications in various refereed journals, books 
and conference proceedings and is on the 
editorial board of many international journals.

This book
<< Provides a holistic view of both 

fashion retailing and fashion 
logistics

<< Studies major forces driving change 
in the fashion retail industry and 
how manufacturers can adapt their 
working practices accordingly

<< New to this edition: content 
has been restructured to include 
updated case studies, key 
objectives, summary q&a’s and 
‘how to put into practice’ textboxes

Description
Retailers are being advised to review their supply chains in a bid to accelerate their speed 
to market. Fashion Logistics assesses the growth and changes in the industry as well as the 
drivers of change in the market. Supply chain networks and operations play an integral role 
in distributing their product across the retail industry and significant changes within those 
networks have altered the way in which they function. Manufacturers therefore need to re-
think their supply chains so that they are resilient enough to withstand shocks, agile enough 
to respond quickly to sudden change, flexible enough to customise products and efficient 
enough to protect margins. Fashion Logistics assesses these forces and changes and how 
manufacturers should adapt their working practices accordingly. 

The new edition of  Fashion Logistics includes updates on CSR, a re-write of the reshoring 
section, updated case studies and new content covering how manufacturers can adapt their 
working practices accordingly and new content on the further demise of the department store 
sector.

Table of Contents
1 Introduction
2 The changing nature of fashion retailing: 

implication for logistics
3 International fashion sourcing
4 Corporate and social responsibility
5 International logistics
6 In-store consumer service
7 Online consumer service
8 Luxury fashion and SCM
9 Sustainable fashion retailing and logistics
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International 
Standards for 
Design and 
Manufacturing
Quality Management and 
International Best Practice

Edition   1 

Date 03/11/2019

Paperback 9781789660425 £44.99
Ebook 9781789660531 £44.99
Hardback 9781789660432 £140.00

Pages 320
Dimensions 234x156
Subject Manufacturing &    
 Production

Author Information
Nick Rich is Professor of Socio-Technical 
Systems Design at Swansea School of 
Management. He was trained in Japan by the 
Toyota Motor Corporation and holds one of the 
Elite IIES Toyota Fellowships.

F. Tegwen Malik is an academic at Swansea 
University and focuses her research on 
biomimetics, product design and innovation 
(for all applications including the life sciences 
sector) and the application of international 
management standards to industry and service 
sectors.

This book
<< Presents the theory behind 

international standards and their 
application in industry, with 
case studies from Bosch, BP, 
M&S, Bodyshop, Toyota, Tesco, 
McDonalds, Benetton and Royal 
Mint.

<< Looks at how product and 
technical standards have evolved 
to help shape the way in which 
we manage entire businesses and 
their interactions with customers, 
suppliers and the consumer

<< Online resources: full lecture 
slides for seminars as well as links 
to videos and revision materials for 
students

Description
International standards ensure that organizations operate the right processes to support their 
objectives. International Standards for Design and Manufacturing is an accessible guide 
for manufacturing and production managers and students. It guides readers through the 
standards needed to build operating systems which are robust and integrated. 

International Standards for Design and Manufacturing is based on a collaboration between 
Swansea University, BSI and manufacturing and production practitioners from key companies 
who have supplied cases of using standards in practice, such as Bosch, BP, Tesco, M&S and 
Toyota. Each chapter includes an introduction to the standards being discussed, definitions, 
case studies of using the standards in practice, statistics, why these standards are important, 
conclusions, seminar topics and exam questions.

Table of Contents
1 Introduction
2 The evolution of TQM
3 Introduction to manufacturing management 

systems standards
4 Quality management
5 Operational excellence
6 Environment management
7 Health and safety management
8 Business continuity management
9 Information security management
10 Other key manufacturing management systems 

standards to note
11 The irony of standardizing standards
12 Auditors and auditing
13 Implementing and resistance to change
14 Conclusions
15 Case studies/mock exams questions

Related Titles

Strategic Sourcing and Category 
Management
9780749486211
£39.99

The Handbook of Logistics and 
Distribution Management
9780749476779
£44.99

Green Logistics
9780749471859
£39.99

Logistics, Supply Chain & 
Operations



8585

Systems for 
Manufacturing 
Excellence
Generating Reliable and Efficient 
Service Operations

Edition   1 

Date 03/01/2020

Paperback 9780749496999 £39.99
Ebook 9780749497002 £39.99
Hardback 9781789660982 £120.00

Pages 288
Dimensions 234x156
Subject Operations

Author Information
Nick Rich is Professor of Operations 
Management at Swansea School of 
Management. He teaches Socio-Technical 
Systems Design. Nick Rich is a Fellow at Toyota 
Motor Corporation of Japan.

Mohamed Afy Shararah is an industrial 
engineer. He led projects with InnovateUK to 
deliver a step-change in productivity through 
embedding new capabilities in innovative 
manufacturing techniques and cutting-
edge engineering product design. He also 
collaborated with African, Asian, European and 
North American businesses on improvement 
projects in the areas of Lean Manufacturing 
and Circular Economy.

This book
<< Examines the real secrets of highly 

effective production processes in 
winning organizations, such as 
Rolls Royce, Toyota and Land Rover, 
as well as Tesco and Unilever

<< Explains socio-technical systems 
and their design through in-depth 
case studies of best practice

<< Online resources: Powerpoint 
diagrams of models, as well as 
surveys and exercises

Description
Many production managers have de-stocked excessively large inventories, gone lean, 
experimented with continuous improvement processes and introduced new working practices. 
These interventions have largely failed. Businesses have also failed to invest in the workforce 
that undertakes improvements. This means that cash flow stops quickly, stocks are depleted to 
zero and customers lose confidence.

Systems for Manufacturing Excellence looks at how people and technology work effectively 
together to generate high performance manufacturing and service operations. Not everyone 
is a Toyota but that does not mean we cannot learn from such businesses. The book will 
present a logic, variety of approaches and methods that underpin the different models of high 
performance used by ‘world class’ businesses. The authors use examples from their training 
with Toyota, work with Tesco and many world class manufacturing businesses that form 
their research agenda. The book will help teams run each part of their production process 
for effectiveness and efficiency, with a high level of discipline that supports excellence in 
performance.

Table of Contents

1 Operational excellence
2 The real issues and DNA of winning 

organizations
3 Socio-technical systems and their design
4 High performing organizations (six sigma and 

lean)
5 TPM and maintaining (reliability focused and 

OEE-based flow improvement)
6 Highly reliable organizations (organizational 

level pre-occupations)
7 Operations management by design of new 

processes
8 The safety case
9 Improving processes and the sustainability of 

improvement
10 The new agenda for change
11 Conclusions
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Negotiation for 
Procurement and 
Supply Chain 
Professionals
A Proven Approach for 
Negotiations with Suppliers

Edition   3 

Date 03/05/2020

Paperback 9781789662580 £49.99
Ebook 9781789662597 £49.99
Hardback 9781789662603 £160.00

Pages 440
Dimensions 234x156
Subject Procurement

Author Information
Jonathan O’Brien is a consultant and training 
provider. With over 25 years’ experience 
of working in purchasing, he helps global 
organizations increase their purchasing 
capability through the adoption of category 
management and other strategic purchasing 
methodologies. He is also author of Category 
Management in Purchasing and Supplier 
Relationship Management, both published by 
Kogan Page.

This book
<< Offers a ground-breaking new 

approach to delivering winning 
negotiations in procurement and 
supply chain management

<< Provides the vital tools and 
comprehensive tactics for a 
detailed, planned approach to 
negotiation

<< Helps purchasers to evaluate 
a supplier in advance, assess 
the sales team and tailor their 
negotiation strategy

Description
Highly effective negotiation skills are an essential element of a purchasing and supply chain 
professional’s toolkit. Negotiation for Procurement and Supply Chain Professionals provides 
a step-by-step approach to delivering winning negotiations and getting game-changing 
results. It provides purchasers and supply chain managers with the necessary tools and tactics 
for a detailed, planned approach to negotiation. 

Negotiation for Procurement and Supply Chain Professionals allows the purchasing 
professional or the buying team to evaluate the supplier in advance, assess the sales team and 
tailor their negotiation strategy depending on concession strategies, cultural influences and 
game theory. Negotiation for Procurement and Supply Chain Professionals provides a strong 
framework for discussion in advance of the meeting, allowing the negotiator to plan their 
agenda, objectives and tactics. Based upon Red Sheet Methodology, this book is a proven and 
collaborative technique used by many companies globally. The new edition includes supply 
chain planning, updates on multi-party negotiation for supply chain negotiations, Brexit as a 
retrospective example of negotiation and how the negotiation capability will need to change 
in the future.

Table of Contents
1 Introducing negotiation
2 Countering the seller advantage
3 Red sheet
4 Planning the negotiation
5 Negotiation across cultures
6 Personality and negotiation
7 Power
8 Game theory
9 Building the concession strategy
10 The negotiation event
11 Winning event tactics
12 Body language
13 Managing what you say
14 Making it a success
15 Appendix
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The Technology 
Procurement 
Handbook
A Practical Guide to Digital Buying

Edition   1 

Date 03/04/2020

Paperback 9781789662108 £49.99
Ebook 9781789662115 £49.99
Hardback 9781789662122 £160.00

Pages 320
Dimensions 234x156
Subject Procurement

Author Information
Sergii Dovgalenko is the Head of Procurement 
for Corporate Services at Etihad Airways. He 
specializes in technology procurement and 
manages the IT and Flight Operations category 
portfolio of Etihad Airways. He previously led 
procurement operations in large international 
companies in the telecommunications sector.

This book
<< Provides a holistic, non-technical 

view of the strategic sourcing 
process for complex technologies

<< Presents clear explanations of 
the end-to-end costing model for 
digital buying, tied to a service 
lifecycle, project milestones and 
deliverables, illustrated with case 
studies

<< Online resources: sample audit 
sheets, workflows and checklists

Description
With the rise of cloud services and the digitization of all business units, procurement 
managers need to understand how to buy technology services in order to generate revenue, 
drive innovation and retain customers. The Technology Procurement Handbook provides 
a structured and logical view of the digital buying process. It includes invaluable advice on 
how to manage digital demand, prepare sourcing strategies, analyze the cost and benefits of 
proposed solutions and negotiate and implement comprehensive agreements.

The Technology Procurement Handbook examines the multiple streams of data that feed 
into the technology procurement process, such as ITIL service lifecycle data, PMI project 
management and cloud and software contract provisions. The book includes case studies and 
extensive practical advice based on the author's experience from recent procurement projects. 
There is also a chapter on modular contracting for the US market, explaining the use of agile 
contracts for IT projects.

Table of Contents
1 Overview of procurement
2 Technology procurement pillars
3 Technology fundamentals
4 Technology suppliers
5 Step-by-step procurement process
6 Negotiation and contracts
7 Technology procurement case studies
8 Procurement audits
9 Modular contracting for the US market
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The Tesla Way
The Disruptive Strategies and 
Models of Teslism

Edition   1 

Date 03/08/2019 

Paperback 9780749497033 £29.99
Ebook 9780749497040 £29.99
Hardback 9781789660135 £90.00

Extent 288
Dimensions 234x156
Subject Supply Chain

Author Information
Michael Valentin worked as a manufacturing 
manager at Michelin and then PSA and TESLA. 
He later worked at McKinsey, before co-
founding his own firm, OPEO. His company’s 
goal is to help companies face the challenges 
of the 4th industrial era by transitioning to 
the industry of the future, through operational 
excellence.

This book
<< Investigates how to reinvent 

modern manufacturing processes 
through following the Tesla 
business strategy

<< Examines some of the features 
of Tesla’s ground-breaking 
model, such as their continuous 
improvement indicators and cycles 
that can drastically reduce and 
better sort waste, save energy, 
increase renewable energy and 
enable self-sufficiency

<< Online resources: sample 
templates for analyzing efficiency 
of processes on the factory floor

Description
Tesla disrupts the automotive industry by creating many innovative pieces that fit together. 
Its marketing, production, sales and technology strategies are all notably different from its 
competitors. The Tesla Way is an elongated case study looking at Tesla’s business model 
and how this can be applied to existing manufacturing and production strategies in other 
companies. The author also includes case studies from Michelin, Mass and other consumer 
goods manufacturing companies.

The Tesla Way will look at the origins of Tesla, its journey to success, new business models 
and what will come next. The author includes a mixture of the theory behind the Tesla 
business model and its applications, examining the combination between the manufacturing 
world and the digital world. He draws from his expertise gathered from industry as well as 
working for Tesla. He has also interviewed a cross-section of Tesla’s current employees in both 
the USA and France. At the end of each chapter an interview with a CEO or top manager of an 
industrial firm is featured: the reader can read, among others, the stories of Luxor Lighting, 
ThyssenKrupp, Bosch or Kimberley Clarke. There are also insightful questions for managers. 
Online supporting resources include sample templates for analyzing efficiency of processes on 
the factory floor.

Table of Contents
1 Hyper Manufacturing
2 Cross Integration
3 Software Hybridization
4 Tentacular traction
5 Story Making
6 Start-up Leadership
7 Men & Machine Learning
8 The 3 concentric circles of Teslism: a systemic 

model
9 Case Studies
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Financing the  
End-to-End Supply 
Chain
A Reference Guide to Supply 
Chain Finance

Edition   2 

Date 03/05/2020

Paperback 9781789663488 £44.99
Ebook 9781789663495 £44.99
Hardback 9781789663518 £160.00

Pages 352
Dimensions 234x156
Subject Supply Chain

Author Information
Simon Templar is a founding member of the 
Supply Chain Finance Community, a not-for-
profit association. Simon Templar is a qualified 
accountant with 20 years’ industry experience 
as well as a lecturer on supply chain and 
procurement MSc’s at Cranfield University. 

Erik Hofmann is Head of Supply Chain 
Finance-Lab at the University of St Gallen in 
Switzerland. 

Charles Findlay is an experienced Business 
Strategy, Supply Chain and Procurement 
consultant and Founder at International Supply 
Chain Finance Community.

Rights Sold 
1st Edition: Chinese (Simplified)

This book
<< Provides readers with a 

comprehensive understanding of 
the financial synergies across the 
supply chain

<< Combines theory and practice 
to tackle key issues and adapt 
supply chain finance to individual 
organizations’ circumstances

<< Presents several initiatives to 
coordinate and develop cross-
border financing from institutions 
such as the World Bank

Description
Financing the End-to-End Supply Chain provides readers with a comprehensive 
understanding of the financial synergies across the supply chain. It demonstrates the 
importance of the strategic relationship between the physical supply of goods and services 
and the associated financial flows. The book provides a clear introduction, demonstrating the 
importance of the strategic relationship between supply chain and financial communities 
within an organization. This book links together treasury, banking, supply chain, systems, IT 
and key stakeholders. 

Financing the End-to-End Supply Chain will help senior supply chain practitioners to build 
collaboration, improve relationships and enhance trust between supply chain partners. 
With its combination of theory and practice it tackles vital issues including physical, 
information and financial flows and tailoring supply chain finance to individual organizations’ 
circumstances. Recognizing that supply chain finance means different things in different 
countries, the authors also consider various initiatives to harmonize and develop cross-border 
financing as well as including an agenda for national and international policy makers. The new 
edition features interviews from SCF platform providers on how ecosystems are involved in 
supply chain finance, additional learning activities for students and new examples on working 
capital management.

Table of Contents
1 Supply chain management and financial 

performance
2 The big issue – Working capital management
3 Supply chain management evolution
4 The concept – A case for supply chain finance
5 The ecosystem – Organizations involved in a 

supply chain finance
6 The value proposition – Options for supply 

chain finance
7 Implementation – Bringing SCF programmes 

to life
8 The global setting – Cross border issues for 

supply chain finance
9 The next thing – New frontiers for supply chain 

finance
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Global Value Chain 
Management
Strategies and Models for 
Competitive Advantage

Edition   1 
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Pages 288
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Author Information
Qeis Kamran is a Professor at ISM 
International School of Management, 
Dortmund. He previously worked in sales, 
management and leadership roles in retail, 
energy, oil and petrochemicals industries. 
 
Dr Rolf Neise was the Global Head of 
Logistics Operations at BAT (British American 
Tobacco plc.) responsible for defining Logistics 
Excellence in the End-to-End Supply Chain. He’s 
currently a lecturer at the International School 
of Management (ISM) in Germany and a senior 
consultant supporting multinational companies 
in optimizing their supply chain management 
and logistics structures.

This book
<< Demonstrates how to integrate 

customer responsiveness and agile 
supply chains into the overall value 
chain strategy

<< Provides research-based models 
and frameworks which introduce 
new ways of driving effective 
strategic decision-making

<< Online Resources: powerpoints 
summarizing key theories and 
applications

Description
A supply chain is the process of all parties involved in fulfilling a customer request, while a 
value chain is a set of interrelated activities a company uses to create value and a competitive 
advantage. In Global Value Chain Management the authors bring together a variety of 
disciplines, showing how to move from traditional supply chain management to value chain 
management. Research from the (ISM) International School of Management, Germany, 
originating from a network of companies in a range of sectors, is integrated with case studies 
to demonstrate particular concepts.

Global Value Chain Management brings together theory and practice and presents tangible 
ways of creating competitiveness in a changing world through the use of effective models and 
frameworks. Challenging the traditional Porters Five Forces Model, the authors introduce the 
important academic disciplines of cybernetics and systems sciences as essential drivers of 
strategy within the supply chain, supported by case studies illustrating their implementation. 
Online supporting resources include powerpoints summarising key theories and applications.

Table of Contents
1 The strategic management framework and 

supply chain strategy
1.1 The role of strategy in general management
1.2 Strategic requirements and needs of today’s 

economy
1.3 Systems theory and cybernetics and the supply 

chain
1.4 A new model to shape supply chain strategy
2 Supply chain management as a key strategy 

enabler
2.1 The role of SCM in a company’s strategy
2.2 Supply Chain drivers and metrics
2.3 Supply Chain performance to achieve strategic 

fit
2.4 The strategy implementation and adaptation 

process of SCM
3 Case studies
3.1 BAT
3.2 Daimler
3.3 Mondi
3.4 Unilever
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Supply Chain 4.0
Improving supply chains with 
analytics and Industry 4.0 
technologies

Edition   1 
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Author Information
Professor Michael Bourlakis is the Head of 
the Logistics, Procurement & Supply Chain 
Management Group at Cranfield School of 
Management. He is a member of the European 
Technology Platform (Food for Life, European 
Commission). 

Dr Emel Aktas is a Senior Lecturer in Cranfield 
School of Management at Cranfield University. 
She specializes in supply chain analytics, using 
mathematical modelling and decision analysis 
in transport, retail and manufacturing sectors.

Dr. Vasileios Zeimpekis is a lecturer at the 
Hellenic Open University. He is a transportation 
expert in the United Nations Economic 
Commission for Europe (UNECE) and in the 
Hellenic Committee for Competitiveness 
and Development for Logistics. He is the 
Vice President of Operations at the board of 
directors of the Hellenic Logistics Association. 

Professor Ioannis Minis is a Professor in the 
Department of Financial and Management 
Engineering of the University of Aegean. He is 
also the chairman of the National Council for 
Supply Chain Growth and Competitiveness, an 
advisory body to the Greek government.

This book
<< Explains the theory behind Supply 

Chain 4.0 and its application in 
practice, examining existing and 
emerging technologies, such as IoT, 
autonomous vehicles and big data

<< Provides guidelines for designing 
and implementing innovative 
methods and techniques in order 
to address logistics problems 
effectively and systematically

<< Online resources: powerpoints of 
lecture notes and research findings

Description
Supply Chain 4.0 has introduced automation into logistics and supply chain processes, 
exploiting predictive analytics to better match supply with demand, optimizing operations and 
using the latest technologies for the last mile delivery such as drones and autonomous robots. 
Supply Chain 4.0 is an edited book which presents new methods, techniques and information 
systems that support the coordination and optimization of logistics processes, reduction of 
operational costs as well as the emergence of entirely new services and business processes. 

Supply Chain 4.0 includes the state-of-the-art research and key contributions from the 
emerging ‘Supply Chain 4.0’ domain. Researchers from academia and industry present 
their latest theoretical contributions and innovative ideas. This edited book considers the 
latest technologies and operational research methods available to support smart, integrated 
and sustainable logistics practices focusing on automation, big data, Internet of Things, 
autonomous vehicles and decision support systems for transportation and logistics. It also 
highlights market requirements and includes case studies of cutting edge applications from 
innovators in the logistics industry. Online supporting resources include powerpoints of 
lecture notes and research findings.

Table of Contents
1 Review of state-of-the-art “Supply Chain 4.0” 

systems and technologies
2 Assessment of “Supply Chain 4.0” systems
3 Optimization of supply chain operations via 

“Supply Chain 4.0” technologies
4 Presentation of innovative “Supply Chain 4.0” 

system architectures
5 Protocols, algorithms, methodologies 

embedded in “Supply Chain 4.0” systems
6 Security and integration aspects of “Supply 

Chain 4.0” systems
7 Supply Chain 4.0 and supply chain processes 

transformation
8 Implications in “Supply Chain 4.0” technology 

acceptance
9 Human factor in business transformation
10 Presentation of results from real-life 

applications
11 Presentation of case studies and lessons 

learned
12 Presentation of best practices and future 

challenges
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Global Waste 
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International Waste Crisis
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Author Information
Dr. Kamila Pope is an environmental lawyer 
and researcher. She is a member of the board 
of the World Commission on Environmental 
Law (WCEL/IUCN). Kamila Pope has won 
two international awards for researchers on 
sustainability, the last one, Green Talents 2017, 
awarded by the Ministry of Education and 
Research of Germany.

This book
<< Looks at the international trade 

of waste between countries, 
where toxic or hazardous wastes 
are exported from developed to 
developing countries

<< Features theory and research 
supported by fascinating case 
studies looking at trans-boundary 
waste transfer, covering essential 
topics such as the Chinese ban on 
waste imports and the huge issue 
of plastic waste in oceans.

<< Online resources: powerpoints for 
students, with chapter summaries 
and key data

Description
Around the world, waste generation rates are rising. With rapid population growth and 
urbanization, annual waste generation is expected to increase to 3.40 billion tonnes in 2050.  
For example, millions of tonnes of old electronic goods are illegally exported to developing 
countries, as people dump luxury items, which results in counterfeit goods and pollution in 
these countries. These are electronic goods made up of hundreds of different materials and 
containing toxic substances such as lead, mercury, cadmium, arsenic and flame retardants.

Global Waste Management examines the international trade of waste between countries for 
further treatment, disposal, or recycling, where toxic or hazardous wastes are often exported 
from developed countries to developing countries. It presents the multiple factors affecting 
which countries produce waste and at what magnitude, including geographic location, 
degree of industrialization and level of integration into the global economy. Global Waste 
Management presents data and statistics on the waste crisis, examines possible causes and 
introduces different discourses and strategies. Author Kamila Pope presents current business 
models that are being used to deal with the waste crisis.

Table of Contents

1 Introduction
2 Waste crisis: origins and causes
3 Waste as a problem of justice
4 Epistemological, geopolitical, economic and 

legal models to overcome the waste crisis
5 Waste as a legal problem
6 Juridicity of the cross-border waste transfer
7 Governance and international waste 

management
8 Conclusion
9 References
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Sustainable Road 
Freight
Technology Management and its 
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Author Information
Dr Phil  Greening is an Associate Professor 
at Heriot Watt University and a Director of  
the Centre of Sustainable Road Freight, a 
collaborative venture between industry, Heriot 
Watt University and Cambridge University.  

This book
<< Presents unique research from The 

Centre for Sustainable Road Freight 
on the sustainability of road freight 
transport

<< Provides insights from key freight 
operators who are setting the 
agenda for the research, such as 
John Lewis, Tesco, DHL, Wincanton 
as well as vehicle industry partners 
including Volvo, Goodyear and 
Firestone

<< Online resources: input 
frameworks, case study vignettes, 
powerpoints for lecturers

Description
The Centre for Sustainable Road Freight is a collaborative venture between industry, 
Cambridge University, Heriot Watt University and organizations in the freight and logistics 
sectors. Sustainable Road Freight summarizes the first five years of their vital research, taking 
a cross-disciplinary approach to reducing the carbon imprint in logistics. It is an important 
reference guide for students, researchers and practitioners.

The research presented in Sustainable Road Freight proves that the best way to achieve 
very deep reductions in CO2 emissions from the road freight sector is to combine highly-
focused vehicle engineering with improvements to freight distribution systems. Key freight 
operators have set the agenda and spearheaded the adoption of the results by the road 
freight industry. These include John Lewis, Tesco, DHL, Wincanton along with vehicle industry 
partners including Volvo, Goodyear, Firestone and others. With an emphasis on technology 
management and how this will change logistics, this is an essential text with online 
supporting resources including input frameworks, case study vignettes and PowerPoints for 
lecturers.

Table of Contents

1 Setting the agenda
2 Aerodynamics
3 Light weighting
4 Alternative fuels
5 Rolling resistance
6 Energy recovery and storage
7 Driver feedback and connected vehicles
8 Demand reduction
9 Transport ecosystems
10 The Internet of Things, connected vehicles and 

the role of data
11 Human factors – The role of the driver
12 A roadmap for radical change
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Author Information
David Lowe has been involved in the road 
haulage industry for many years and is an 
experienced consultant and freelance writer. 
He has written notable books on transport 
including The Professional LGV Driver’s 
Handbook and The Pocket Guide to LGV Drivers’ 
Hours and Tachograph Law.

Clive Pidgeon is Examination Database 
Manager for CILT Level 5 qualifications and 
CILT Distance Learning Advisor. He is also an 
examiner and verifier for CILT and author of 
various CILT textbooks and training materials. 
He is also the author of A Study Guide for the 
Operator Certificate of Professional Competence.

This book
<< Provides essential information on 

professional competence, technical 
standards and goods vehicle 
operations.

<< Offers a definitive one-stop 
reference source for the haulage 
industry.

<< New to this edition: revised 
to reflect changes such as 
international transport of animals, 
dangerous and perishable goods, 
international haulage and customs 
procedures.

Description
Now in its 50th edition, Lowe’s Transport Manager’s and Operator’s Handbook 2020 is the 
most comprehensive guide available to the operational rules and guidelines governing the 
UK, Ireland and the EU’s road transport operators. This best-selling handbook is an essential 
reference and explores in detail the most pressing issues in today’s road transport industry. 
It includes details on professional competence, insurance, international transport of animals, 
dangerous and perishable goods, international haulage and customs procedures. This manual 
includes guidance for drivers in the Republic of Ireland and mainland Europe, along with the 
rules and penalties governing these regions.

Lowe’s Transport Manager’s and Operator’s Handbook 2020 is the essential reference source 
for any transport manager, fleet operator, owner-driver haulier or student involved in the 
transport industry. This new edition has been thoroughly updated and revised to reflect the 
latest developments, covering changes to EU drivers’ hours, HM Customs, tachograph rules 
for AETR rules and intermodal freight material.

Table of Contents
1 Goods vehicle operator licensing
2 Professional competence
3 Goods vehicle drivers’ hours and working time
4 Tachographs – fitment and use requirements
5 Driver licensing and licence penalties
6 Driver testing and training
7 Vehicle registration, HGV road user levy, excise 

duty and trade licences
8 Insurance (vehicles and goods in transit) and 

conditions of carriage
9 Road traffic law
10 Goods vehicle dimensions and weights
11 Construction and use of vehicles
12 Vehicle lighting and marking
13 Goods vehicle plating, annual testing and 

vehicle inspections
14 Light vehicle (MOT) testing
15 Maintenance advice
16 The safety of loads on vehicles
17 Carriage of livestock
18 Special types vehicles
19 UK carriage by road regulations
20 Insurance
21 Fuel economy aids
22 Safety
23 Energy savings opportunity scheme (ESOS)
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Author Information
Professor Ulla Tapaninen is a Senior Transport 
and Logistics Specialist for the City of Helsinki. 
She is also in charge of Helsinki City maritime 
cluster programme, focusing on the city’s 
unique arctic and smart marine industry with 
start-up companies. She is a professor of 
maritime logistics and was previously at the 
University of Turku. She has worked in key 
positions in two Finnish shipping companies, 
Finncarries Oy Ab and ESL Shipping.

This book
<< Develop the ability to understand 

complex decision making 
approaches in international 
maritime logistics and transport 
settings

<< Gain a critical understanding of 
international maritime transport 
from a strategic perspective

<< Online resources: lecture slides

Description
Maritime transport is the transport of people or goods by water. It is the backbone of world 
trade and globalization. Twenty-four hours a day and all year round, ships carry cargoes to all 
corners of the globe. Maritime Transport focuses on the operational side of this important 
industry, covering many topics such as sea traffic currents, passenger transport, short sea 
shipping and dangerous cargoes. 

Parts one and two of Maritime Transport present the concepts, theory and background 
information, then part three presents more complex and deeper issues such as the maritime 
transportation of the future. It covers topics such as intelligent shipping, data exchange 
at sea and maritime security. In addition, the book includes fascinating case studies and 
examples, such as maritime transport in the Baltic sea, ship strategies in Norway and Greece 
and the benefits of slow steaming. At the end of each chapter there are questions that will 
helps students gain a deeper understanding of the many topics covered. Online supporting 
resources include lecture slides.

Table of Contents
1 Global shipping
2 World trade patterns
3 Globalization and growth in shipping
4 Sea traffic currents
5 Passenger traffic
6 Logistics definition
7 Logistics costs
8 Transport costs
9 Transport modes
10 Short sea shipping
11 Cargoes
12 Vessels
13 Employment issues
14 Sea transport market
15 Cargo review
16 Ship structure
17 Port time
18 Ship size
19 Freight ticket registers and subsidies for 

shipping
20 Other expenses
21 Funding
22 Operational cost accounting of the vessel
23 Relocation agreement and shipping documents
24 Cargo formation
25 Delivery clauses and shipping conditions
26 Operational operations of the port
27 Cargo handling

28 Environmental impacts of sea transport
29 Dangerous cargoes
30 Ship recycling
31 Maritime security and social responsibility
32 Supervision and regulation of shipping
33 Developments in maritime safety regulations
34 Security culture
35 Logistics exchange
36 Information exchange in the port
37 Data exchange at sea and in shipping 

companies
38 Intelligent shipping by sea
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Author Information
Anthony Francis is a consultant providing 
guidance on operating and commercial issues 
affecting the road, rail and aviation transport 
industries to passenger transport companies. 
He previously worked in senior strategic roles 
for the Department of Transport, the Strategic 
Rail Authority and Arriva.

David Hurdle is an independent transport 
consultant and a transport and town planner. 
He has written and spoken extensively on 
sustainable transport issues. He has worked 
for local government and the public transport 
industry.

This book
<< Features a complete set of 

management tools equipping 
readers for success in the 
passenger transport field

<< Includes essential guidelines 
on topics such as coordinating 
staff training, putting together 
performance reports for directors 
and arranging vehicle maintenance

<< Online resources: sample 
performance reports and target 
assessment forms

Description
Road passenger transport management is an important role, involving the planning and 
coordinating of passenger transport operations, including routes and schedules. Managers 
ensure that passengers reach their destinations safely, on time and in the most cost-effective 
way. Road Passenger Transport Management covers all the essential tasks a transport manager 
is expected to master.

Road Passenger Transport Management provides tips and tools for working with customers, 
planning routes and scheduling delivery times, as well as managing a team of supervisors, 
administration staff and drivers. The authors include guidelines for coordinating staff training 
and arranging vehicle maintenance, MOTs and tax payments, as well as organizing vehicle 
replacements and managing contracts and developing new business. This is a contributed 
book, with expertise shared from well-known academics and practitioners who have spent 
many years in the passenger transport field. The tools and case studies in this vital new 
guide will enable readers to learn new skills or build on existing expertise. Online supporting 
resources include sample performance reports and target assessment forms.

Table of Contents

1 Definition (bus, coach, light rail, taxi, demand 
responsive, community transport)

2 History and heritage and how that has shaped 
the business

3 Its purpose and importance (objective)
4 The market for public transport and its 

relationship with Society and other transport 
modes, plus land use and planning

5 Commercial considerations, fares & charges, 
other income sources and sensitivity to market 
changes

6 Business responsibilities
7 Relationships with other transport modes
8 Legal framework in relationships, government 

bodies, other stakeholders
9 Planning – Research, consultation, business 

case, options, route planning, scheduling in 
depot locations

10 Operations (forward planning and immediate 
day-to-day)

11 Human resources (recruitment, training, 
retention, career development)

12 The future – AI – Keep watching the horizon
13 Case studies to highlight best and perhaps not 

so best practices
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Author Information
Helene Panzarino is a former correspondent 
banker and current Managing Director 
of Rainmaking Colab, a global corporate 
consultancy and accelerator. She has created 
commercial engagement programmes for the 
financial services industry, delivers a fintech 
module for Masters courses at University 
College London and Imperial College London 
and is an Associate Professor and Contributor 
for the London Institute of Banking and 
Finance (LIBF).

Alessandro Hatami is the founder of specialist 
advisory firm Pacemakers.io, a prolific writer 
on innovation in finance and a frequent 
public speaker. Previously, he delivered 
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leader at the Lloyds Banking Group, PayPoint, 
PayPal and GE Capital. He is a regulated 
Non-Exec Director, mentor to several fintech 
start-ups and an investor in several early-stage 
tech companies.

This book
<< Provides advice for banking and 

finance professionals on the drivers 
and challenges of innovation and 
the possibilities of collaboration 
and partnerships

<< Explores the emergence of global 
fintech hubs, including London, 
New York, Tel Aviv, Dubai and 
Shanghai and how their specialisms 
distinguish them

<< Contains case studies of companies 
leading in innovation and 
interviews with innovators, experts 
and academics to capture multiple 
perspectives

Description
The finance industry is currently going through a digital revolution, with new and developing 
technology transforming the world of banking and financial services beyond recognition. 
Banks and financial institutions worldwide recognize the pressing need to innovate to avoid 
disruption or displacement by highly agile and often smaller fintech companies. Reinventing 
Banking and Finance is a practical guide for finance professionals to current trends in fintech, 
innovation frameworks, the challenges of outsourcing or embedding innovation and how to 
effectively collaborate with other organizations. 

Beginning with the history and background of finfech in financial services, the book provides 
a thorough overview of the global finfech ecosystem and the drivers behind innovation 
in technologies, business models and distribution channels. Case studies of best practice 
examples and interviews with innovators, experts and academics shine a light on key financial 
innovation hubs in the UK, US, Poland, China, Israel and more and offer advice for institutions 
looking to choose the right market for their needs. Covering genuine innovations in AI, 
machine learning, blockchain and digital identity, Reinventing Banking and Finance offers 
practical solutions to navigating the complex and multi-layered finance industry.

Table of Contents
1 The foundations of innovation in financial 

services
2 The building blocks of fintech in financial 

services
3 Innovation frameworks
4 The innovation landscape
5 Innovation hub – London
6 Innovation hub – New York
7 Innovation hub – Tel Aviv
8 Innovation hub – Dubai
9 Innovation hub – Poland
10 Innovation hub – Stockholm
11 Innovation hub – China
12 Fintech collaboration and partnerships
13 Conclusion
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Culture, Conduct 
and Ethics in 
Banking
Principles and Practice

Edition   1 

Series: Chartered Banker Series
Date 03/12/2019

Paperback 9780749482909 £39.99
Ebook 9780749482916 £39.99
Hardback 9780749498771 £120.00

Pages 304
Dimensions 234x156
Subject Banking & Insurance

Author Information
Fred Bell is an experienced career banker 
with extensive risk management leadership 
experience, particularly in operational risk 
management, change management and 
business continuity. Working over 39 years 
in the Royal Bank of Scotland (RBS), his 
experience also includes project management 
and delivery, including the establishment of 
new businesses and business due diligence 
exercises. His senior leadership roles have 
included Head of Operational Risk in the RBS 
Wealth Division, Head of Risk at Tesco Personal 
Finance and Head of the RBS Bank of China 
Risk Programme. The author established and 
ran RBS’s first dedicated business continuity 
function.

This book
<< Supports the Chartered Banker 

Institute’s Professionalism and 
Ethics module requirements and 
helps prepare for assessment

<< Analyzes the evolution of the 
bank’s role in society and examines 
the impact of legislation, regulation 
and governance on banking 
operations

<< Online resources: includes a 
glossary and information on further 
sources

Description
Endorsed by the Chartered Banker Institute as core reading for its professional qualifications, 
Culture, Conduct and Ethics in Banking emphasises the importance of professionalism 
for banks and explores how all staff play a key role in putting customers at the heart of 
their business. Taking an applied approach, it aims to develop the capability of readers to: 
recognize and contribute towards balanced outcomes for consumers and organizations; 
understand the impact of reputational deficit; and understand the personal impact of an 
individual in the workplace.

From a discussion of the main branches of ethical thinking to an overview of regulation and 
legislation in the UK and internationally, this book covers the theory and practice of conduct 
and professionalism in banking. Chapters contain activities and industry case studies and 
further reading and viewing suggestions are included to help develop a deeper understanding 
of the topics covered. With fully referenced discussion of conflicts of interest, decision making 
models, the role of professional bodies, corporate governance, conduct risk management and 
the Global Financial Crisis 2007-08, Culture, Conduct and Ethics in Banking is the essential 
guide for finance professionals.

Table of Contents
1 Introduction
2 Ethics theory
3 Professionalism and ethics in banking
4 Ethical decision-making in practice
5 A short history of banking
6 An overview of regulation and legislation in 

banking
7 Corporate governance
8 Conduct and culture in banking
9 Conduct risk management
10 Corporate social responsibility and 

environmental issues
11 Ethics and technology
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Financial 
Management for 
Technology 
Start-ups
A Handbook for Growth

Edition   1 

Date 03/08/2017

Paperback 9780749481346 £19.99
Ebook 9780749481353 £19.99

Pages 240
Dimensions 234x156
Subject Entrepreneurs

Author Information
Alnoor Bhimani is Founding Director of 
LSE Entrepreneurship and Professor of 
Management Accounting at the London 
School of Economics. He is widely published 
and an established speaker to managers and 
business entrepreneurs, as well as scholars 
and accounting practitioners across the globe. 
He currently carries out research on the 
interface between business growth and digital 
technologies, including the Internet of Things, 
Blockchain, AI and 3-D printing.

Rights Sold 
1st Edition: Chinese (Simplified)

This book
<< Concentrates on what is important 

in financial terms for technology-
based and innovation-focused 
entrepreneurial businesses

<< Features the simple, yet effective 
Tech start-up tracker, making 
this book a complete must-have 
financial toolkit for managing 
technology-based start-ups

<< Uses straightforward language and 
extensive practical illustrations 
and case studies to demonstrate 
how technology and innovation-
based start-ups can adopt and 
use a financial understanding that 
is effective and focused on their 
needs

Description
All start-up businesses must be founded on product expertise, a grasp of digitization and 
being aware of market forces. Tech start-ups also need a unique understanding of accounting 
to succeed, knowledge which is required to power their more innovative business models and 
the ways of working that drive technology-based businesses. Unlike traditional accounting 
manuals or those aimed more generally at small business operators, Financial Management 
for Technology Start-ups concentrates on what is important in financial terms for technology-
based and innovation focused entrepreneurial businesses.

Featuring a simple yet effective ‘Start-up Financial Control Loop’ and ‘Tech Start-up Tracker,’ 
Financial Management for Technology Start-ups offers a complete and must-have financial 
toolkit for launching and managing a tech start-up. The book covers all relevant facets of 
accounting and finance not covered by any other publication by using straightforward 
language, extensive practical illustrations and case studies to demonstrate the financial 
understanding that has become essential to technology and innovation-based start-ups.

Table of Contents
1 Now is the time
2 Tech start-ups: It’s a different world
3 Start-up contribution analysis
4 Start-up financial analysis
5 Start-up progress analysis
6 The importance of being liquid
7 What’s it worth to you
8 Tracking your start-up’s growth
9 Glossary
10 Resources
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The Financial 
Services Guide to 
Fintech
Driving Banking Innovation 
Through Effective Partnerships

Edition   1 

Date 03/01/2020

Paperback 9780749486372 £29.99
Ebook 9780749486389 £29.99
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Pages 248
Dimensions 234x156
Subject Banking & Insurance

Author Information
Devie Mohan is a fintech industry advisor 
and analyst based in London, UK. She is the 
co-founder and CEO of Burnmark, a fintech 
research company, a contributor to the ING 
group Think Forward Initiative and sits on 
the Editorial Board for the Journal of Digital 
Banking. She writes extensively on innovation, 
disruption and digitalization in finance and 
has been listed in the top 10 of various fintech 
influencer lists.

This book
<< Explores how banks can collaborate 

with fintech firms to drive 
innovation in areas such as cash 
management, compliance and tax

<< Explains key fintech segments 
such as regtech, robo-advisory, 
blockchain and personal finance 
management

<< Includes case studies and business 
models of banks who have had 
successful partnerships including 
Barclays and Citibank

Description
Fintech has emerged as one of the fastest growing sectors in the financial services industry 
and has radically disrupted traditional banking. However, it has become clear that in order for 
both to thrive the culture between fintech and incumbent firms will need to change from one 
of competition to one of collaboration. The Financial Services Guide to Fintech looks at this 
trend in detail, using case studies of successful partnerships to show how banks and fintech 
organizations can work together to innovate faster and increase profitability. 

Written by an experienced fintech advisor and influencer, this book explains the fundamental 
concepts of this exciting space and the key segments to have emerged, including regtech, 
robo-advisory, blockchain and personal finance management. It looks at the successes and 
failures of bank-fintech collaboration, focusing on technologies and start-ups that are highly 
relevant to banks’ product and business areas such as cash management, compliance and 
tax. With international coverage of key markets in Europe, Africa, Asia, Latin America and the 
US, The Financial Services Guide to Fintech offers practical guidance, use cases and business 
models for banks and financial services firms to use when working with fintech companies.

Table of Contents

1 The fintech revolution
1.1 Banks versus fintechs during the economic 

crisis
1.2 fintech for customer experience
1.3 Early collaboration models
2 The fintech ecosystem
2.1 Widening of the fintech ecosystem
2.2 Governments and fintech hubs
2.3 Emerging markets into the fray
3 Collaboration models for fintechs and banks
3.1 fintech segments at play
3.2 B2B fintech segments
3.3 Collaboration models
4 The future of fintech – What to expect
4.1 Data is the new oil
4.2 Expectations versus reality
4.3 Looking to the future
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The Daily 
Telegraph Tax 
Guide 2020
Your Complete Guide to the Tax 
Return for 2019/20

Edition   44 

Date 03/05/2020

Paperback 9781789665536 £16.99
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Subject Personal Finance &   
 Investment

Author Information
Phil Thornton is an experienced award-
winning financial report writer and journalist 
and runs Clarity Economics. He worked at the 
Independent where he was the business news 
editor and Chief Economics Correspondent. He 
won the title of Feature Writer of the Year in 
the Work World Media Awards run by the Work 
Foundation. He is the author of two books and 
writes for a range of publications including 
The Wall Street Journal, The Guardian, The 
Times, The Daily Telegraph, Financial Director, 
Emerging Markets, Procurement Leaders City 
AM and PM-Select.

This book
<< Simplifies the complicated world of 

tax returns with practical, step-by-
step guidance

<< Teaches you how to be as tax 
efficient as possible so that you can 
save money

<< Updated annually to include tax 
and legislative changes

Description
The Daily Telegraph Tax Guide is the UK’s bestselling tax handbook, containing everything 
you need to know about completing a self-assessment tax return for 2019/20. It includes: 

· Key changes from the Budget and Spring Statements 

· Dealing effectively with HM Revenue & Customs 

· Worked illustrations showing you how to complete your tax submission

· How living or working abroad affects the tax that you pay

· Tax saving tips which will help you save money

· Inheritance Tax and potentially exempt transfers 

Whether you are self-employed, work part time or full time, are unemployed or retired, if 
you pay tax, The Daily Telegraph Tax Guide is invaluable. It helps ensure that you are as tax 
efficient as possible, offering practical advice, timetables and examples that make the complex 
and challenging world of tax returns easier to understand.

Table of Contents
1 Introduction
2 You and HMRC
3 Tax rates and allowances
4 Tax credits
5 Interest payments and other outgoings
6 Working in employment
7 Value added tax
8 Working for yourself
9 National insurance and state benefits
10 State and private pensions
11 Savings and investment income
12 The family unit
13 Residence and domicile
14 Capital gains
15 How to complete your tax return and work out 

your tax
16 Paying your tax, interest and penalties
17 Elections and claims – Time limits
18 Inheritance tax
19 Budget measures
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The Good 
Retirement Guide 
2020
Everything You Need to 
Know About Health, Property, 
Investment, Leisure, Work, 
Pensions and Tax

Edition   34 

Date 03/01/2020
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Pages 280
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Author Information
Jonquil Lowe is an economist and author 
specializing in personal finance. With a 
background in stockbroking and then as head 
of money research at Which?, her career spans 
40 years and around 30 books, the latest 
being The Good Retirement Guide, published 
by Kogan Page. She is Senior Lecturer in 
Economics and Personal Finance at the Open 
University and is a Senior Fellow of the Higher 
Education Academy.

This book
<< Provides the reader with all the 

information they need to seize 
opportunities following retirement, 
whether through leisure activities, 
property, changing career, or simply 
organizing life more successfully 
and saving money

<< Contains crucial guidance on 
planning for retirement, part-
retirement solutions, later-life 
learning, continuing or changing 
careers, relevant UK legislation 
and social and personal health and 
fulfilment

<< Offers clear and concise advice on 
finance, housing, health, holidays, 
supporting elderly parents, post-
retirement careers and starting a 
business

Description
Whether it is a relaxing, action-packed or financially rewarding retirement you are planning 
for, this is the book for you. Fully revised and updated, The Good Retirement Guide 2020 is 
packed with hundreds of useful hints, tips and insights into your retirement preparation. In 
retirement, personal ambitions can be realized and new experiences enjoyed, yet with so 
much to consider, people are often unsure how best to plan for their future. The scope for 
concern and confusion is even greater with the uncertain economic and political climate, 
changing retirement ages, the pressures of an ageing population and evolving pension 
rules. Making the most out of retirement by changing to a new career, or starting your own 
business, only adds to the plethora of retirement options.

The Good Retirement Guide 2020 is an indispensable book that you will refer to again and 
again, offering clear and concise suggestions on a broad range of subjects for pre-retirement 
planning in the UK. Including information on: finance (investments, pensions, annuities, 
benefits and tax), housing, health, holidays, starting a business and looking after elderly 
parents, this book will help you to save more, live better and be happier.

Table of Contents

1 Are you looking forward to retirement?
2 Money in general
3 Pensions
4 Tax
5 Investment
6 Financial advisers
7 Budget planner
8 Your home
9 Leisure activities
10 Entrepreneurship and retirement
11 Looking for paid work
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15 No one is immortal
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The Money 
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Easy Ways to Manage Your 
Finances in a Digital World

Edition   1 
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Ebook 9781789660630 £14.99
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Pages 216
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Subject Personal Finance &   
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Author Information
Anne Boden MBE founded the digital bank 
Starling in 2014 and it was voted Best British 
Bank in 2018 and 2019. As Starling Bank 
continues to grow and lead change in banking, 
Anne is widely recognized as an authority on 
the fintech scene and role model for disruptors. 
Her success with Starling follows more than 
30 years of working in senior leadership at 
some of the world’s best-known financial 
heavyweights.

Rights Sold 
Korean, Russian

This book
<< Teaches new financial behaviours 

that will help people transform 
their bank balances for the better 
and create a healthier relationship 
with money

<< Shatters commonly held 
misconceptions about how people, 
save, spend and invest their money

<< Explains simply such things as 
digital banking, ‘smart saving’, 
fintech and web based investing

Description
There’s never been a shortage of advice on managing your money, clearing debt, being canny 
with your cash and getting the best deals. But it can be hard work and everyone seems to be 
saying something different. 

What if you could easily cut through all the rhetoric and noise and everything could be made 
straightforward? In The Money Revolution, banking entrepreneur and founder of award 
winning Starling Bank, Anne Boden shines a spotlight on how we save, spend and invest our 
money. By adopting a few new behaviours, it’s possible to transform your bank balance for 
the better. 

The Money Revolution breaks through the traditional thinking about money and what you’ve 
always been told you should expect from financial institutions. Sharing the benefits of smart 
banking, fintech solutions and the advantages of open banking, it covers a range of financial 
solutions, from savings and investments to pensions, bill payments and travel money. Find out 
everything you need to know to get the best out of your money every day.

Table of Contents
1 Introduction
2 Busting the money myths
2.1 Take control of your money - you are in charge
2.2 Be smart at building wealth - join the 

uberization of cash revolution
2.3 Love your data - it’s the key to your financial 

health
3 Fintech money makeover
3.1 Check your credit score
3.2 Make money every time you shop
3.3 Maximize savings and investments
3.4 Pay-as-you-go insurance
3.5 Pay off your mortgage
3.6 Give generously
3.7 Bill management made easy
3.8 Saving for retirement - the low stress way
3.9 Invest like a pro
3.10 Travel cash best deals
3.11 Borrow clever
3.12 Afterword
3.13 Index
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Your Money  
2019-20
The Beginner’s Guide to Earning, 
Spending, Borrowing and Saving

Edition   1 

Date 03/08/2019
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Pages 200
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Author Information
Jeannette Lichner is an executive coach. 
Originally from Virginia, USA and based in 
London for the last 30+ years, she began her 
financial career as an accountant at Price 
Waterhouse (now PwC) in New York, going on 
to global financial services companies such 
as Bank of America and Morgan Stanley and 
a ten-year career as a governance, risk and 
regulatory consultant. Currently, in addition to 
her Non-Executive Director and Advisory roles, 
she coaches young adults on career choices 
and financial literacy.

This book
<< Explains everything you need to 

know about your money (however 
much of it you have or don’t have) 
in easy to understand language

<< Features handy tips, clarifying 
examples and practical practice 
exercises to help you understand 
the financial principles and apply 
them to your own life and situation

<< Includes information on UK tax 
allowances and thresholds, giving 
you the up-to-date knowledge you 
need to understand how the latest 
financial regulations affect you and 
your money

Description
However much money you have, if you are interested in being in control of it, Your Money 
2019-20 is here to help. Endorsed by the Chartered Institute of Securities and Investments 
(CISI) and written by personal finance expert and executive coach Jeannette Lichner, this 
handy guide answers all the questions you were afraid to ask about financial affairs in a down 
to earth and practical way. 

Do I need to know about pensions? What’s interest and how is it worked out? What do the 
numbers on my payslip mean? Where and how can I borrow money? How does an overdraft 
work? All these questions and more are explained in simple terms in this comprehensive 
handbook. Packed with top tips, up-to-date numbers on UK tax allowances and thresholds 
and useful exercises to help you understand your own money motivations and apply the rules 
to your own life, Your Money 2019-20 is everything you need to start making great financial 
decisions.

Table of Contents
1 Foreword [Simon Culhane, CEO of CISI]
2 Money habits
3 Earning money
4 Spending money
5 Managing money coming in and going out
6 Handling a money shortfall
7 Excess money
8 Financial basics – Pay related
9 Financial basics – Everything else
10 Your credit score
11 Making big financial decisions
12 Avoiding money pitfalls
13 Some things are outside your control
14 Relevant reading
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Knowledge 
Management
An Interdisciplinary Approach for 
Business Decisions

Edition   1 
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Author Information
Shaofeng Liu is Professor of Operations 
Management and Decision Making at Plymouth 
Business School, University of Plymouth, UK. 
She teaches a Knowledge Management module 
every year to postgraduate students across 
several courses in the Faculty of Business. 
She is Senior Editor for Cogent Business & 
Management and Associate Editor for the 
International Journal of Decision Support 
System Technology and has published over 
150 research papers in peer-reviewed books, 
journals and conference proceedings.

This book
<< Is written specifically for business 

and management courses, focusing 
on issues such as how knowledge 
management can be integrated 
with the business decision making 
process

<< Covers the most advanced IT and 
information systems technologies 
and cutting edge research on topics 
such as boundary spanning

<< Online resources: powerpoint 
lecture slides and exercise 
questions for students

Description
As knowledge economies become increasingly important around the world, it is essential 
that organizations are able to transform their knowledge into a competitive advantage. 
This textbook offers an interdisciplinary approach to knowledge management written 
specifically for postgraduate students in business and management schools. Knowledge 
Management presents classic and advanced concepts, models and frameworks using a clear 
logical structure, which covers building knowledge competence, the knowledge lifecycle and 
integration of knowledge management with business decision making. An overall framework 
illustrates links between chapters and ensures readers can gain a body of actionable 
knowledge rather than learning isolated, uncontextualized topics.

Based on cutting-edge research findings and covering the most advanced IT and IS 
technologies, this book emphasises the need for knowledge management to span boundaries 
across organizations, supply chains and partnerships, rather than being limited to individual 
learning and sharing within businesses. Knowledge Management is international in scope and 
includes real world case studies and role play scenarios to show how theories are applied in 
practice and “think back” and “critique discussion” questions to encourage reflective learning 
and critical thinking. This indispensable text provides a dynamic picture of the evolution 
of knowledge management and demonstrates its full potential to enable better business 
decisions. Accompanying online resources include PowerPoint slides for lecturers and exercise 
questions for students.

Table of Contents

1 Key knowledge management concepts and 
models

1.1 Introduction to knowledge management
1.2 Tacit and explicit knowledge
1.3 Knowledge management lifecycle models
2 Building knowledge competence in 

organizations
2.1 Organizational learning
2.2 Learning organization
2.3 Knowledge sharing culture
3 Crossing knowledge boundaries
3.1 Communities of Practice (CoP)
3.2 Crossing-boundary knowledge networks
3.3 Crossing-boundary knowledge mobilization 

approaches
3.4 Knowledge chain models
4 Knowledge management to support 

business decisions
4.1 Business decision context
4.2 Human decision making process  

and knowledge requirements

4.3 Knowledge-Based Decision Support Systems 
(KB-DSS)
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The Organizational 
Resilience 
Handbook
A Practical Guide to Achieving 
Greater Resilience
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Author Information
Graham Bell is a consultant and trainer with 
over 25 years’ international experience in 
organizational resilience and the assessment 
and mitigation of safety, security and business 
continuity risk. He recently created a new Level 
5 training course on organizational resilience 
and is on the management committee of the 
newly established Institute of Strategic Risk 
Management (ISRM).

This book
<< Introduces a tool for organizational 

resilience capability which can be 
scaled and adapted to any business 
regardless of size or complexity

<< Explains how to conduct detailed 
assessments, report on resilience 
capability, benchmark performance 
and develop strategies for 
achieving greater resilience

<< Features case studies analyzing 
House of Fraser, Nokia, BP, 
Transport for London and the 
WannaCry ransomware attack

Description
It is becoming increasingly apparent that for businesses to thrive their approach to resilience 
must include a holistic and market-focused outlook as well as traditional event-orientated 
continuity practices. The Organizational Resilience Handbook shows that OR is as much 
to do with the management of gradual change within a commercial context as it is with 
organizations having to deal with unexpected crisis situations. Using an adaptable tool for 
the development and assessment of organizational resilience in any industry, this book 
comprehensively covers the full breadth and depth of the field as well as related topics from 
security and safety to e-commerce and customer experience.

Through self-assessment and application of the book’s methodology, practitioners can develop 
an in-depth understanding of resilience within their own organization and effectively engage 
with senior management in developing strategies for achieving greater resilience. A range of 
high-profile case studies, such as House of Fraser, the WannaCry ransomware attack, Nokia 
and BP, allow reflection on management’s responses and emphasize the need for robust 
assurance and the measurement of resilience. The Organizational Resilience Handbook is a 
practical guide to benchmarking performance and implementing resilience frameworks in any 
organization.

Table of Contents
1 The organizational resilience context
2 Definitions and models of organizational 

resilience
3 The reasoning behind and benefits of resilience
4 Organizational resilience case studies
5 An organizational resilience capability model
6 Assessment and reporting of resilience
7 Key issues and ideas related to organizational 

resilience
8 Application and implementation of a resilience 

framework
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An International Guide to Data 
Security and ISO27001/ISO27002
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Author Information
Alan Calder is Group CEO of GRC International 
Group plc, the AIM-listed company that owns 
IT Governance Ltd. He led the world’s first 
successful implementation of BS 7799 (now 
ISO 27001) and has been involved in the 
development of a wide range of information 
security management training courses that 
have been accredited by the International 
Board for IT Governance Qualifications 
(IBITGQ). 

Steve Watkins is an Executive Director at GRC 
International Group plc, chair of the UK ISO/
IEC 27001 User Group and contracted technical 
assessor for UKAS. He is a member of the 
international technical committee responsible 
for the ISO 27000 family of standards and 
chairs the UK National Standards Body’s 
technical committee IST/33 (information 
security, cyber security and privacy protection) 
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